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DODGE  HEADS  I.  P. 

PrMidant  of  the  Mergenthaler  L'no- 
typ*  Co.  Elected  Precident  of  the 
International  Paper  Co.,  Succeeding 
Alonzo  Burbank — Progressire  Pol¬ 
icy  to  Be  Adopted — Interesting 
Facts  About  tbe  Company. 

Philip  T.  LKjdge,  president  of  the  Mer-  i 
genthaler  Linotype  Co.  since  IC*!*!,  a  di-  ; 
rector  in  a  number  of  corporations,  and  ! 
well  known  socially,  was  elected  presi-  i 
dent  of  the  International  Paper  Co.  on  ; 
Jan.  27.  He  succeeds  .Aloi.zo  Burbank,  I 
who  becomes  chairman  of  the  board  of  ■ 
directors.  | 

In  his  long  managerial  association 
with  the  Mergenthaler  Linotype  Co., 
from  the  time  when  typesetting  ma¬ 
chines  were  experimental,  Mr.  Dodge 
has  demonstrated  his  ability  to  handle  : 
complex  business  conditions.  j 

The  International  Paper  Co.  was  in¬ 
corporated  under  the  laws  of  the  State 
of  New  York  on  Jan.  2H,  It  ac¬ 

quired  at  that  time  almost  all  of  the 
important  mills  which  manufacture  news 
print  in  the  Eastern  States,  and  since 
its  incorporation  it  has  acquired  by  pur¬ 
chase  several  additional  paper  and  pulp 
mills,  woodlands,  water  powers  and 
other  properties. 

Its  manufacturing  plants,  water  pow¬ 
ers  and  woodlands  are  located  in  the 
States  of  Maine,  New  Hampshire,  Ver¬ 
mont,  Massachusetts,  New  York  and 
Michigan,  and  in  Canada.  In  New 
Hampshire  and  Vermont  alone  this 
great  company  owns  timber  lands  with 
a  total  area  of  147,085  acres.  The  aver¬ 
age  annual  consumption  of  spruce  wood 
(preferably  used  in  wood-pulp  papers) 
in  this  division,  according  to  estimates 
made  during  July,  1912,  under  normal 
conditions  was  45,000  cords. 

The  International  Paper  Co.,  accord¬ 
ing  to  a  report  issued  in  1901,  produces 
1,500  tons  of  paper  per  day. 

An  incidental  enterprise  of  the  I.  P., 
as  noted  in  their  annual  report  of  1909, 
was  the  establishment  of  a  tree  nursery 
in  Vermont  as  an  experiment,  to  ascer¬ 
tain  what  can  be  done  toward  the  rais¬ 
ing  of  spruce  trees. 

The  assets  of  the  I.  P.,  according_  to 
their  last  published  report,  were  $71,- 
.■Ri5.071.4L  The  surplus  was  $8,838,- 
104.55. 

Mr.  Dodge  is  to  be  congratulated  upon 
his  election  to  the  presidency  of  the  I. 
P.  It  adds  tremendously  to  his  respon¬ 
sibilities,  but  it  also  gives  him  increased 
opportunities.  In  spite  of  his  business 
connections,  which  are  many  and  im¬ 
portant,  Mr.  Dodge  nevertheless  finds 
time  for  membership  in  the  following 
clubs:  New  York  Yacht  Club.  New 
York.  Manhattan,  Engineers’,  Metropoli¬ 
tan,  Lawyers’,  Union  League,  Grolier, 
Larchmont  Yacht,  Automobile.  Metro¬ 
politan  of  Wa^ington. 

Mr.  Dodge  is  also  a  director  of  the 
following  corporations ;  Mergenthaler 
Linotype  Co.,  International  Paper  Co., 
New  York  Transportation  Co.,  Royal 
Typewriter  Co..  Columbia  Phonograph 
Co.,  and  the  Lawyers’  Title  Guarantee 
&  Insurance  Co. 

The  policy  of  the  International  Paper 
Co.,  under  the  administration  of  Mr. 
Dodge,  will  be  progresrire. 

Will  Irwin,  of  Collier’s  Weekly,  and  a 
Tontributor  to  many  magazines,  visited 
Washington  for  a  few  days  this  week. 


$6,000 

will  buy  an  old  established 
Republican  Weekly  news¬ 
paper  in  a  County  Seat  town 
within  fifty  miles  of  New 
York. 

Broker*  in  Newspaper  and 
Magazine  Properties 

r,  HARWELL,  CANNON  &  McCARTHY 

'  200  Fifth  Ave.,  New  York  City 


IS  AN  AGENCY  A  MONOPOLY? 

Trenton  Federal  Jury  Summons  News- 
payer  Owners  in  an  Antl-Tru.t 
Inquiry. 

.\s  the  result  of  the  refusal  by  the 
Plainfield  Daily  Press,  the  Elizabetn 
Daily  Journal  and  several  other  New 
Jersey  newspapers  to  accept  advertise¬ 
ments  from  the  Peter  Vredenburg 
Agency,  Marbridge  building.  New  York, 
the  Federal  Grand  Jury  at  Trenton  con¬ 
templates  an  investigation  based  upon 
assertions  that  the  maintenance  by  news¬ 
papers,  in  any  city  outside  of  the  State, 
of  an  advertising  agency  through  which 
its  business  is  conducted  exclusively, 
constitutes  a  violation  of  the  Sherman 
Anti-Trust  Law.  The  jury  has  sum¬ 
moned  proprietors  and  managers  of 
twenty  daily  newspapers  to  appear  be- 
'  fore  it. 

j  Most  of  the  newspapers  so  far  affect- 
'  cd  by  the  investigation  have  conducted 
their  New  York  business  through  the 
O’Flaherty  Advertising  Agency,  150 
I  Nassau  street.  Recently,  it  is  asserted, 
the  Vredenburg  Agency  has  been  en¬ 
deavoring  to  enter  the  same  field,  but 
many  of  the  newspapers  are  declared  to 
have  refused  to  accept  advertisements 
furnished  through  that  agency.  A  brief 
was  submitted  to  the  Federal  authorities 
at  Trenton,  in  which  it  was  represented 
that  the  maintenance  of  a  single  agency, 
to  the  exclusion  of  others,  acted  in  re¬ 
straint  of  trade,  and  resulted  in  action 
by  the  Grand  Jury. 


OPPOSE  PRESS  REGULATION. 


Governor  Cox  and  Members  of  Asso¬ 
ciated  Ohio  Dailies  Speak 
Against  Bill. 

I  In  a  speech  to  the  newspapermen 
I  comprising  the  Associated  Ohio  Dailies, 

I  in  session  at  Columbus  last  week.  Gov¬ 
ernor  Cox  intimated  that  he  will  op- 
I  pose  the  initiated  bill  presented  to  the 
I  Legislature  from  Cleveland,  providing 
for  the  regulation  of  newspapers. 

In  answer  to  a  question  by  Malcolm 
Jennings,  of  the  Marion  Star,  asking 
j  his  position  upon  the  measure,  the 
:  Governor  answered:  “Any  legislation 
1  which  is  a  travesty  upon  human  in- 
1  telligence  is  not  wanted,  and  such  leg- 
i  islation  will  not  be  signed  by  me  when 
I  it  reaches  the  Governor’s  office.” 

Editor  J.  E.  Hurst,  of  the  New  Phil¬ 
adelphia  Times,  said  that  the  bill  was 
an  insult  to  the  intelligence  and  man¬ 
hood  of  Ohio  editors  and  that  measures 
of  the  kind  come'  largely  from  men  who 
are  afraid  of  the  light  of  day  and  whose 
infamy  and  scandal  have  been  un¬ 
earthed  by  the  press.  Other  members 
of  the  association  spoke  against  the  hill. 

I  Blacque  Wilson,  managing  editor  of 
j  the  Toledo  Blade,  said  that  he  thought 
I  sooner  or  later  government  control  of 
i  newspapers  would  come,  and  that  news- 
j  papers  will  have  that  fight  to  face. 

I  Mayor  Henry  T.  Hunt  of  Cincinnati, 
I  in  a  short  speech  to  the  editors,  de¬ 
clared  that  newspapers  and  newspaper 
i  men  don’t  “-^et  their  due.” 


Bank  Sue*  Four  Papers  for  Libel. 

.■\ctions  totaling  $400,00()  have  been 
,  brouglit  by  Godfrey  Bird,  general  man- 
I  ager  of  the  Banque  Internationale  Ju 
I  Canada,  against  the  Toronto  Mail  and 
i  Empire,  the  Star,  the  News  and  the  Ut- 
i  tawa  h'ree  Press,  for  alleged  libel  in  con- 
!  nect'on  with  recent  investigation  into 
:  the  affairs  of  the  bank.  1  he  grounds 
i  cited  in  the  writs  were  that  each  of  the 
i  npers  mentioned  has  said  that  w'ar- 
rants  had  been  issued  for  the  arrest  of 
Mr.  Bird  and  other  directors  as  an  out¬ 
come  of  the  investigation,  which  was 
eve:itiia11y  dismissed  by  Judge  Leet. 


Pleads  Roosevelt  Libel  Was  True. 

George  A.  Newett,  editor  of  the  Ish- 
peming  (Mich.)  Iron  Ore,  who  is  be¬ 
ing  sued  for  libel  by  Theodore  Roose- 
i  veil  because  of  a  statement  published  in 
I  his  paper  to  the  effect  that  the  former 
j  President  was  in  the  habit  of  drinking 
I  too  much  and  using  violent  language, 
has  filed  ar.  answer  through  his  attorre” 


pleading  justification,  The  brief  says  | 
that  the  defendant  published  the  words 
charged  “in  good  faith,  without  any 
malice,  and  for  the  purpose  of  present-  , 
ing  fairly  to  the  readers  of  his  news¬ 
paper  the  facts  with  reference  to  the 
plaintiff’s  fitness  for  office.”  i 

WIRES  PHOTO  IN~RECORD  TIME,  i 


French  Inventor  Telegraphs  Picture  i 

from  Bordeaux  to  Paris  in  Four  | 
Minutes. 

It  is  reported  from  Paris  that  Edward 
Belin,  a  French  inventor,  has  succeeded 
in  telegraphing  a  photograph  from 
!  Bordeaux  to  Paris  in  the  record  time 
!  of  four  minutes. 

Mr.  Belin’s  process  differs  radically 
;  from  Professor  Korn’s  method  as  de¬ 
scribed  in  a  recent  issue  of  The  Editor 
I  AND  Publisher.  Instead  of  using  selen- 
I  ium  he  prepares  a  photographic  plate, 

■  the  basis  of  which  is  bichromated  gela¬ 
tine  and  the  surface  of  which  is  uneven. 

A  small  metal  point,  passing  over  the 
;  uneven  surface  of  the  plate,  causes  a 
I  variation  of  the  electric  current,  which 
I  renders  possible  the  transmission  over 
I  a  telegraph  or  telephone  wire  of  the 
lights  and  shades  of  half-tone  plates 
;  and  is  attended  with  remarkable  regu- 
;  larity  and  speed. 

j  The  most  interesting  feature  of  Mr. 
Belin’s  invention  is  that  it  is  possible  to 
I  carry  about  a  small  apparatus,  weigh- 
;  ing  about  16  pounds,  and  immediately 
i  attach  it  at  any  telephone  station.  This 
i  renders  possible  the  telephoning  of  pic¬ 
tures  ov^r  long  distances. 

In  the  experiment  recently  made  a 
photograph,  6  inches  by  5,  was  sent  by 
the  portable  apparatus  from  Bordeaux 
I  to  Paris.  An  hour  was  occupied  in  pre- 
I  paring  the  plate  with  the  uneven  sur¬ 
face,  but  only  four  minutes  were  oc-  ! 
j  cupied  in  the  transmission  of  the  photo-  j 
graph  thereon.  The  results  obtained  | 
j  seem  to  be  in  advance  of  anything  yet  I 
I  done  in  this  direction.  i 


W.  R.  Nelson  Must  Show  Cause.  . 

William  R.  Nelson,  editor  and  owner 
of  the  Kansas  City  (Mo.)  Star,  has  been  j 
ordered  by  the  Orcuit  Court  to  show  j 
cause  why  he  should  not  be  adjudged  in  | 
contempt  of  court  following  the  publica-  i 
tion  in  his  newspaper  of  an  article  in  j 
which  it  was  said  that  three  attorneys  1 
received  a  fee  of  $60  each  in  a  suit  for 
divorce  which  was  dismissed  in  the  Cir¬ 
cuit  Court.  The  article  said  that  the  fee 
was  granted  in  accordance  with  a  ruling 
by  Judge  Guthrie  of  that  court.  The  Star 
recently  has  printed  several  articles  on 
the  law’s  delay,  pointing  to  alleged  im¬ 
proper  acts  by  attorneys  and  criticising 
court  procedure. 

Contribute  $378,660  for  Free  Ads. 

Waldo  G.  Paine,  chairman  of  the  pub¬ 
licity  committee  of  the  Spokane  Cham¬ 
ber  of  Commerce,  reporting  at  the  an¬ 
nual  banquet  of  that  organization  held 
the  evening  of  Jan.  21,  stated  that  75,932 
inches  of  space  had  been  given  Spokane 
I  during  the  year  1912  in  the  best  news- 
I  papers  throughout  the  country.  If  paid 
I  for,  this  space  would  cost  $378,660,  he 
j  said.  During  the  past  year  $7,000  was 
i  appropriated  for  publicity.  Space  was 
I  secured  in  850  daily  newspapers  in  the 
i  United  States  and  Canada,  in  addition 
j  to  numerous  weekly  and  monthly  papers. 


HEARST  BUYS  ANOTHER. 


Reported  to  Have  Purchased  the 
Orchard  and  Farm  Magazine. 

{Special  by  Telegraph.) 

San  Fr.'vncisco,  Jan.  29. — it  is  re¬ 
ported  that  William  Randolph  Hearst 
has  purchased  the  monthly  publication 
“Orchard  and  Farm”  and  contemplates 
making  it  one  of  a  string  of  agricul¬ 
tural  publications  in  the  Pacific  Coast 
territory. 

Charles  F.  W.  Nichols,  recently  vice- 
president  of  the  Nichols  Finn  Advertis¬ 
ing  Co.,  of  Chicago,  is  now  connected 
with  the  company  formerly  known  as 
the  Honig  Advertising  Service  of  San 
Francisco,  which  will  now  be  known  as 
ihe  Honig-Nichols  Co.  Mr.  Nichols 
was  formerly  vice-president  of  the  Levin 
I  -Advertising  Co.  and  for  seven  years  was 
j  the  business  manager  of  the  Chicago 
i  American.  He  was  also  connected  with 
j  the  Chicago  Daily  News  for  a  period 
'  of  nine  years. 

j  Seattle,  Wash.,  Jan.  29. — The  Brem- 
j  erton  Commercial  Club  was  entertained 
I  l)y  the  Seattle  Ad  Club  on  Tuesday, 
I  Jan.  14.  at  a  luncheon. 

The  Bremerton  club  is  anxious  to  ob¬ 
tain  a  third  dry  dock  for  their  town 
I  which  they  think  will  settle  the  point 
I  for  the  future  naval  base  of  the  Pacific. 


MAKES  FALSE  ADS  CRIMINAL. 


Governor  Sulzer  Urges  Legislature  to 
Pass  Effective  Measures  Against 
Fraud*. 

In  a  special  message  sent  to  the  Leg¬ 
islature  on  Monday,  Governor  William 
Sulzer,  of  New  York,  urged  the  enact¬ 
ment  of  remedial  laws  affecting  stock 
exchange  practices  in  the  State.  In 
regard  to  the  dissemination  of  false 
statements  to  boost  stocks,  the  Governor 
has  this  to  say: 

“One  of  the  most  widespread  of  pub¬ 
lic  grievances  in  connection  with'  the 
purchase  of  stocks  arises  from  false  or 
fraudulent  prospectuses,  statements,  or 
advertisements  regarding  corporate  se¬ 
curities.  Under  our  law,  as  it  now  ex¬ 
ists,  it  is  difficult  to  bring  to  justice  per¬ 
sons  who,  by  means  of  false  and  frau¬ 
dulent  statements,  advertisements  and 
promises,  deceive  and  wrong  the  invest¬ 
ing  public.  These  deceiving  practices 
have  been  attacked  under  the  Federal 
laws  forbidding  the  use  of  the  mails 
for  fraudulent  purposes. 

“I  recommend  amending  the  law  of 
this  State  so  as  to  make  it  a  criminal 
offense  to  issue  any  statement,  or  pub¬ 
lish  any  advertisement,  as  to  the  value 
of  any  stock,  or  other  security,  or  as  to 
the  financial  condition  of  any  coroora- 
tion,  or  company,  issuing  or  about  to  is¬ 
sue  stock  or  securities,  where  any  prom¬ 
ise  or  prediction  contained  in  such  state¬ 
ment,  or  advertisement,  is  known  to  be 
I  false  or  to  be  not  fairly  justified  by  ex- 
1  isting  conditions.” 


New  Cznzdian  Paper  Mill*  Start. 

Price  Brothers’  new  Kenogarni  paper 
mills  are  now  in  operation,  and  within 
two  or  three  months  the  plant  will  be 
running  at  its  designed  capacity  of  150 
i  tons  of  news  print  paper  daily.  The  sul- 
j  phite  plant  was  started  two  weeks  ago. 
I  About  500  men  are  now  employed,  but 
I  the  number  will  be  doubled  later  on. 


Syracuse  Journal  Officers  Elected. 

At  a  recent  meeting  of  the  Syracuse  ^ 
(N.  Y.)  Journal  Co.  the  following  di-  ; 
rectors  were  elected :  Louis  Will,  Alex.  | 
T.  Brown,  C.  B.  Everson,  C.  M.  Crouse,  : 
T.  E.  Hancock.  H.  D.  Burrill,  Anthony  ! 
Will,  Edwin  P.  Lyman  and  I.  A.  Stilwell.  j 
These  officers  were  chosen :  President,  i 
Louis  Will ;  vice-president,  C.  B.  Ever-  1 
son ;  secretary  and  publisher,  H.  D.  Bur¬ 
rill  ;  treasurer.  I.  A.  Stilwell.  . 


Second  Pulitzer  Concert.  | 

The  second  Pulitzer  concert  by  the 
Philharmonic  Society  given  in  com¬ 
pliance  with  a  wish  expressed  by  the 
late  Joseph  Pulitzer  was  held  in  the  j 
hall  room  of  the  Waldorf-Astoria  on 
Thursday  evening. 


THE  DETROIT  NEWS 

(Evening) 

Over  140,000 
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NEWS  TRIBUNE 

(Morning)  (Sunday) 

Over  23,000  Over  100,000 
All  Net  Paid  Circulation 
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A  imCDir'  AM  A nVFPTIQFP Q*  POM VFNTION  until  after  il  o’clock  that  the  actual  ses- '  said,  “to  get  all  associations  dealing  with 
V  I-ilX.  1  1  lV/11  gjpjjg  One  of  the  features  of  the  adverrising  matter  together  and  form  an 

opening  session  was  the  address  of  organization  to  audit  all  good  publica- 
Association  Holds  Its  Thirteenth  Annual  Convention  at  President  Bert  M.  Moses,  in  which  he  ;  tions  who  want  their  circulations  exam- 

lArtfk  I  avoA  _ Itnnnftnnt  Pj«n«>r«  made  the  suggestion  that  the  advertising  '  med ?  I  believe  that  the  good  publica- 


Svrarii«f>  with  Large  Attendance _ Imnortant  Paners  made  the  suggestion  that  the  advertising  '  med .  1  believe  that  the  good  publica- 

hyracuse  with  Lar^e  Attendance— agents,  publfhers,  etc.,.be  admitted  to  tions  would  be  willing  to  contribute  to 
Read— Organization  Votes  to  Admit  Pub-  membership.  ,  a  fund  that  would  permit  this  examina- 

lishers  and  Advertising  Agents.  Mr  Moses  reviewed  the  work  of  the  tion  annually.  It  would  take  a  large 

Syracuse,  N.  Y.,  Jan.  29. — Admission  R.  O.  Eastman,  Battle  Creek,  Mich.,  association  in  the  past  year  and  said  he  fund,  but  it  would  be  worth  while.” 
of  advertising  agents,  publishers  of  Toasted  Corn  Flakes.  had  found  it  good.  He  thought,  how’- ^  v-ixirk  ati/mu 

newspapers,  men  who  handle  painted  Walter  B.  Cherry,  of  Syracuse,  said  ever,  that  more  work  could  and  should  RIGHT  K.1ND  Or  CIRCULATION. 

signs,  street  car  advertising  and  bill-  that  he  could  not  possibly  give  the  time  be  done.  - 

boards  to  the  .Association  oi  American  necessary  to  the  work  and  this  broke  plead  for  support.  Premium  and  Contest  Subscriptions 

Advertisers  was  the  feature  of  the  thir-  the  old  precedent  of  electing  the  first  He  asked  for  further  support  for  the:  Have  Little  Value  to  the  Advertiser, 
tcenth  annual  convention  of  the  asso-  vice-president  to  the  presidency.  association  from  the  punlications  which  Clarke,  advertising  manager 

ciation  which  closed  here  to-day.  It  was  also  decided  to  move  the  offices  deal  with  advertising  topics,  newspapers  ,  Scott  &  Bowne  Scott’s  Emulsion 

This  radical  move  was  favored  in  the  of  the  association  from  New  York  to  and  the  like,  mentioning  The  Epitor  woman  delegate  present! 

executive  session  this  morning  by  all  the  Chicago.  The  reason  given  for  this  ac-  and  Publisher.  Printers  Ink,  I  he  |  President  Moses’  address  and  the 

delegates  when  the  vote  was  taken.  Hut  .  -- — - ^  ^-7:1=77—.-- - - .  I  discussion  that  followed,  she  talked  on 

it  will  not  i.ecoine  a  fact  until  the  Hoard  i  "rjmitniw.n  ”  «;ti..  sniVI  in  nari- 

of  Control,  which  will  meet  in  a  few 
weeks,  passes  on  it.  If  they  sanction  the 
wiilening  of  the  lines  of  the  association, 
these  men,  who  hitherto  have  been 
guests  of  the  association,  will  be  ad¬ 
mitted  as  associate  members  to  pay  dues 
of  $25  a  year.  They  will  not  have  a 
vote,  but  they  win  have  the  right  to  take 
part  in  any  discussion  and  their  recom¬ 
mendations  will  be  heeded.  Members 
of  the  association  say  that  this  means 
nutch  in  the  advertising  world,  h 
means  that  the  agency  men  who  travel 
•about  the  country  and  for  that  reason 
are  well  posted  on  advertising  affairs — 
better  posted,  in  fact,  than  the  men  who 
buy  space  only — will  he  able  to  heip  tne 
work  of  the  association  with  their  prac¬ 
tical  advice. 

Then,  too,  the  additional  revenue 
means  a  great  deal  to  the  association.  It 
takes  a  great  deal  of  money  to  carry- 
on  the  campaign  of  investigating  circu¬ 
lations  and  the  association  has  been  hard 
presscil  at  times  for  the  necessary  funds 
The  stand  taken  at  the  Syracuse  meet¬ 
ing  is  helieve.l  to  be  the  solution  of  the 
problem. 

LINING  UP  CANDIDATES. 

This  .Syracuse  meeting  was  one  of  the 
best  that  the  .\.  .-V.  A.  has  ever  held. 

There  was  particultir  interest  in  the 
election  of  officers,  (i.  11.  E  Hawkins, 
the  (iold  Dust  man,  and  Louis  Hruch, 
the  repi  esentative  of  the  .American 
Radiator  Co.,  were  expected  to  be  the 
leading  presiilential  candidates,  but 
Hruch  said  that  he  could  not  take  it  and 
Hawkins  considered  the  matter  all  da.' 

Tuesday  and  late  Tuesday  night  came 
to  the  conclusion  that  he  coitld  not  de¬ 
vote  the  time  necessary  successfully  to 
handle  the  work.  It  then  became  a  mat¬ 
ter  of  a  dark  horse.  Hert  M.  Moses  and 
the  New  York  delegation  favored  a  man 
from  the  West,  and  finally  Emer.\ 

Mapes,  the  Cream  of  Wheat  man  from 
Minneapolis,  was  selected  and  elected 
without  a  struggle.  Other  officers 

,  .  ,  me  association  ot  American  Advertisers 

elected  were:  :  tr»»t7r>-v/  nirADirc  '  and  asked  to  examine  his  circulatior 

First  vice-president,  Louis  Bruch,  of  ;  EMERY  MArEb,  ^  wa”"^  clear'  '"'The*°''x  i*^”  ahead — the  coasi 

Chicago.  American  Radiator  Co.;  sec-:  Ythe  new  president  of  the  association  of  American  advertisers.  j  over 'every  record'^hr'cmild'^  find 'and  ”in 

Olid  vice-president,  G.  H.  E.  Hawkins,'  I  formed  the  manager  that  he  could  not  fint 

of  Chicago  N.  K.  Fairbanks  Co.;  treas- i  '  :  .  ‘  ,  he  could  on I3 

urer,  E.  B.  Merritt,  of  Chicago,  Armour  tioii  is  that  Chicago  is  a  more  central  ■  Fourth  Estate  and  others.  These  pub-  co'irs^"not'  the”aSijal**circu 

&  Co. ;  secretary,  F.  H.  Squire,  of  Mil-  location  and  more  convenient  for  the  ^  lications,  he  said,  are  aiming  at  the  same  iation  is  h«t  «,ooo,  and  the  indicator  is  se 

waiikec  Pabst  Brewing  Co.  b'-'w  officers,  all  of  whom  are  Western  thing  as  this  ssociation,  and  he  felt  that  at  4,000  when  the  press  is  started.”  Tha 

The  following  directors  were  named  men  •  ,  .  ,  •  they  should  give  the  A.  A.  A.  their  sup-  Th"s"'is’’"KaV  o^^^^ 

for  a  term  of  three  years:  Bert  M.  the  ad  men  enjoyed  themselves  in ;  port  without  oeing  asked.  Standard  Oil  could  not  escane  it.  Thi 

Moses,  New  York,  Omega  Oil;  George  Syracuse.  The  headquarters  of  the  con-  i  President  Moses’  speech  aroused  much  Government  passed  a  hill  la«t  fall  demandini 

M.  McCTmphell,  Jr.,  New  Youk,  Sozo-  |  ventitm  were  at  the  Onondaga  Hotel,  j  interest  and  some  comment.  When  he  papers,  but  this  bill  is''drfective.  Tt"has*tm 

dout;  Walter  B.  Cherry,  Syracuse,  one  of  the  best  new  hotels  in  this  section  |  through,  and  asked  for  the  views  many  loopholes.  As  a  demonstration  of  thii 
Merrell-Soule  Products;  Henry  Dumont,  of  New  York.  The  delegates  began  to  some  of  the  members  in  open  discus-  y"'""  attention  to  the  fac 

Chicago,  ‘’Twenty  Mule  Team  Borax”;  arrive  on  Tuesday  morning  and  went  at  gion  on  the  topics  he  had  suggested.  Ja-  Tigh^n  the’'esriSn\'f'7ti^^^^ 

o"ce  to  headquarters  room,  where  Wal-  son  Rogers,  of  the  New  York  Globe. _ 

■■■■■■■  ■  ■  ,  ter  B.  Cherry  and  his  assistants  received  arose  and  took  up  the  ouestion  of  ad-  - 

■  I  :  them  took  their  money  for  the  banquet  advertising  agents,  but  went  |  ^  .  a  mi.  . 


RIGHT  KIND  OF  CIRCULATION. 


It  was  also  decided  to  move  the  offices  deal  with  advertising  topics,  newspapers  ,  Scott  &  Bowne  Scott’s  Emulsion, 
the  of  the  association  from  New  York  to  and  the  like,  mentionine  The  Editor  ,  ,  .1.-  „rilv  woman  deletrate  nrecent 
the  Chicago.  The  reason  given  for  this  ac-  and  Publisher,  Printers’  Ink,  ihe-  Af.pr  PrpciHpnt  Mnspc’  a, ldrf.ee  and 


EMERY  MAPES, 

TtHE  new  president  of  the  association  of  AMERICAN  ADVERTISERS. 


.Mter  President  Moses’  address  and  the 
discussion  that  followed,  she  talked  on 
"Circulation.”  She  said,  in  part : 

According  to  Webster  and  some  other  dic¬ 
tionary  authorities,  circulation  as  referring 
to  newspapers  and  periodicals  is  the  amount 
of  distribution — the  number  issued. 

I  believe  that  George  P.  Rowell  many 
years  ago  said  that  circulation  was  the  total 
number  printed. 

The  advertiser  of  to-day,  next  to  the  cir¬ 
culation  manager  and  owner,  is  the  most 
vitally  interested  person  in  the  circulation 
of  a  newspaper,  and  I  shall  refer  to  all 
periodicals  as  newspapers  for  the  sake  of 
convenience. 

Not  all  of  the  papers  printed  or  all  those 
distributed  are  of  benefit  to  the  advertiser. 
Even  some  papers  that  are  paid  for  cannot 
be  considered  of  benefit  to  the  advertiser 
because  many  of  them  are  not  read.  On 
the  other  hand,  I  consider  that  such  papers 
as  are  handed  to  the  policeman,  the  car 
conductors,  the  firemen,  the  complimentary 
copies  to  employes,  which  are  taken  to  their 
homes  and  read  by  themselves  and  their 
families,  are  just  as  good  to  the  advertiser 
as  any  subscription. 

Circulation  that  is  of  benefit  to  the  ad¬ 
vertiser  is  not  the  total  number  of  papers 
indicated  on  the  register,  nor  is  it  always 
the  total  number  of  copies  paid  for,  when 
this  number  includes  such  papers  as  are 
sold  in  bulk  fqr_  campaign  purposes  or  to 
help  some  ambitious  young  woman  win  a 
popularity  contest.  It  is  not  those  that  are 
just  glanced  at  or  opened  up  for  the  sake 
of  clipping  a  coupon;  neither  is  it  the  copies 
that  are  bought  in  lots  of  100  or  so  and 
carefully  laid  out  under  the  carpet  as  pad¬ 
ding. 

.About  eight  months  ago  a  friend  living 
in  a  little  country  town,  asked  me  to  send 
a  three  years’  subscription  to  the  daily  pub¬ 
lished  in  the  town  where  she  resides,  which 
would  entitle  her  to  something  like  80.000 
votes  in  the  popularity  contest.  Naturally, 
I  wished  to  promote  her  nopularity  and  com¬ 
plied  with  her  reoiicst.  Other  friends  helped 
in  a  similar  way,  but  as  she  was  not  the  win¬ 
ner,  it  is  very  evident  that  friends  of  the 
other  contestants  were  even  more  active  in 
adding  their  subscriptions,  though  without 
any  interest  in  the  publication.  That  paper 
comes  to  my  home  each  day  and  is  deposited 
in  the  _  w-aste  basket  without  being  opened, 
and  being  a  paid  subscription,  the  publisher 
undoubtedly  includes  it  in  his  circulation 
statements,  but  so  far  as  its  value  to  the 
advertiser  is  concerned,  it  is  nil. 

Such  circulation  as  this  will  rot  sell  any 
Omega  Oil.  Nore-such  Mince  Meat,  Soro- 
d.>-t,  Gouraiid’s  Oriental  Cream  or  anything 
else. 

Some  of  vnii  will  probably  remember  the 
Southern  publisher  who  issued  a  sworn  state¬ 
ment  that  he  circulated  10,000  copies  of 
his  paper  daily.  When  the  examiner  for 
the  Association  of  American  Advertisers 
called  and  asked  to  examine  his  circulation 
records,  he  was  told  to  go  ahead — the  coast 
was  clear.  The  examiner  went  carefully 
over  every  record  he  could  find  and  in¬ 
formed  the  manager  that  he  could  not  find 
any  such  amount  as  10.000 — he  could  only 
find  8,000.  Whereupon  the  manager  politely 
said:  "No,  of  course  not.  the  actual  circu¬ 
lation  is  hut  8,000,  and  the  indicator  is  set 
at  4,000  when  the  press  is  started.”  'That 
was  one_  publisher’s  idea  of  circulation 

'This  is  the  day  of  investigation.  Even 
Standard  Oil  could  not  escane  it.  "1116 
Government  passed  a  hill  la«t  fall  demanding 
sworn  statements  of  circulation  from  news¬ 
papers.  but  this  bill  is  defective.  Tt  has  toe 
many  loopholes.  As  a  demonstration  of  this 
T  have  hut  to  call  your  attention  to  the  fact 
that  within_  the  past  year  a  certain  paper, 
very  high  in  the  estimation  of  itf  readers. 


L' 


For  31  years  the 

San'i'Diego  Sun 

has  covered  San  Diego 
County  like  the  dew.  It 
is  supreme  in  its  held. 


Tuesday  night  and  had  them  register.  [  further.  He  said  that  he  would 

The  badges  given  out  were  handsome  j  favor  the  interesting  of  the  better  class  I 
affairs.  They  are  made  of  composition  |  of  publishers  as  well.  They  are  doing  I 
which  looks  lixe  heavy  gold.  The  top  j  the  same  work,  seeking  for  honest  ad-  ! 
has  “Syracuse,  N.  Y.,  Jan.  28-29,  1913”  |  vertising  facts.  They  are  interested,  he  1 
in  raised  letters  with  a  space  in  which  j  asserted,  in  keeping  advertising  figures  I 
the  delegate  may  write  his  name.  Sus- 1  right.  They,  like  the  association,  desire  i 
pen.ied  from  a  ribbon  is  a  scalloped  i  to  show  the  advertiser  that  he  is  getting  ; 
round  tablet  with  the  initials  of  the  as-  i  144  eggs  to  the  gross.  It  makes  no  dif- : 
sociation,  “A.  A.  raised  in  the  mid-  ference.  he  said,  whether  the  eges  are 
die  of  a  circlet  of  blue  enamel  which  bad  or  not;  the  question  of  quality  is; 
bears  the  n,ame  of  the  association  in  gilt  ;  easily  determined  bv  looking  at  the  me- . 
lettering,  “As.sociation  of  American  Ad-  '  dium  selected  and  the  class  of  its  circu- 
vertisers.”  Iation. 

The  actual  start  of  the  convention  '  Edward  Conlin.  of  the  Munsey  pub- . 
was  delayed  through  the  late  arrival  of  |  lications  suggested  a  novel  scheme, 
the  Chicago  delegation,  and  it  was  not  1  might  it  not  be  possible,”  he  1 


Detroit  Saturday  Night 

is  an  established  factor  in  the  newspaper  life  ol 
Detroit  and  Michigan.  Ita  influence  advances 
beyond  the  bounds  ol  its  home  community,  and 
in  this  larger  inlluence  there  have  come  both  to 
the  readers  ol,  and  the  advertisers  in,  DETROIT 
SATURDAY  NIGHT  a  Urger  measure  oi 
personal  profit. 

Foreign  Advertising  Representatives 


F.  S.  KELLY  at  CO. 
1216  Peopiet  Gas  Bldg. 
CHICAGO 


GEO.  H.  ALCORN 
Tribonc  Bldg. 
NEW  YORK 
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has  been  exaunined  by  the  A.  A.  A.,  and 
lU  entire  press  run  found  to  be  10,000  less 
than  its  report  prepared  for  tlu-  viovti.i 
ment,  which  was  withheld  pending  the  valid¬ 
ity  of  that  law. 

The  circulation  that  is  of  benefit  to  the 
advertiser  is  not  the  total  number  printed 
or  the  quantity  shown  on  the  register,  nor 
is  it  always  the  total  number  paid  for.  It 
is  the  number  of  papers  that  are  of  sufficient  , 
interest  to  the  recipients  to  cause  them  to  , 
read  them  through,  and  it  is  this  circulation, 
and  this  circulation  only,  that  we  should  take 
into  consideration  when  we  Weigh  the  sell- 
ing  power  of  any  paper  to  determine  its  ; 
value  from  an  advertising  standiHiint.  ! 

LUNCHEON  IN  THE  RATHSKELLER 


Edward  O'Hara’s  Appreciation  of  the 
City  of  Syracuse. 

A  luncheon  was  ftiven  to  the  delegates 
in  the  rathskellar  of  the  Onondaga  Ho¬ 
tel  by  the  imblishers  of  the  Syracuse 
newsiiapcrs,  the  principal  feature  of 
which  was  an  address  Ity  l-'dward  H. 
O'Hara,  publisher  of  the  .Syracuse  Her¬ 
ald.  Mr.  O'Hara,  who  is  a  horn  orator, 
delivered  an  eloquent  appreciation  of 
Syracuse,  in  which  he  said : 

And  I  want  to  say  in  giving  over  to  your 
use  this  city  of  ours,  that  I'm  proud  of  its 
history  and  achievement;  proud  that  I  am 
permitted  to  remain  a  citizen  of  it;  proud  ; 

of  its  great  university,  which  is  not  com-  ! 

ing,  but  has  arrived;  proud  of  its  wonderful  : 

stadium,  than  which  there  is  no  greater  | 
anywhere;  proud  of  its  churches  and  its  ■ 
schools,  among  the  latter  the  finest  high 
school  building  in  the  United  States;  proud 
of  its  three  great  typewriter  works,  which  , 
have  earned  for  it  the  name  of  the  Type-  ■ 

writer  City;  proud  that  it  is  the  home  of 

Nonesuch  mincemeat;  proud  of  its  three 
great  automobile  plants;  proud  of  its  stu¬ 
pendous  Solvay  Process  Co.,  which  has  ex¬ 
pended  about  $20,000,00(1  in  building  in  ! 
twenty  years  and  has  probably  distributed 
twice  that  sum  in  dividends;  proud  of  the  ; 
fact  that  it  is  the  home  of  the  State  Fair,  ; 
which  in  the  very  near  future  will  have  the  [ 
greatest  exposition  grounds  and  buildings  | 
anywhere  on  earth;  last,  but  not  least,  proud  ■ 
of  its  great  mercantile  establishments  and  ’ 
many  other  industries  not  already  men-  i 
tioned. 

Mr.  O'Hara  then  briefly  called  the  at-  | 
teiitioii  of  the  ad  men  to  some  of  the  j 
charitable  things  the  citizens  of  Syra-  i 
cuse  have  done  for  the  local  public  insti-  ! 
tutions.  I 

.After  Mr.  O'Hara's  speech  the  diners 
had  an  informal  session  of  getting  fur¬ 
ther  actfuainted.  In  this  regard  a  part 
of  the  Illinois  delegation  carried  off  the 
honors.  Seated  at  a  table  near  the  speak¬ 
ers’  table,  they  began  to  extol  the  vir-  | 
tues  of  Illinois  in  song;  “Illinois,”  the! 
State  “anthem,”  being  their  choice.  They  | 
all  had  good  voices  and  made  them- 1 
selves  heard.  Their  efforts  were  greet¬ 
ed  with  applause.  Cheers  for  other  State 
delegations  were  being  given  when  the 
luncheon  broke  up  for  the  executive  ses¬ 
sion  in  the  Hiawatha  room. 


ADVANTAGES  OF  FLAT  RATE. 

Allen  H,  Drake  Presents  Strong  Arguments  in  I 
Its  Favor,  j 

At  the  afternoon  session  .Allen  N. 
Drake,  of  the  Booth’s  Hyomei  Co..  Buf¬ 
falo,  spoke  on  the  subject  of  the  flat 
rate.  He  spoke,  in  part,  as  follows; 
Thcre_  may  be  a  few  advertisers  whose 
commodities  find  a  possible  market  in  every 
home,  and  with  each  member  of  that  home,  | 
thus  permitting  an  extensive  use  of  space.  . 
who  feel  that  bulk  should  predominate,  but  : 
in  advertising,  as  in  everything  else,  the  j 
wishes  ^  the  majority  should  govern,  and  ' 
from  the  canvass  I  have  made,  it  is  evident  I 
that  the  majority  of  the  foreign  advertisers 
want  the  flat  rate.  I 

Flat  rate,  as  I  define  it,  is  the  same  price  ; 
per  inch  or  line  to  all,  whether  foreign  or  : 
local  advertisers,  and  regardless  of  the 
business  offered.  Some  publications  make  ■ 
a  special,  rate  for  automobile  and  book  ad-  . 
vertising,  claiming  it  is  an  inducement  for 


An  Unparalleled  Record  for  1912 

THE  BOSTON  HERALD 

Gaiacd  1,600,000  Agate  Liae*  Over  1911 
Aa  iacreate  of  more  tkan  SO  per  cent. 

The  Herald  and  Traveler  Herald  pos¬ 
sess  the  confidence  and  respect  of  their 
readers.  Thev  are  its  greatest  asset  and 
this  great  record  shows  that  thev  believe 
in  Herald  advertisers  and  TTerald  adver¬ 
tisers  believe  in  the  TTerald. 

Combined  circalatioa  exceeds  200, 000  Copies 
cock  week  day— Saaday  exceeds  100,000 

IS'othing  hotter  in  .Vete  F.ngland  for 
profitable  publicity. 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY  j 

Sale  Fwvifa  ReoreMaUtises  I 

NEW  YORK  CHICAGO  ST.  LOUIS 


decidedly,  yesl.  .The  publisher  is  not  in 
the  banking  business,  but  merchandising. 
The  former  is  a  dead  certainty — the  latter 
has  its  risks. 

Again  the  same  publisher  contends  that 
amount  of  space  used  should  govern  price, 
now  can  he  justify  liis  iiositioii  with  his  atti- 
tuile  on  the  railroad  and  public  service  c  rpo- 
ration  cases  being  contested  by  the  (lovcrn- 
ment?  Has  he  not  been  denouncing  these 
cor|H>ratiuns  for  their  rebates  to  Standard 
Oil,  the  beef  packers,  etc.  These  rebates 
were  given  for  volume  of  business.  Either 
his  attitude  on  the  rebate  cases  is  wrong  or 
the  policy  of  his  advertising  department  is. 

.Another  argument  used  is  that  the  flat 
rate  tends  to  decrease  the  amount  of  adver¬ 
tising.  I  will  answer  this  by  quoting  to 
you  from  a  letter  written  me  on  December 
17,  by  the  publisher  of  six  large  and  impor¬ 
tant  mediums.  This  writer  states  that  he 
thinks  he  was  the  first  to  adopt  the  flat  rate, 
and  I  believe  he  was,  as  his  pulilicatio 
have  had  it  for  over  twelve  years.  Tn  speak¬ 
ing  ot  flat  rates  he  says: 

“We  have  never  regretted  it;  in  truth,  we 
have  had  every  reason  to  congratulate  our¬ 
selves  for  having  adojited  the  flat  rate  policy. 

“We  know  beyond  any  question  of  doubt, 
from  actual  experience,  that  a  flat  rate  does 
not  even  tend  to  curtail  advertising  receipts, 
as  many  publishers  believe;  but,  on  the  con¬ 
trary,  does  increase  the  volume  of  adver 
tising,  the  number  of  accounts,  and,  quite 
naturally,  receipts. 

“We  have  found  that  a  flat  rate  is  a 
greater  factor  in  encouraging  and  creating 
new  business  than  anything  else  we  have 
ever  been  able  to  do. 

“If  publishers  are  to  create  new  business, 
they  will  find  there  is  nothing  that  will  work 
to  their  greater  advantage  than  an  e(|ual 
price,  and  an  even  break  to  everybody.  We 
have  pursued  this  same  policy  locally  with 
gratifying  results. 

“Certainly  no  publisher  should  have  it  in 
bis  mind  to  bob!  an  advertis<r  to  a  con¬ 
tract  not  profitable  to  the  advertiser,  and 
there  can  be  no  other  construction  placed 
on  a  graduated  rate  card.” 

,\ftcr  receiving  this  letter  T  interviewed 
some  publishers  who  had  changed  from  the 
graduated  scale  to  the  flat  rate  and  had  been 
operating  under  it  for  at  least  a  year.  Not 
a  single  one  regretted  the  change  of  policy. 

We  now  turn  to  the  loc.al  advertiser  ard 
the  flat  rate.  If  you  started  to  canvass  the 
merchants  in  any  community  you  would,  get 
about  as  many  different  opinions  as  |ieople 
visited.  The  department  store  clamors  for 
a  decided  cut  in  rates  because  of  his  ilaily 
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Miss  Ida  Clarke,  .Advertising  Man.ager 

t  SCHEERER  OF  THE  CARPENTER- 


high  class  business.  Are  these  commodities 
any  more  high  class  than  pure  foods,  good 
clothing  or  shoes?  I  contend  not,  and  fur¬ 
ther,  I  feel  that  a  publisher  should  not  open 
his  advertising  columns  to  the  publicity  of 
any  article  which  he  feels  it  incumbent  upon 
him  to  penalize  as  to  rates. 

I  will  treat  the  subject  of  “Flat  Rates” 
from  at  least  three  separate  viewpoints: 

First. — That  of  the  publisher. 

.Second. — The  local  advertiser. 

Third. — The  foreign  advertiser. 

The  publisher  is  placed  first  because  he 
is  the  one  furnishing  the  advertising  columns, 
and  while  some  may  think  him  a  Shylock, 
the  large  majority  are  fair-minded  business 
men,  each  of  whom  is  confronted  by  the 
same  problem  that  every  manufacturer  faces 
— income  vs.  expenses. 

In  the  early  days  of  newspapers  and 
other  periodicals,  almost  the  entire  revenue 
was  derived  from  subscriptions.  In  due  time 
some  few  merchants  conceived  the  idea  that 
it  would  be  worth  while  to  keep  their  names 
before  the  public  by  taking  space  in  the 
publications.  No  idea  of  argumentative  copy 
existed,  hence  the  space  was  small  and  al¬ 
ways  uniform  and  contracted  for  by  the 
year.  While  the  publisher  did  not  look 
upon  the  advertising  very  seriously,  he  was 
able  to  estimate  his  yearly  income  from 
that  source,  which,  added  to  his  subscrip¬ 
tion  receipts,  gave  the  total  income  from 
w  bicli  he  could  draw  for  expenses. 

As  the  times  advanced,  the  local  store  first 
and  the  manufacturer  later,  be^n  to  appre¬ 
ciate  that  advertising  was  only  salesmanship 
on  paper,  and  that  it  was  as  important  a  . 
part  of  merchandising  as  their  sales  force.  : 
Therefore,  fixed  space  contracts  were  ob¬ 
jectionable,  since  they  prevented  the  proper 
use  of  space  in  seasons  without  being  obliged  i 
to  pay  for  excess  space  when  it  was  not  ' 
needed. 

The  publisher  was  also  awakening  to  the 
realization  of  the  fact  that  his  advertising 
ciliimns  had  a  fam»ible  value  and  could  lie  j 
made  to  yield  an  increasing  yearly  income. 
He  no  longer  needed  to  know  exactly  the 
space  each  advertiser  would  use  per  issue,  and 
so  met  the  obiection  to  the  fixed-space  con-  , 
tract  bv  establishing  the  graduated  scale  of  I 
rates,  which  is  still  largely  used  and  which  * 


Scott  &  Bowne,  and  Miss  Allyne  V. 
ScHEERER  Special  Agency. 


the  advocates  of  the  flat  rate  want  abolished. 

The  publisher  maintaining  these  graduated 
cards  maintains  that  he  must  have  an  ap¬ 
proximate  estimate  of  his  yearly  income 
in  order  to  gauge  his  expenditure.  This  he 
could  not  do  under  the  flat  rate.  I  will 
grant  that  he  cannot  figure  quite  as  closely 
as  under  a  graduated  card  if  each  five,  seven 
or  ten  thousand  line  contract  made  was  com¬ 
pleted,  but  we  all  know  that  many  of  these 
contracts  never  see  completion,  and  even  if 
the  short  rate  is  enforced,  he  does  not  re¬ 
ceive  the  same  amount  of  money  as  he  would 
if  they  had  been  fulfilled. 

Furthermore,  does  it  not  stand  to  reason 
that  with  the  rapidly  growing  demand  for 
advertising  space,  if  his  circulation  is  main¬ 
tained  and  rates  are  equitable,  he  can  judge 
very  closely  his  income  for  the  next  year 
by  taking  the  figures  of  the  past  twelve 
months.  Statistics  show  that  a  majority  of 
newspapers  are  more  than  holding  their  own 
each  year,  while  many  are  showing  tremen¬ 
dous  gains. 

No  one  gives  the  manufacturer  or  retailer 
an  insurance  policy  guaranteeing  that  he  will 
sell  so  many  automobiles  or  any  other  com¬ 
modity,  whether  it  be  Non-Such  pies  or 
Three-in-One  oil — should  not  the  publisher 
share  the  same  risk  as  his  patron?  I  say 


WHY  I  USED  THE 

Louisville  Courier  Journal 

By  H.  R.  DRUMMOND. 
Formerly  Advertising  Manager  Kaufman- 
Straus  Co.,  Louisville. 

When  I  was  appointed  advertising 
manager  of  Kaufman-Straus  Co.  my  firm 
did  not  use  THE  COURIER  JOURNAL. 

After  I  began  using  this  paper  the  in¬ 
crease  in  business  was  most  gratifying, 
thoroughly  demonstrating  the  pulling 
power  of  THE  COURIER  JOURNAL. 

I  generally  used  THE  COURIER 
lOURNAL  to  reach  the  best  class  of 
trade — the  “aristocracy” — and  found  it 
splendidly  effective. 

When  it  is  considered  that  Kaufman- 
Straus  Co.  carried  the  very  highest  class 
of  merchandise — that  much  of  the  busi¬ 
ness  was  done  in  spite  of  price,  instead 
of  on  account  of  price,  and  that  the  cream 
of  this  best  trade  responded  to  COURIER 
JOURNAL  advertising,  it  will  be  seen 
that  the  choicest,  most  exclusive  business 
may  be  reached  through  THE  COURIER 
JOURNAL. 

The  mail  order  department  filled  more 
orders  from  Courier  Journal  advertising 
than  through  any  other  one  medium, 
demonstrating  its  splendid  pulling  power 
for  mail  order  business. 

The  devotion  of  Louisvillians  and  Ken¬ 
tuckians  to  THE  COURIER  JOURNAL 
is  emphatic,  and  I  always  considered 
money  spent  in  THE  COURIER  JOUR¬ 
NAL  money  well  spent. 

The  S.  C.  Beckwith  Special  Agency 

Sole  Foreign  Representatives, 

New  York  .St.  Louis  Chicago 


Milwaukee’s  Favorite 
Home  Newspaper 


It  is  QUALITY  circulation  against  mere  BULK  circulation  that  the  “to-day”  adver¬ 
tising  man  desires. 

Cheap  quantity  class  means  large  waste  and  unsatisfactory  returns  in  poor  buyers. 
Results,  not  talk,  count.  The  Evening  Wisconsin  has  been  printing  a  series  of  inter¬ 
esting  articles  urging  its  readers  to  read  the  advertising  appearing  in  The  Evening  Wis¬ 
consin.  Our  readers  DO  read  the  advertisements  BECAUSE  they  have  respect  and 
confidence  in  their  favorite  paper.  We  will  not  accept  objectionable  or  questionable 
advertising. 

Qur  circulation  is  the  paid  yearly,  delivered  into  the  home  kind — the  kind  that 
creates  a  buying  desire  in  the  minds  of  its  readers.  It  is  the  “Worth  While”  home 
in  which  this  paper  will  he  invariably  found. 

THE  MILWAUKEE  EVENING  WISCONSIN 

JOHN  W.  CAMPSIE,  Business  Manager 

Naw  Yosk  Office:  6024  Metropolitan  Bldg.  Chicago  Office:  Pei^le’s  Gas  Bldg. 

CHAS.  H.  EDDY.  Representative.  EDDY  &  VIRTUE.  Representatives. 

_ Telephone.  Gramercy  4811. _ Telephone.  Central  8480. 
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THE  MINNEAPOUS  JOURNAL 

The  Northwest’s  Greatest  Newspaper  ” 

The  year  that  has  just  closed  has  been  one  of  great  growth  and  development  for  the  Min¬ 
neapolis  Journal.  It  has  seen  a  steady  increase  in  the  great  family  of  Journal  readers;  it  has 
seen  a  substantial  addition  to  the  patronage  of  advertisers  who  appeal  to  those  readers  for  trade; 
it  has  been  the  greatest  year  in  The  Minneapolis  Journal’s  history. 

A  Record  for  Advertising  I  A  Record  for  Qeanliness 


In  1912  The  Minneapolis  Journal,  Evening 
and  Sunday,  carried  a  grand  total  of  32,891 
22-inch  columns  of  advertising — 10,130,428 
agate  lines.  The  Minneapolis  Journal  led  its 
nearest  competitor  in  the  Twin  Cities  by  1,370 
columns — 121,900  agate  lines. 

Tlie  Minneapolis  Journal  carried 

MORE  LOCAL  DISPLAY 
MORE  FOREIGN  DISPLAY 
MORE  REAL  ESTATE 
MORE  LAND 
MORE  AUTOMOBILE 
MORE  SCHOOL  AND  COLLEGE 
MORE  RESORT  ADVERTISING 

than  any  other  newspaper  in  Minneapolis  or 
St.  Paul. 

Another  significant  comparison  is  the 
number  of  pages  used  to  carry  advertising  and 
reading  matter  in  1912: 

The  Minneapolis  Journal  and  Sunday)  11,456  Pages 
The  Journal’s  Nearest  Competitor  10,604  Pages 

Figure  it  out  for  yourself!  In  spite  of  the 
tremendous  amount  of  advertising  carried  by 
The  Journal,  the  news  columns  have  been  pro¬ 
vided  for  more  liberally  than  by  any  other 
newspaper  in  the  Northwest. 


Few  newspapers  in  America — certainly 
none  in  the  Twin  Cities — regard  the  character 
of  their  advertising  columns  so  jealously  as 
The  Minneapolis  Journal.  The  reason  for  this 
is  that  the  Minneapolis  Journal  feels  a  certain 
moral  responsibility  to  its  advertisers,  no  less 
than  to  its  readers.  It  feels  that,  while  ob¬ 
viously  it  cannot  undertake  to  guarantee  abso¬ 
lutely  all  the  advertisements  that  appear  in  its 
columns,  it  can  and  must  undertake  to  shut 
out  all  advertising  that,  on  its  face,  seeks  to 
defraud,  to  mislead,  to  debase,  to  injure  or  to 
corrupt  in  any  way, — in  other  words  to  make 
it  the  clean,  wholesome,  home  newspaper. 

Objectionable  classes  of  advertising  have 
been  rigorously  weeded  out  until  now  the 
list  of  rejected  business  includes  the  following 
classifications: 


1.  Beer  and  Whiskey  I  i. 

2.  Guaranteed  Cures  |  { 

3.  Fraudulent  or  Doubtfid 

Financial  Offerings  U 

4.  Large  Guaranteed  Divi-  11 

dends 

5.  Transient  Fire  and  Bank-  U 

mpt  Sales  V: 

6.  Massage 

7.  Matrimonial  Offers  U 

15.  Want  Ads  Requesting 


1.  Objectionable  Medical 
L  Attacks  of  a  Personal 
Character 
L  Bucket  Shops 
.  Fortune  Teflers,  Palm¬ 
ists,  Etc. 

!.  Fake  Piano  Sales 
1.  Sales  by  Itinerant  Mer¬ 
chants 

L  Suggestive  Books 
Money  for  Samples 


The  Minneapolis  Journal  intends  to  in¬ 
crease  further  its  standard  in  this  regard. 
There  will  be  further  elimination  in  1913 


The  Minneapolis  Journal  goes  to  the  homes  of  Minneapolis  people  every  week-day 
evening  and  on  Sunday  morning  when  the  family  is  in  a  receptive  mood  for  clean, 
square  advertising.  The  Minneapolis  Journal  goes  to  the  people  of  this  rich  section 
of  the  country  who  have  purchasing  power,  and  this  is  one  of  the  reasons  why  Minne¬ 
apolis  merchants  use  its  advertising  columns  most  and  pay  more  per  agate  line  than 
to  any  other  Minneapolis  newspaper. 
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Many  a  man  in  looking  back  on  bis  politi¬ 
cal  career  buds  it  divided  into  two  periods: 
when  be  was  too  young  to  be  trusted  and 
when  be  was  too  old  to  be  strenuously  ct- 
feclive.  So,  it  is  seen  that  politics  has  two 
ways  of  crushing  a  man;  one  is  by  denying 
him  otbce;  the  other  by  granting  it, 

A  man  in  politics  has  little  time  lor  family 
or  ir.LiiUs.  ,ic  iiiosi  dcvuic  liiiusell  eiiiiiely 
to  bis  enemies.  The  Scriptural  injunctions, 
“Love  Thy  Meighbor”  and  “Love  Thy 
Enemy”  are  heard  so  often,  there  is  no 
doubt  that  they  are  sometimes  followed.  It 
is  a  great  temptation  to  love  one's  neighbor 
— especially  it  she  is  good  looking,  and  if 
there  are  any  forces  to  compel  one  to  love 
one’s  enemies,  they  are  the  speeches  of  one's 
clear,  wtii-inieiilioneu  Iritiicls.  5)  ,me  tongues 
are  like  clocks — they  keep  on  striking  nut  to 
cell  tne  time  ot  uay,  tint  tiecaase  iliere  is 
'oniething  wrong  with  their  works. 

The  Greeks  bad  a  classical  maxim,  “l-'iisi 
acquire  an  independent  income,  then  practice 
virtue”;  and  it  has  now  become  the  lashiuii 
for  men  of  great  wealth  to  acknowledge  the 
existence  of  a  Superior  Being. 

It  IS  ihe  mode  i.i  i.ssne  ariicles  on  “How 
to  succeed  in  life,”  and  from  time  to  time, 
the  blessings  of  “I’overty  and  a  good  appe¬ 
tite”  trickle  down  to  us  through  the  .s 
ard  Oil  piping  system.  Mr.  Carnegie  still 
praises  poverty  and  still  avoids  it. 

It  is  said  that  the  rich  will,  with  dith 
culty,  enter  the  Kingdom  of  Heaven — in  the 
meantime,  they  are  well  received  in  the 
church  and  in  the  Senate.  It  is  a  pour 
speech,  nowadays,  that  doesn’t  hit  a  rich 
man  somewhere,  and,  if  in  this  assembly, 
there  be  any  of  that  struggling  and  deserving 
class  who  pursue  the  tiresome  routine  of  mil¬ 
lionaires,  the  tactful  speaker  should  shape 
his  discourse  so  that  every  rich  man  who 
hears  it  will  say  to  himself:  “Nothing  could 
be  fairer  than  that,  because  it  hits  everybody 
but  me.” 

It  is  indeed  a  strenuous  age.  Doctors  are 
inventing  new  diseases  to  die  of,  and  if  we 
escape  them,  legislators  are  creating  new  laws 
to  send  us  to  prison.  The  rich  man  is  dodg¬ 
ing  taxes  and  the  poor  man  is  dodging  taxis. 
The  only  commodities  held  cheap  are  human 
life  and  Swedish  matches. 

EVERY  AGE  HAS  ITS  VICE. 

Every  age  has  its  peculiar  vice.  This  is 
well  illustrated  by  the  fable  of  the  two  foxes 
who  had  entered  a  hen  boost  and  who  had 
iHgun  li.  Iced  upon  their  prey  with  singular 
satisfaction.  One  of  the  foxes  who  was 
young  and  heedless,  was  for  devouring  them 
all  upon  the  spot;  the  other  who  was  old 
and  covetous,  proposed  reserving  some  for 
another  time,  “for  experience,”  said  he, 
“has  made  me  wise.  Let  us  provide  there- 


get  about  $11  for  it.  This,  he  said,  is 
wrong.  The  $11  man  is  not  competent 
to  write  ads.  Ad  writers  and  ad  men 
should  study  their  work,  prepare  for  it 
and  thus  become  efficient,  and  with  their 
own  efficiency  make  the  power  of  adver¬ 
tising  itself  more  efficient. 

“Efficiency,”  he  said,  “solves  all  prob¬ 
lems  of  advertising.  It  has  solved  other 
problems,  and  it  will  care  for  the  ad 
man’s  difficulties  in  the  same  way.  Look 
at  Luther  Burbank.  By  his  efficiency 
he  has  made  plants  in  a  few  months  do 
things  that  even  nature  itself  never  in¬ 
tended.  Von  Moltke,  by  his  efficiency. 


WISDOM  AT  THE  BANQUET. 


CONVENTION  OF  3  A’s. 


(Continued  from  page  4.) 

page  or  ao  of  space.  The  smaller  stores, 
such  as  dry  goods,  howl  because  the  depart¬ 
ment  store  can,  because  of  carrying  a  more 
diversified  stock,  use  large  space,  and  if 
their  rate  is  lower  than  bis,  overshadow 
him  and  prevent  his  competing  with  the  same 
line  of  goods.  Next  the  specialty  shop  or 
store  selling  but  one  rarticular  line,  which 
is,  of  course,  restricted  in  the  use  of  space, 
declaims  against  a  rebate  to  the  former 
classes,  and  so  it  goes  until  eventually  in  your 
canvass  you  find  the  non-adverti.ser.  There 
is  a  field  for  bis  publicity,  but  he  could  use 
only  a  few  inches  per  issue,  and  in  many 
cases  the  rate  would  be  nearly  twice  that 


Some  of  the  Good  Things  Poured  Out 
by  the  Speakers. 

The  big  feature  of  the  entire  meeting 
was  the  banquet,  held  on  Tuesday  night, 
which  was  attended  by  175  guests.  It 
was  a  lively  affair  from  start  to  finish. 
The  diners  were  grouped  about  a  sunk¬ 
en  garden  of  ferns,  smilax  and  daffo¬ 
dils.  Those  who  were  not  accommodated 
at  the  main  table  were  taken  care  of  at 
smaller  tables  set  on  either  side.  The 
music  was  the  feature  of  the  evening 
prior  to  the  start  of  the  speakers’  hour. 
Songs  written  especially  for  the  adver¬ 
tising  men,  and  particularly  the  slogan, 
a  reminder  of  the  Dallas  and  Boston  Ad 
Club  conventions,  "Style  All  the  VV'hile, 
were  sung  with  a  zest  by  all  of  the 
guests.  The  annual  banquet  menu  bro¬ 
chure  was  a  work  of  art.  It  contained 
the  words  of  a  half-dozen  songs :  "When 
the  Three  .\’s  Work’’ — tune,  "Row, 
Row.  Row":  "When  Bertie  Banquets 
With  You  To-night” — tune,  “W’hen  1 
(iet  You  .Alone";  "You’re  Our  Cherry" 
— tune,  "You’re  My  Baby";  "All  .Aboard 
Three  .A’s  Special  Choo" — tune,  "When 
That  Mid. light  Choo-Choo  Leaves  for 
.Ahiham'";  "1  Want  a  C’aft.’’  respect 
fill  y  dedicated  to  the  S.  .\.  M.  Club — 
tune,  "I  VN'ant  a  Girl";  "The  .Ad  Man" — 
tune.  "The  Stein  Song”;  ".America." 

.At  In  o’clock  Bert  M.  Moses,  presi¬ 
dent  of  the  association,  briefly  intro¬ 
duced  Walter  B.  Cherry,  of  this  city, 
the  toastmaster,  ascribing  to  him  the 
chief  credit  for  the  success  of  the  eve¬ 
ning.  His  words  were  drowned  by  a 
roar  of  applause. 

Mr.  Weedon  followed  with  a  toast  to 
"Good  I-'ellows.” 

Toastmaster  Cherry  introduced  as  the 
first  speaker  H.  N.  Casson,  of  New 


G.  H.  E.  Hawkins, 

Second  vice-president  A.  A.  A. 

of  the  large  store.  He  feels  that  he  can¬ 
not  start  a  campaign  under  such  a  handicap, 
an^  as  a  result,  ekes  out  a  rather  miserable 
existence. 

V\  ith  Ihe  flat  rale  for  local  advertising.  .lohn 
Jones,  who  runs  a  grocery,  can  advertise  his 
business  just  as  cheaply  as  the  big  store  can 
exploit  its  grocery  department — competition 
is  kept  alive  and  the  public  benefited.  Not 
only  that,  but  the  foreign  advertiser  reaps  a 
large  reward  for  his  expenditure.  You  ask 
how  this  is  so.  Simply  by  the  curtailment 
of  the  sale  of  non-trade  marked  goods. 
Where  competition  is  not  rife,  non-trade 
marked  articles  thrive.  Some  may  be  as 
go.  d  as  the  trade  market,  lint  to  due  the  liai 
ance  is  decidedly  in  favor  of  the  trade  marked 
article,  not  only  in  quality  but  in  price. 

The  publisher  again  has  to  come  into  our 
horizon — he  is  the  one  that  makes  the  rate. 
It  is,  of  course,  comforting  to  have  in  your 
safe  a  few  contracts  from  big  local  advertis¬ 
ers,  insuring  a  certain  monthly  sum  that  will 
go  a  long  way  toward  meeting  iiaper  bills  and 
payrolls,  but  would  it  not  be  better  for  the 
community  which  that  publisher  serves  if  he 
had  the  same  volume,  but  respresented  by 
all  the  good  stores  of  the  town  rather  than 
by  a  few?  Publishers  operating  the  local 
flat  rate  claim  that  their  income  is  greater 
than  under  the  rebate  system,  and  that  they 
best  serve  their  public  under  the  flat  rate. 

Those  operating  the  graduated  scale  or  re¬ 
bate  system  contend  that  the  expense  ot 
handling  so  many  small  accounts  would  neces¬ 
sitate  a  natural  raise  in  rates,  and  thereby 
cause  dissatisfaction,  and  even  keep  out 
some  of  the  smaller  ai.verlisers  wlioin  the.- 
are  supposed  to  get  by  the  flat  rate.  This 
I  do  not  believe.  If  these  publishers  will 
keep  an  accurate  cost  system  on  the  ex¬ 
pense  of  getting  and  handling  some  of  the 
big  business  and  add  to  it  the  rebate  they 
are  giving,  they  will  find  that  big  business 
is  not  always  profitable  business. 

We  must  now  dispose  of  the  foreign  adver¬ 
tiser  with  reference  to  the  flat  rate. 

In  Ihe  first  place  most  f  n  igii  liisimss  is 
what  may  be  termed  seasonable,  thereby  ne¬ 
cessitating  SMcific  campaigns  such  as  spring 
and  fall.  ’The  expenditure  in  these  cam¬ 
paigns  must  be  governed  by  the  article  adver¬ 
tised.  Thlre  is  what  I  call  a  point  of  satu¬ 
ration  in  advertising  copy;  that  is,  a  given 
space  will  priiduce  the  maximum  sale  at  Ihe 
minimum  cost.  This  point  of  saturation  va¬ 
ries  with  different  commodities,  all  depend¬ 
ing  on  the  possible  market  for  the .  article. 
Since  it  is  admitted  that  advertising  is  sales¬ 
manship  on  paper,  it  may  be  said  to  come 
under  the '  came  classification  as  traveling 
salesmen.  Common  sense  teaches  us  the  folly 
of  putting  more  salesmen  into  a  given  terri¬ 
tory  than  the  possible  demand  for  the  goods 
would  warrant.  The  same  principle  ap¬ 
plies  to  space  used;  therefore,  each  advertiser 
must  determine  the  point  of  saturation  for 
his  copy  and  be  governed  accordingly,  no 
matter  whether  his  campaign  uses  2,000  or 
10,000  lines. 

It  is  cinlv  natural  fur  bulb  Ihe  foreign 
and  local  advertiser  who  can  use  the  maxi¬ 
mum  space,  thereby  earning  a  rebate,  to  en¬ 
courage  the  publisher  to  continue  his  gradu¬ 
ated  card,  but  it  seems  to  me  that  it  is  the 
dutv  of  the  publisher,  who  in  reality  comes 
unaer  the  head  of  “Public  Service,”  to  meet 
the  wishes  of  the  majority  and  to  serve  all 
with  equality.  Unless  I  have  been  misin¬ 
formed,  the  majority  of  foreign  advertisers 
favor  the  flat  rate,  while  in  the  local  field  the 
greater  percentage  of  merchants  prefer  it, 
and  from  the  testimony  of  those  publishers 
employing  it,  there  is  no  decrease  in  the 
earnings.  Therefore,  why  not  have  a  univer¬ 
sal  flat  rate? 


Louis  Bruch, 

First  Vice-President  A.  A.  A. 


made  the  Germany  army  such  a  fighting 
machine  that  within  eight  weeks  it  had 
beaten  the  French.  These  are  proofs  of 
efficiency,  proofs  that  are  adaptable  les¬ 
sons  for  the  advertising  man.” 

Casson’s  speech  was,  in  effect,  a  warn¬ 
ing  that  the  advertising  man  who  wished 
to  get  ahead  must  prepare  himself  for 
his  business  and  continue  all  his  days  to 
study  it.  He  urged  that  advertising  men 
work  this  idea  out  together,  so  that  not 
only  the  individual,  but  the  entire  busi¬ 
ness  might  profit  by  efficiency. 

-After  Mr.  Casson  came  Simeon 
F'ord’s  successor,  Frederick  T.  Murphy, 
advertising  manager  of  the  Mark  Cross 
Co.,  New  A’ork,  who  spoke  on  "The 
Compensations  of  Obscurity.”  Mr.  Mur¬ 
phy  said,  in  part : 

The  toastmaster’s  introduction  sounds  like 
the  preliminary  steps  in  cannonizing  a  saint. 
Mr.  Cherry  has  conferred  upon  me  the 
three  logical  virtues  of  Faith,  Hope  and 
Charity;  also  the  four  cardinal  attributes  of 
Prudence,  Justice,  Courage  and  Temperance. 
Writhing  under  the  embarrassment  of  these 
seven  deadly  virtues,  I  feel  myself  resolved 
into  an  exquisite  mixture  of  St.  Paul  and 
St.  Vitus. 

Robert  Burns  asked  to  see  ourselves  as 
others  see  us.  Burns’  writings  are  full  of 

deep  humanities - he  was  a  great  poet  and 

had  a  cigar  named  after  him.  As  to  others 
seeing  us,  we  might  ask,  which  others — 
friends  or  enemies,  toastmasters  or  guests? 
Of  course,  a  toastmaster  is  affected  by  two 
impulses;  one  is  to  be  interesting,  the  other 
to  tell  the  truth.  Sometimes  these  impulses 
loinride —  '-■mtlimes  thev  conflict.  When  one 
employs  diplomacy  and  tact — diplomacy  is  the 
art  of  seeming  to  tell  the  truth  without  lying; 
tact,  is  an  elusive  quality;  when  you  have 
it,  nobody  mentions  it;  when  you  haven’t  it, 
it  is  noticed  by  everybody. 

It  we  believed  only  what  is  true,  we  would 
miss  much  harmless  enjoyment.  Besides, 
what  are  a  few  facts  among  friends?  Our 
toastmaster  is  an  advertising  expert;  a  pro¬ 
fession  whose  members  are  privileged  to 
say  anything  they  choose — provided  they  are 
paid  for  it.  One  should  always  believe  in 
advertising  experts  and  tell  them  everything. 
Otherwise,  how  would  the  advertising  ex¬ 
pert  know  how  much  money  his  client  has? 

It  is  always  a  nleasure  to  meet  men  eminent 
in  public  life.  What  we  admire  about  great 
men  is  their  resemblance  to  ourselves.  We 
pre  Ca  ucasians  and  members  of  the  same  sex. 

It  is  sometimes  difficult,  however,  to  com¬ 
bine  the  advantages  of  greatness  with  the 
compensations  of  prudent  obscurity.*  There 
is  a  penalty  attached  to  greatness  which  pur¬ 
sues  it  like  a  shadow.  Success  is  difficult  to 
withstand,  either  one’s  own  success  or  the 
success  of  others.  History  reveals  that  there 
was  only  one  man  not  spoiled  hv  being  lion" 
ized;  he  was  a  man  in  the  Scriptures  by  the 
name  of  Daniel. 

To  be  great  is  to  be  misunderstood.  The 
politician  spends  most  of  his  time  explain¬ 
ing  what  he  meant  in  his  last  interview, 
and  he  usually  discovers  that  he  has  con¬ 
trived  to  say  more  in  a  minute  than  he  can 
disprove  in  a  year. 


WEDNESDAY’S  SESSION. 


Election  of  Officers  and  Votes  on  Im¬ 
portant  Resolutions  Occupy 
Delegates’  Time. 

None  of  the  delegates  was  anxious  to 
get  up  early  tliis  morning;  and,  as  a  re¬ 
sult,  the  executive  session  did  not  begin 
until  after  11  o’clock.  The  election  of 
officers,  the  vote  on  the  admission  of 
the  agency  men  and  other  important 
matters  were  taken  up.  -After  the  meet¬ 
ing  the  delegates  were  the  luncheon 
guests  of  the  Syracuse  Advertising 
-Men’s  Club  in  the  rathskeller.  This  was 
entirely  informal.  The  only  speech  was 
made  by  Harvey  Burrill,  publisher  of 
the  Syracuse  Journal. 

“It  seems,”  he  said,  “that  you  fellows 
of  the  -A.  A.  A.  are  sometimes  too  prone 
to  jump  on  the  publisher.  You  take  some 
isolated  case  of  some  publisher  that  has 
‘done  you,’  and  you  keep  dwelling  on 
that  so  that,  eventually, -you  create  the 
impression  that  all  publishers  are  dis¬ 
honest.  We  would  like  to  have  you  talk 
more  about  the  good  publishers,  and  let 
the  bad  ones  go  to  the  dickens.” 

Mr.  Burrill  then  gave -some  statistics 
about  Syracuse,  its  population  and  in¬ 
dustries.  which,  he  said,  he  felt  sure 
would  give  good  reason  for  the  ad  men 
to  keep  interested  in  this  city. 

“Now,”  he  said,  “I  am  going  to  say 
what  the  ‘master  mind’  told  me  T  was 
(Continued  on  page  8.) 


F.  H.  Squier, 

Secretary  of  the  A.  A.  A. 

York,  a  member  of  the  firm  of  H.  K. 
.McCann  &  Co.,  advertising  agents.  He 
spoke  on  “Advertising  and  Selling  Effi¬ 
ciency.” 

Mr.  Casson’s  talk  was  one  of  the  best 
advertising  addresses  ever  heard  by  ad¬ 
vertising  men.  He  spoke,  in  part,  as  fol¬ 
lows  : 

“I  think,  as  an  advertising  man,  1 
ought  to  have  placards  printed  some¬ 
thing  like  this:  ‘Casson’s  speeches;  he 
makes  them  good,  his  ttienJs  make  them 
famous.  Children  cry  for  Cassonia.’  ” 

Casson  then  made  an  attack  on  the 
present  system  of  buying  and  selling  ad¬ 
vertising.  He  said  that  efficiency  was 
lost  sight  of.  He  deplored  the  fact  that 
any  man  might  write  a  $50,000  ad  and 
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THE  EDITOR  AND  PUBLISHER, 


An  Illustrated  Magazine 

FOR  THE  SATURDAY  EDITION  OF 


The  New  York  Evening  Post 


©N  February  8th  next,  the  New  York  Evening  Post  will 
begin  the  publication  on  Saturdays  of  an  illustrated 
magazine,  a  periodical  ot  sixteen  pages  with  four 
cover  pages,  the  outside  covers  to  be  in  colors.  This 
Evening  Post  Saturday  Magazine  will  be  part  of  the  regular 
Saturday  issue  of  The  Evening  Post,  which,  on  Saturdays 
only,  will  thereafter  sell  for  live  cents  a  copy,  and  the  new 
section  will  not  be  sold  separately.  It  will  set  a  new  standard 
for  publications  of  this  kind,  in  interest,  beauty  of  typog¬ 
raphy,  and  illustrations,  and  its  cover  designs  will  include 
the  work  of  leading  American  artists. 

Its  contents  will  be  up  to  the  standard  ever  maintained  by 
The  Evening  Post,  regardless  of  cost.  The  keynote  will  be 
entertainment — the  kind  of  illustrated  weekly  which  will 
make  a  broad  appeal,  and  be  a  welcome  visitor  in  every 
household.  From  time  to  time  the  illustrated  magazine  will 
contain  features  of  special  interest  to  women  and  to  children. 
Few,  it  any,  newspapers  give  so  much  solid  and  entertaining 
reading  matter  as  does  The  Evening  Post  in  its  Saturday 
issues.  The  first  number  of  the  Saturday  Magazine  will  have 
a  superbly  designed  cover  by  Taber  Sears,  the  well-known 
artist.  It  will  contain  the  opening  chapters  of  a  Cape  Cod 
novel,  full  of  humor,  by  Sarah  P.  McL.  Green,  who  made 
herself  famous  some  years  ago  with  the  success  of  her  first 
book,  “Cape  Cod  Folks.”  The  new  novel  is  entitled  “Ever- 
breeze,”  and  goes  with  a  swing  and  dash.  It  is  illpstrated  by 
Kelyea,  whose  drawings  are  familiar  to  readers  of  Scribner’s, 
Harper’s,  and  the  Century.  A  serial  fiction  story  will  he  a 
regular  feature  of  the  magazine.  A  group  of  short,  hu¬ 
morous  stories  and  sketches,  by  Stephen  Leacock,  is  being 
illustrated  by  R.  IT  Fuller,  whose  work  has  been  well  re¬ 
ceived  in  l  ife,  and  a  number  of  special  articles  are  under 
way,  by  well-known  authors. 


The  Evening  Post  Saturday  Magazine  will  make  a  feature 
of  Fashion  pictures  of  distinction,  and  will  pay  careful  at¬ 
tention  to  pictures  of  the  best  offerings  on  the  New  York 
•  ge.  _  It  will  carry  frequently  a  page  of  humorous  drawings, 
T..d  will  publish  short  stories  of  sparkle,  dash,  and  action. 
Sports  will  be  adequately  treated  in  photographic  effects,  and 
the  character  ;tories  of  men  and  women  who  have  “done 
something,”  so  long  a  feature  of  the  Saturday  issues  of  The 
Evening  Post,  will  be  continued  with  the  addition  of  the  por¬ 
traits  of  those  so  treated. 

The  Evening  Post  Saturday  Magazine  will  not  be  syndi¬ 
cated  to  other  newspapers.  It  will  be  the  exclusive  property 
of  the  New  York  Evening  Post,  and  its  entire  contents  will 
be  protected  by  copyright. 

The  size  of  the  illustrated  magazine  section  will  be  1054 
X  15^4  inches,  and  its  column  measure  will  be  such  as  to 
permit  of  its  accepting  the  same  advertising  copy  as  is  pre¬ 
pared  for  and  used  in  such  magazines  as  the  Associated  Sun¬ 
day  Magazine,  Collier’s,  Saturday  Evening  Post,  Harper’s 
Weekly,  etc.  The  closing  day  for  the  cover  pages  will  be 
two  weeks  in  advance  of  the  day  of  publication,  and  for  in¬ 
side  pages  one  week  in  advance. 

Mr.  Henry  Edward  Rood,  for  ten  years  a  member  of  the 
editorial  staff  of  Harper’s  Monthly  Magazine,  will  be  re¬ 
sponsible  for  the  editorial  conduct  of  The  Evening  Post 
Illustrated  Magazine  section,  and  Mr.  Charles  Edwin  Jones, 
for  several  years  with  the  Munsey  magazines,  will  be  its  ad¬ 
vertising  manager. 

As  the  Magazine  is  to  be  a  section  or  part  of  the  regular 
Saturday  edition  of  The  Evening  Post,  the  management  is 
able  to  guarantee  a  circulation  for  the  first  issue  of  not  less 
than  thirty  thousand  copies. 

The  Edition  will  necessarily  be  limited,  therefore  to  be 
sure  of  getting  a  copy  place  order  with  your  newsdealer  now. 
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THE  EDITOR  AND  PUBDISHER, 


Febkuakv  1,  1913. 


Some  of  the  Delegates  and  Guests  at  the  Convention  of  the  Association  of  American  Advertisers  at  Syracuse. 


CONVENTION  OF  3  A’s.  j 

{Continued  from  page  6.)  j 

brought  here  for,  and  I  am  going  to 
say  it  from  the  fullness  of  an  apprecia-  , 
tion  of  what  a  pleasure  it  has  been  to 
have  the  A.  A.  A.  men  with  us. 

"We  are  glad  to  see  you;  come 
again.” 

Mr,  Burrill  sat  down,  and  then  some¬ 
body  started  the  song  that  was  made 
famous  at  the  Dallas  meeting  last  year, 
which  starts  with  an  intimation  that 
some  things  “ain’t  got  no  style.”  The 
answer  sung  was  that  the  newspapers 
“are  style  all  the  while,  style  all  the 
while.” 

Walter  Cherry  then  asked  for  a  ris¬ 
ing  vote  of  thanks  to  the  newspaper 
publishers  of  Syracuse  who  had  made 
this  convention,  and  especially  its  social 
side,  possible.  This  was  given  accom¬ 
panied  by  cheers. 

The  delegates  then  adjourned  for  a 
recess  until  the  "bull  ring”  session  in 
the  Hiawatha  room  at  2:30.  This  was 
an  informal  open  session  at  which  all 
speakers  were  limited  to  ten  minutes 
each. 


WHAT  PUBLISHERS  CAN  DO. 


Jason  Rogers  Emphasises  Value  of 
Co-aperation  With  Advertisers. 

There  were  several  clever  speeches  at 
the  "Bull  King”  session.  Jason  Rogers, 
publisher  of  the  Xew  ^'ork  Gl(»bc.  spoke 
on  "Newspaper  Publishers."  He  said: 

It  afTords  me  great  pleasure  to  be  with 
you  to-day,  and  personally  explain  the  efforts 
I  have  been  making  during  the  last  year  to 
show  the  better  grade  of  newspapers  throug- 
out  the  country  that  their  great  future  de¬ 
velopment  lies  through  closet  co-operation 
with  the  advertisers. 

Much  of  the  lost  motion  and  waste  in  mod¬ 
ern  business  enterprises  that  are  largely  de¬ 
pendent  on  advertising  for  success  is  repre¬ 
sented  by  a  misconception  of  the  relations 
which  should  exist  between  the  se-llcr  and 
buyer  of  publicity. 

•Xccording  to  my  c  nception  of  the  projiosi- 
tion,  the  advertiser  should  absolutely  demand 
that  every  medium  in  which  he  spends  money 
delivers  known  and  proved  circulation  as  a 
prerequisite  of  a  contract.  Unless  this  is 
done  you  place  a  premium  on  the  man  who 
can  most  eloquently  back  up  false  statements. 

Up  to  the  present  moment,  the  New  York 
Globe  ha&  w  ithoiit  any  organization  back  of 
it,  induced  nearly  200  daily  newspapers  in  the 
country  to  co-operate  with  us  in  printing  the 
Fallon  articles  “.Advertising  the  Advertiser,” 
which  is  matter  specially  designed  to  interest 
the  readers  of  the  papers  in  the  advertising 
columns. 

These  articles  furnish  convincing  argument 
why  advertised  goods  are  best,  because  the 
manufacturer  who  advertises  must  stand  back 
of  his  goods,  and  seek  his  profits  and  returns 
from  reorders. 

The  motive  back  of  this  campaign,  up  to 
the  present  an  individual  effort  of  the  Globe, 
Is  an  idea  to  prove  to  newspaper  publishers 
and  advertisers  that  they  can  get  together. 

As  you  all  know,  the  big  city  daily  news¬ 
papers  have  tried  to  get  together  through 
the  Paily  Newspaper  Club,  and  are  now 
busily  engaged  in  trying  to  complete  the  or- 
ganir-tio’i  of  the  National  Newsoaners.  com- 
po-eil  of  a  jiaper  or  two  in  each  thirty  or 
more  cities. 

These  and  other  attempts  have  been  and 
will  be  ineffective  because  they  are  wrong 
in  concention — not  broad  and  big  enough 
t.i  meet  the  condition  that  really  exi>-ts.  The 
metropolitan  publisher  who  sits  in  bis  luxu¬ 
rious  office  and  imagines  that  he  is  doing  the 
general  advertiser  a  service  in  permitting 
him  to  buy  unpros-ed  circulation,  is  not 
the  sort  material  nut  of  which  to  build  a 
lasting  and  effective  structure. 

No  national  advertise'  can  get  "•aximum 
risults  by  using  big  city  papers  alone,  no 


matter  how  much  the  big  city  papers  would 
like  to  make  him  think  so.  i 

During  the  past  two  years  I  have  traveled 
nearly  60,000  miles  in  the  United  States, 
calling  on  red-blooded  and  successful  small 
city  newspaper  publishers  in  connection  with 
the  organization  of  the  .Associated  Newspa¬ 
pers,  which  has  to  do  with  the  purchase 
and  distribution  of  feature  matter  such  as 
stories,  comics,  etc. 

After  all  this  traveling,  during  which  1 
naturally  dug  up  information  regarding  adver¬ 
tising  and  distribution,  1  was  brought  to  a 
fuller  recognition  of  the  heavy  expenses  and 
the  difficulties  confronting  a  man  or  con¬ 
cern  wishing  to  sell  his  goods  or  place  them 
on  sale  throughout  the  country.  I  com¬ 
menced  to  work  the  thing  out  from  a  purely 
newspaper  standpoint.  1  was  brought  to  the 
fuller  appreciation  of  the  fact  that  the  domi¬ 
nant  small  town  papers  are  just  as  impor¬ 
tant  in  the  working  out  of  a  nation-wide 
campaign  as  the  big  city  papers. 

ON  GETTING  TOGETHER. 

How  to  get  all  these  scattered  newspaper 
units  and  diverse  interests  thinking  one  way 
long  enough  to  appreciate  the  power  pos¬ 
sessed  by  such  a  broad  and  earnest  com¬ 
bined  general  movement  as  I  had  in  mind 
and  which  would  redound  to  the  benefit  of 
themselves  and  advertisers,  was  the  problem. 

I  was  told  on  every  hand  that  such  a  thing 
could  not  be  done.  Hadn’t  the  A.  N.  P.  A. 
tried  it  for  years?  Hadn’t  the  Daily  News¬ 
paper  Club  tried  to  get  the  newspapers  to¬ 
gether?  Of  course  they  had,  but  they  had 
proceeded  on  the  wrong  track,  they  had  been 
the  efforts  of  the  big  city  papers  without 
proper  consideration  of  the  small  city  papers. 

The  Fallon  advertising  articles  provided 
the  bridge  necessary  to  cross  the  stream. 
We  started  publishing  them  in  the  Globe, 
and  they  attracted  much  attention.  Then  I  : 
offered  them  to  the  members  of  the  Asso-  ■ 
ciated  Newspapers,  who  received  and  pub¬ 
lished  them  with  enthusiasm  I  then  offered 
them  to  a  selected  list  of  200  other  papers 
of  which  over  160  are  now  using  them. 

The  nature  of  the  response  as  reflected  in 
the  letters  from  publishers  throughout  the 
country  shows  that  these  newspapers  are  not 
only  anxious  but  willing  to  co-o|)erate  with 
the  advertiser. 

I  want  you  to  cgrefully  consider  the  power 
for  your  own  profit  that  will  come  to  you 
through  such  an  organization  as  I  am  sug¬ 
gesting.  I  want  to  know  whether  you  are 
willing  by  similar  methods  to  enlarge  and 
broaden  the  scope  of  your  organization.  If 
there  is  this  willingness  on  the  part  of  news¬ 
papers  to  give  advertisers  greater  efficiency 
than  ever  before  through  combined  and 
nation-wide  co-operation,  why  can’t  you  en¬ 
large  your  organization  until  it  represents 
practically  every  worth  while  advertiser  in 
the  country? 

isn’t  it  WELI.  WORTH  WHIl.E? 

Is  it  worth  while  for  us  to  go  ahead  and 
cement  ties  between  the  four  or  five  hundred 
daily  newspapers  that  cover  the  country,  that 
are  read  by  every  citizen  in  the  country  and 
can  be  brought  to  stand  for  circulation  veri¬ 
fication,  decency,  and  sanity? 

This  can  be  done.  Hut  it  remains  for  ad¬ 
vertisers  or  manufacturers  to  say  whether  it 
is  worth  while. 

Is  it  worth  while  for  the  newspapers  to 
provide  an  organization  primarily  designed 
to  give  you  gentlemen  improved  facilities’ 
Why  not  enlarge  the  representation  in  your 
organization  and  co-operate  with  us  so  far  as 
you  ran  ? 

Your  present  organization  with  eighty  mem 
liers,  nearly  all  very  large  advertisers,  it  is 
true,  at  sav  $200  per  year  would  be  many 
times  as  effective  if  if  had  1.000  members  at 
$.^0  per  year,  and  you  would  he  in  a  position 
to  investigate  every  worth-while  medium  at 
least  once  every  two  years,  besides  carrying 
on  all  the  other  details 

There  is  efficiency  in  numbers  as  is  proven 
by  tbe  whole  development  of  modetm  business. 
When  we  are  able  through  a  single  represen- 
tati,.«  •n  oresent  f'T  vour  mnsi deration  facts 
regaiding  one.  three  or  five  hundred  com¬ 
munities,  including  papers  that  will  guarantee 
their  circulation  figures,  secure  information 
regarding  the  names  of  dealers  aTid  who  can 
assure  yon  of  the  co-operation  of  the  dealers 
in  your  line,  and  thus  secure  for  you  every¬ 
thing  in  fact  that  your  own  representative 
would  have  to  travel  hundreds  of  thousands 
of  miles,  at  a  cost  of  many  thousands  of 
dollars  to  procure.  I  think  that  you  will  agree 
with  m»  that  an  orgarizitAm  such  as  1  am 
advocating  will  be  worth  while. 

A'onr  orga"izition  should  be  wbollv  repre- 
sert.ttive  ai  il  i'  clude  every  worth-while  ad 


vertiser  if  only  for  the  additional  power  it 
would  give  you  to  produce  the  end  all  of  us 
who  are  trying  to  do  business  effectively, 
seek. 

The  man  who  buys  anything  wants  to 
know  how  many  of  any  article  he  is  getting 
for  his  money. 

He  may  be  buying  eggs  for  theatrical  pur¬ 
poses,  but  just  the  same  he  has  them  counted 
to  be  sure  he  is  getting  144  to  the  gross. 

It  should  be  just  the  same  in  the  purchase 
of  advertising  space.  Gentlemen,  you  must 
insist  on  knowing  how  mueh.  or  you  are  plac¬ 
ing  the  premium  on  the  liar. 

So  long  as  you  will  pay  real  money  for 
unproved  circulation  you  will  be  gold  bricked 
by  the  wily  crooks  who  know  enough  to  ask 
you  three  or  four  times  what  they  expect  to 
receive,  with  the  full  satisLiction  of  know¬ 
ing  that  if  you  pay  them  even  one-third  of 
what  they  ask  they  will  he  securing  a  higher 
rate  per  line  per  thousand  than  the  fellow 
across  the  street  who  does  business  on  the 
square. 

Every  business  has  its  own  problems  to 

(Continued  on  page  23.) 


It  i  s  a  fact  that 
Without  exception 

THE  BEST  DAILY  COMICS 

AND 

THE  BEST  SUNDAY  COMICS 

are  those  put  out  by 

The  McClure  Newspaper  Syndicate 

45  West  34th  Street,  New  York  City 


GET 

Today’s  News 
Today 

“By  United  Press” 

General  Office : 

WORLD  BLDG..  NEW  YORK 


The  very  best 

{  New  Daily  Comic 

on  the  market 

RAH  YES! 

OUR  HAPPY  HOME^’ 

By  George  McManus 

IVrite  for  details 

National  News  Association 

200  William  St.,  New  York  City 


HIGH-CLASS 


All  Circulation  Contests  operated  by  us 
during  l$t3  w  il>  be  “personally  con¬ 
ducted  ”  by  Frank  Hicks,  General 
Manager  of  ibis  Company 


WIRE 


WRITE 


Embroidery  Transfer 

Pattern  Service 

Half  of  full  page  mat 
Trial  mats  furnished 

WORLD  COLOR  PRINTING  CO. 


Adams  Features 


St.  Louis,  Mo. 

Established  1900  R.  S.  GRABLE,  M{;r. 

I  XHE  BEST  MATRICES 

Our  illustrated  news  service  is  populai 
I  because  it  gives  good  results.  The  I  en- 
;  TRAL  Press  Association,  Clevelainl.  Ohio. 


Special  Service 

Composed  of  Men  and  Women  of  Newspaper 
Experience,  Ability  and  Integrity 

EXPERTS  and  SPECIAUSTS  in  CUtCULATION  LONTESI  S 
Write  for  details,  etc..  Room  33.  23  PARK  ROW,  NEW  YORK 


Wellman’s  Komik  Kolum 

The  New  Daily  Comic  Column,  bej^inning  Feb.  3rd. 
Already  placed  in  C.anada  and  sixteen  states. 

The  International  Syndicate  -  Baltimore,  Md. 


February  i,  1913. 
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Watch  Them  Come  Back 

Wlien  the  increased  rate  touched  a  few  of  our  general  and  local  advertisers  they  dropped. 

BUT,  AS  YOU  KNOW, 

the  drop  is  temporary. 

THEY  WILL  ALL  BE  BACK 

IN  THE  TRENTON  TIMES 

New  Jersey’s  Great  Seven  Day-Paper 

Endorsed  in  1912.  Used  by  20(1  National  Advertisers — almost  all  using  our  paper  exclusively 
Guaranteed  on  January  25  by  the  A.  A.  A.,  whose  examiner  gave 

TRENTON  EVENING  TIMES 

23,892  NET  IN  DECEMBER  22,611  NET  PAID 

Many  thousands  above  any  other  local  daily. 

Ask  KELLY-SMITH  CO. 

220  FIFTH  AVENUE,  NEW  YORK  Peoples  Gas  Bldg.,  Chicago 


BROOKLYN  EAGLE  WINS  SUIT. 


"Miracle  Wheat”  Pastor  Not  Libeled 
by  Articles  and  Cartoons. 

A  jury  in  the  Supreme  Court,  Brook¬ 
lyn,  Tuesday,  gave  a  verdict  for  the 
Brooklyn  Daily  Eagle  in  the  suit 
brought  by  Charles  T.  Russell,  other¬ 
wise  known  as  Pastor  Russell,  to  re¬ 
cover  $100,000  for  libel. 

Mr.  Russell  brought  action  on  the 
ground  that  he  was  held  up  to  ridicule 
and  public  scorn  because  the  Eagle  had 
published  articles  and  cartoons  about 
him,  following  the  advertised  sale  at  his 
rectory  of  “miracle  wheat”  at  $1  a 
pound. 

In  summing  up  for  the  defense,  Isaac 
R.  Oeland,  of  counsel  for  the  Eagle,  re¬ 
ferred  to  a  cartoon  in  which  the  plaintiff 
was  depicted  with  the  “Miracle  Wheat” 
in  a  picture  representing  the  Union 
Bank  and  an  official  standing  in  the 
doorway  of  the  institution  inviting  him 
in.  Mr.  Oeland  said  that  the  defendant 


STEREOTYPE 

SPECIALISTS 

Long  experience  and  the  fact  ! 
that  we  are  constantly  studying 
and  classifying  conditions  in  in¬ 
dividual  plants  enables  us  to  com¬ 
bine,  in  our  Stereotyping  Ma¬ 
chinery,  the  excellence  developed  ! 
in  hundreds  of  practical  shops.  I 
Wesel  Matrix  Rolling  and  Mat¬ 
rix  Drying  Apparatus  is  Standard 


F.  WESEL  MFG.  CO.  j 

Printers*  end  Platemakers’  Eauipment  I 

70-80  Cruberry  Street,  Brooklya,  N.  Y. 

New  Tsrk,  I(  Spree*  St. 

CUceg*,  411  Se.  Deerbote  St. 


publication  ought  to  be  commended  for  | 
its  fearless  exposure  of  crooked  bank 
officials. 

The  attorney  asserted  that  the  cartoon 
did  not  mean  that  the  plaintiff  was  of 
the  same  stamp  as  crooked  bank  of¬ 
ficials,  but  it  purported  to  show  that  he 
was  a  good  salesman  of  wheat,  and  that 
the  bank  directors  wanted  his  bank  ac¬ 
count  of  $1,000  a  day. 

ASKS  CHURCH  TO  AID  PRESS. 

Dr.  Williams  Says  Members  Can  Have 
Influence  on  Moral  Tone  of 
Newspapers. 

Dr.  Talcott  Williams,  dean  of  the  Pu- 1 
litzer  School  of  Journalism,  Columbia 
University,  speaking  at  the  Park  Ave¬ 
nue  Methodist  Church  Forum,  New 
York,  last  Sunday,  told  the  church  that 
it  ought  to  demand  improvement  in  all 
news  publications,  whether  newspapers 
or  the  monthly  low-priced''  magazines. 
He  said  there  was  now  a  steady  im¬ 
provement  in  such  publications,  but  in¬ 
timated  that  no  great  credit  for  such 
improvement  was  due  to  Christian  peo-  i 
pie.  The  church,  as  such,  had  criticised 
at  long  range  rather  than  done  the 
things  which  really  counted  for  influ¬ 
ence,  he  thought. 

Dr.  Williams  discussed  the  citizens 
who  read  newspapers.  Readers  make 
them  what  they  were,  he  said,  as  the 
newspaper  was  a  social,  not  a  literary, 
product.  “The  newspaper  is  the  con¬ 
science  of  the  people,”  he  continued. 
“When  a  man  buys  a  paper  he  helps  to 
edit  it,  even  if  he  disagrees  with  it. 

“You  Christian  people  have  done 
your  full  share  in  the  making  of  bad 
newspapers.  You  are  doing  your  best 
to  support  the  worst  in  journalism. 
Your  protest  to  the  editor,  if  you  make , 
one,  receives  instant  attention  and  it  has 
immediate  effect.  But  you  make  a  few 
protests.  One  of  the  efforts  of  the 
Christian  church  ought  to  be  to  super¬ 
vise.  and  if  need  be,  change  the  moral 
tone  of  the  newspaper.” 


NEW  PUBUCATIONS. 

Salt  Lake  City,  Utah. — Sufficient 
capital  has  been  secured  by  the  Demo¬ 
cratic  State  Central  Committee  to  equip 
and  operate  a  newspaper  plant,  and  it 
is  probable  that  a  new  daily  will  be 
launched  soon  after  the  inauguration  of 
Woodrow  Wilson  as  President. 

Greenville,  Tenn. — The  Odd  Fellows’ 
News,  devoted  to  the  interests  of  Odd 
Fellows  in  Tennessee,  appeared  last 
Wednesday,  under  the  editorship  of  J. 
W.  Howard,  and  published  by  J.  R. 
Self. 

Riviera,  Tex. — George  B.  Kerwin 
will  start  a  weekly  newspaper  to  be 
called  the  Journal. 

Chanute,  Kan. — A  daily  newspaper 
to  be  launched  Feb.  1  and  a  weekly  edi¬ 
tion  are  the  plans  of  the  Progressives, 
who  have  formed  a  stock  company  to 
finance  the  paper 

Tulia,  Tex. — The  Avalanche  is  a 
new  paper  for  Swisher  County,  pub¬ 
lished  by  Webster  &  Knight. 

Peach  Orchard,  Ark. — The  Observer 
is  to  be  established  by  Maynard  & 
Brooklings. 

Bismark,  N.  D.  —  The  Daily  Times 
has  been  launched  by  L.  E.  Opdyke  and 
Frank  E.  Packard. 

Freeport,  Tex. — Freeport  Facts  is  the 
name  of  a  new  weekly  recently  started 
by  T.  H.  Bell,  who  is  also  publisher  of 
the  Comanche  Chief. 

Purvis,  Miss. — J.  T.  Tannehill  and  S. 
E.  Reese  are  fitting  up  a  plant  for  the 
new  paper  which  is  to  be  issued  next 
week. 


Newsboys  at  Funeral  of  Directresa. 

The  funeral  of  Mrs.  Rudolph  Heid, 
who  was  directress  of  the  Newsboys’ 
Lodging  House,  New  Chambers  street. 
New  York,  took  place  on  Sunday  after¬ 
noon  at  Christ  Church.  A  score  of 
newsboys  attended  the  services,  and  the 
boys  of  the  lodging  house  sent  a  wreath. 
Mrs.  Heid’s  sister,  Mrs.  Mary  McCad- 
den,  will  succeed  her  as  directress. 


Blease  Suggests  Jail  for  Garblers. 

Governor  Blease  of  South  Carolina, 
in  his  annual  message  to  the  Legisla¬ 
ture,  recommends  imprisonment  for 
j  newspaper  men  who  garble  the  speeches 
!  of  candidates  for  public  office.  “I  make 
:  this  recommendation,”  says  the  Gov- 
i  ernor,  “because  it  is  getting  to  be  a 
:  common  occurrence  for  a  newspaper 
i  reporter  to  attend  a  meeting  somewhere 
and  make  a  false  report  of  the  speech 
I  of  a  candidate  by  reporting  just  enough 
of  his  remarks  to  give  the  false  impres¬ 
sion  desired.  I  further  recommend  that 
you  pass  an  act  to  the  effect  that  when 
any  newspaper  publishes  a  statement  in 
regard  to  any  person  that  is  injurious 
that  when  that  person  sends  to  the 
paper  a  correction  of  said  report,  the 
editor  or  manager  of  the  paper  be  re¬ 
quired  to  publish  said  correction  in  the 
same  columns  of  the  same  page  and 
with  as  large  headlines  as  the  original 
article  appeared.” 


“Thm  claa»  of  pooplm  fading  a 
newspaper  hae  a  great  deal  to  do 
with  ite  pulling  power." 

The  per  capita  purchasing  power 
of  the  readers  of  the 

Paterson  Press 

is  greater  than  that  of  any  other 
evening  paper  in  Paterson,  N.  J. 

INVESTIGATE  1 

PRESS-CHRONICLE  CO.,  PuMMiera 
Paterson,  N.  J. 

PAYNE  &  YOUNG.  Foreifn  RepretentathrM 
New  York  and  Chkafo 


THE  EDITOR  AND  PUBLISHER, 


lo 


Fehrl'ary  I.  u;i3. 


Mediums  that  pay  BIG  for  MAIL  ORDER  ADVERTISING 
will  pay  BIG  for  PUBLICITY  ADVERTISING. 

BOYCE’S  The  Saturday  Blade 
WEEKLIES :  The  Chicago  Ledger 

stand  at  the  top  as  result  producers  for  MAIL  ORDER 
Advertising. 

Readers  who  have  the  habit  of  answering  DIRECT 
appeals  and  sending  CASH  are  the  first  to  respond  to 
INDIRECT  appeals. 

A  number  of  representative  GENERAL  PUBLICITY 
advertisers  are  finding  this  to  be  the  case  in  BOYCE’S 
WEEKLIES. 

This  list  includes  WRIGLEY’S  SPEARMINT, 
WYLLIS  OVERLAND,  VELVET  TOBACCO,  GENERAL 
ROOFING,  REO,  BLUEJAY  CORN  PLASTER,  POST 
TOASTIES,  ARNICA  TOOTH  SOAP,  and  others. 

Tr})  Boyces  for  GENERAL  PUBLICITY  Adver¬ 
tising  to  the  55,000,000  of  the  country’s  population  residing 
in  small  towns  and  country  communities.  It  reaches  5,000,000 
of  this  population  for  $2.25  per  line. 

W.  D.  BOYCE  CO. 

Eastern  Office: 

212  Metropolitan  Tower,  500  Dearborn  Ave., 

New  York  City.  Chicago. 


WONT  PUBLISH  TRUTH,  f 


Correspondent  Clainu  Newspapers 
Refuse  to  Print  Anything  Favorable 
to  the  Present  Tariff  or  to  Protec¬ 
tion — Miss  Tarbell’s  Exposure  of 
the  Iniquities  of  Schedule  K — Some 
Interesting  Facts  About  Situation. 


Society  of  American  Fashions  for  American 
WOMEN. 

New  York,  Jan.  13. 

The  FIditcw  and  Publisheb  : 

One  of  my  first  duties  and  pleasures 
Monday  morning;  is  to  read  the  latest  is¬ 
sue  of  your  interesting  publication.  This 
morning  I  have  paused  at  your  report  of 
Miss  Tarbell’s  address  to  the  School  of 
Journalism  with  its  headlines.  “Impor. 
tance  of  Truth  in  the  News,”  and  its  sub¬ 
head.  ‘Tmpossihle  to  Oet  Out  of  High  I’ro- 
tei'tiunist  or  Ibadical  Socialistic  News- 
pa  tiers.” 

From  her  articles  in  the  American  Mag¬ 
azine  we  all  know  that  Miss  Tarbell  is  in 
f.Tvor  of  a  radical  revision  of  the  tariff. 
But  if  Miss  Tarbell  had  written  in  favor 
insiead  of  against  the  prevailing  tariff,  I 
venture  to  say  that  her  tariff  articles 
would  never  have  seen  the  light  of  da.v. 

Just  before  the  election  a  series  of  , 
tariff  stories  written  by  me  were  pub¬ 
lished  by  one  of  our  prominent  news- 

Kpers.  .4s  a  rule  these  articles  were  pub- 
hed  as  I  wrote  them.  But  when  there 
was  anything  decidedly  in  favor  of  the  | 
present  tariff  it  was  quietly  blue-penciled  ‘ 
by  the  editor.  For  example,  when  I  told 
mil  the  truth  about  the  lace  and  embroid¬ 
ery  schedule,  the  pith  of  the  story  was  ; 
omitted,  yet  it  only  showed  that  the  pre¬ 
vailing  schedule  benefited  a  far  greater 
number  of  small  manufacturers  than  it 
did  the  so-called  trust. 

My  exi»erience  is  that  you  can  get  any¬ 
thing  printed  against  protection,  but  that 
it  is  utterly  impossible  to  get  the  facts 
published  concerning  the  benefits  of  pro¬ 
tection.  .Vnd  I  am  not  alone  in  this  ex¬ 
perience. 

Miss  Tarbell  has  exposed  the  iniquities 
of  Schedule  K,  the  woolen  and  worsted 
tariff,  but  she  has  been  decidedly  one¬ 
sided  ill  her  statements.  For  that  schedule  ; 
has  Ihsui.  .111(1  is  lieiiig  made  the  goat.  Miss  i 
Tarbell  may  believe  everything  which  she  ^ 
has  writien,  but  she  has  only  skimmed  the 
surface  of  facts.  She  has  followed  the 
example  of  the  rejiorter  of  the  yellow 
journals  of  “semsation  at  any  cost.”  If 
she  bad  gotten  down  to  rock  bottom,  made 
her  own  investigations,  she  would  have 
discovered  the  truth  of  my  assertions. 
Had  she  read  the  British  Board  of  Trade 
reports  on  conditions  in  the  textile  in¬ 
dustries  in  various  Buropean  countries, 
and  compared  them  with  actual  condi¬ 
tions  in  the  United  States,  .she  would 
have  quickly  discovered  that  the  standard 
of  living  for  mill  operatives  is  incompar¬ 
ably  higher  in  this  country.  Then,  with 
her  broad  outlook  in  life.  Miss  Tarbell 
would  agree  with  me  that  her  tariff  ar-  ; 
tides  are  decidedly  one-sided.  Had  her 
articles  been  in  favor  of  the  prevailing 
tariff  they  would  never  have  been  pub¬ 
lished,  even  thoiiuii  signed  by  the  well- 
Imbwn  name  of  Ida  Tarbell. 

I  was  one  of  the  first  members  of  the 
Women’s  National  Wilson  and  Marshall 
I.ieague,  because  1  know  that  Mr.  Wilson 
is  one  of  the  finest  and  soundest  of 
Americans,  a  true  statesman.  When  1 
found  that  the  h'ague  was  sending  out  lit¬ 
erature  to  the  effect  that  a  lower  tariff 
meant  a  reduction  in  the  cost  of  living.  1 
called  on  the  sec  re  ary  of  the  h'ague  to 
protest  against  this  misstatement,  and 
was  met  with  the  reply  that  it  was  a  tell¬ 
ing  campaign  slogan,  and  that  the  man¬ 
agers  of  the  league  knew  very  well  that 
the  cost  of  clothing  to  the  consumer  would 


not  be  decreased  by  a  revision  of  the  tar¬ 
iff.  It  is  a  shame  that  a  man  of  Mr.  Wil¬ 
son’s  high  qualifications  should  thus  be 
injured  by  a  lot  of  self-seekers,  and  so- 
called  friends. 

I  wish  you  would  tell  me  of  any  news¬ 
paper  that  is  ready  and  willing  to  pub¬ 
lish  the  truth  about  the  conditions  of  the 
industrial  workers  in  the  United  States 
and  European  countries.  I  was  asked  a 
few  days  ago  to  call  upon  the  editor  of  i 
what  is  pprhap.s  our  leading  newspaper.  : 
After  an  hour’s  talk  he  said  that  what  1  ' 
had  told  him  was  most  interesting,  but  i 
that  for  obvious  reasons  he  could  not 
print  it;  that  if  1  would  write  him  a 
series  of  letters  he  would  surely  publish 
them,  and  give  me  this  publicity.  Now, 

1  am  not  looking  for  personal  publicity, 
nor  am  I  willing  to  give  new.spapers  valu¬ 
able  information  “free  gratis,  for  noth¬ 
ing.”  I  have  my  living  to  make,  and  I 
know  channels  through  which  I  can  make 
a  good  one,  and  can  tell  the  truth  without 
hidng  hampered  by  the  fear  of  the  adver¬ 
tisers’  wrath. 

Yours  very  truly, 
llARKiFrr  Edwards  Fayes. 

Secretary  for  roinmittee. 


Earl  Godwin,  of  the  Washington  Star 
contributes  a  bunch  of  human  interest 
stories  to  his  paper  each  week  under  the 
title  of  “Heard  and  Seen  Here  and 
There.” 


NEW  INCORPORATIONS. 

JrasEY  City,  N.  J.— New  Jersey  Pub¬ 
lishing  Co.;  capital,  $150,000;  incorpor¬ 
ators  :  Edward  A.  Brown,  Samual  Cohen. 

Salt  Lake  City,  Utah. — Progressive 
Publishing  Co. ;  to  publish  a  newspaper ; 
William  D.  Avingston,  president;  N.  A. 
Robertson,  treasurer;  Parley  P.  Chris¬ 
tensen,  secretary. 

Chicago,  Ill. — Jewish  News  Publish¬ 
ing  Co.;  capital,  $35,000;  printing  and 
publishing;  incorporated  by  A.  M.  Lieb- 
ling,  D.  T.  Alexander  and  others. 


You  Would  Hardly  Expect  It. 

We  have  received  several  copies  of  the 
Timken  Magazine,  a  house  organ  issued 
by  the  Timken  Roller  Bearing  Co.,  of 
Canton,  O.,  and  the  Timken  Axle  Co.,  | 
of  Detroit,  and  edited  by  Edwin  A. 
Walton  anti  Myron  Townsend.  It  is  an 
unusual  sort  of  a  publication.  It  isn’t  dry 
and  technical,  like  many  house  organs, 
but  bubbles  over  with  brightly  written 
stuff  that  one  likes  to  read  whether  it 
is  about  axles  or  highbrows.  The  maga¬ 
zine  is  occasionally  printed  in  colors,  is 
abundantly  illustrated,  and  typographi¬ 
cally  attractive.  Mr.  Townsend,  who 
writes  the  most  of  the  text,  w  elds  a 
clever  and  entertaining  pen. 


PRINT  PAPER  OUTLOOK. 


The  Development  of  the  Cenxdien. 

Industry  Depresses  Prices  Here. 

The  writer  of  an  article  in  the  New 
York  Tribune  is  not  very  optimistic  as 
to  the  outlook  for  paper  manufacturers; 
during  the  present  year.  He  says: 

Tile  disiWKiition  on  the  part  of  the* 
Canadian  government  in  i.s  several  prov¬ 
inces  to  remove  the  embargo  on  the  ex¬ 
portation  of  pulp  wood  cut  on  ctowo 
lands  and  the  drop  in  the  price  of  print 
news  recently  are  having  a  depressing 
effect.  For  tr.e  last  year  or  so  there  has 
been  a  decided  movemient  toward  the  de¬ 
velopment  of  Canadian  paper  manufac¬ 
turing  facilities  and  several  corporations: 
have  been  planned  and  their  seeuritie* 
I>artiall.v  or  wholly  underwritten  by  bank¬ 
ing  syndicates  as  a  result  of  the  high 
prices  of  print  paper  and  the  liberal  re¬ 
turns  promised  to  investors. 

The  drop  in  the  price  of  print  paper 
in  the  I'nited  States  in  the  latter  part 
of  last  year,  ranging  around  $3  a  ton, 
had  tl;€  effect  of  checking  enthusiasm, 
and  the  Canadian  sj-ndicates  which  had 
been  formed  to  provide  capital  for  new 
,  paper  mill  enterprises,  it  is  said,  are  find¬ 
ing  it  extremely  difficult  to  distribute 
iheir  underwritings  among  investors. 

The  combination  of  manufacturers  on 
this  side  of  the  line  and  the  Canadian, 
manufacturers  will  give  an  immense  out¬ 
put  of  paiier  wliich  it  is  doubtful  whether 
the  consumption  will  absorb  sufficiently 
to  glTO  a  pri(»  benefit  within  the  next 
twelve  months.  It  has  been  estimated 
that  the  removal  of  duty  on  news  print 
paper  by  the  United  States  will  increase 
the  paper  manufacture  in  Canada  at  the 
rule  of  about  $1,000,000  a  year. 

Tie  securities  of  the  pajier  industry 
'  have  been  materially  affecied  during  the 
last  thirty  days  or  more  as  a  result  of  a 
lowering  of  the  price  of  print  news,  and 
it  stands  to  reason  that  the  depi'psion 
already  felt  will  not  be  relieved  suffieient- 
I  ly  to  cause  any  iwovery  in  the  price  of 
;  mill  products  very  soon. 


FOR  EDITORS  AND  WRITERS. 

The  Editor,  a  journal  for  literary 
workers,  edited  by  William  R.  Kane, 
I  and  pulilished  at  Ridgewood,  N.  J., 
I  which  has  heretofore  been  issued  as  a 
monthly,  is  now  a  semi-monthly.  This 
periodical  presents  a  lot  of  information 
that  is  of  value  to  those  who  write  for 
newspapers  or  magazines. 


The  Magazine  Maker  for  January  is 
devoted  almost  exclusively  to  articles 
on  newspapers.  “What  the  Sunday 
Editor  Wants”  is  discussed  by  Lyne  S. 
Metcalfe.  .4da  Patterson  writes  enter¬ 
tainingly  of  “The  .\rt  of  Interview¬ 
ing.”  and  Charles  Phelps  Cushing  tells 
some  interesting  facts  on  “Being  a 
Weekly  Editor.”  Russell  E.  Smith,  an 
experienced  newspaper  writer  and 
poet,  gives  some  excellent  suggestions 
on  “The  Newspaper  Story.” 


Business  Managers  Meet. 

The  business  managers  of  the  mem¬ 
bers  of  the  Associated  Newspapers, 
Singer  Building,  New  York,  held  a  get- 
together  meeting  at  the  LaSalle,  Chicago, 
on  Friday  and  Saturday,  under  the  chair¬ 
manship  of  Victor  F.  Lawson,  owner  of 
the  Chicago  Daily  News,  and  Jason 
Rogers,  publisher  of  the  New  York 
Globe. 
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THE  NEWS 

BUFFALO,  N.  Y. 

Circulation  for  Year,  1912 

99,565 

EDWARD  H.  BUTLER,  Editor  and  Prop’r 
KELLY -SMITH  CO,,  Forei(n  Representstnes 

Chicaco  New  York  City 

Pesplat  Css  BUf .  2J0  Fifth  Avenue 


THE 

New  Orleans.  Item 

U.  S.  P.  O.  REPORT 

Six  Months’  Average  Ciretdation. 

Picayune  . ; . .  19,882 

Times-Democrat  .  22400 

States  . 29,257 

Item  .  44>7S2 

THE  JOHN  BUDD  COMPANY 
Aaverdstaia  Representatives 
New  York  Cklcoao  SL  Loelo 


$15,000,000 

Is  paid  antuiaily  to  the  25,000  wage-earners 
ill  Dayton,  Ohio. 

$6,600,000 

Is  paid  annuallv  to  the  12,000  wage-earnerg 
in  Springfield,  Ohio. 

A  total  of  more  than  $21,000,000  in  wages 
to  prosperous  artisans  and  mechanics — and 
they  can  be  reached  by  using  the  News 
League.  These  papers  are  read  in  more 
than  75%  of  Ilayton  and  Springfield  homes. 
Combination  rate,  0  cents  a  line  flat. 

News  League  of  Ohio 

Desk  N,  Dayton,  Ohio 

New  York — La  Coste  &  Maxwell,  Monolith 
Building. 

Chicago — John  Glass,  Peoples  Gas  Bldg. 


NO  THOUGHTFUL  ADVERTISER 

who  figures  to  spend 
or  little  for 
3  can  afford  to 
overlook  the  prosper¬ 
ous  Pittsburgh  field — 
which  is  most  thor- 
oughly  reached 
through  the  advertis¬ 
ing  columns  of 


The  Pittsburgh  Sun 


Every  Afternoon  (except  Sunday). 

Its  great  growth  in  circulation  and  adver¬ 
tising  gains  is  the  proof  of  its  great  buying 
power  among  its  readers.  Why  not  start 
something  now? 


EMIL  M.  SCHOLZ,  General  Manager 
CONE.  LORENZEN  &  WOODMAN, 
Foreign  Representatives, 

NEW  YORK. _ CHICAGO. 
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Prevent  a  Suicide  —  Lucky  Mr.  , 
Webb,  of  Arizona — Jamestown  Sur- 


WASHINGTON  TOPICS.  srihrgirT'.i^d'  » s: 

~~  ~  janitor  could  be  notified  of  her  inten- 

J.  R.  Wilson,  of  the  Nashville  Banner,  tion.  All  efforts  were  in  vain,  for  when 
a  Candidate  for  Secretaryship  of  the  policeman  and  the  janitor  reached 
Senate — How  Major  Cook  Tried  to  the  girl’s  room  they  found  the  body 
Prevent  a  Suicide  —  Lucky  Mr.  , 

Webb,  of  Arizona— Jamestown  Sur-  ,  ..  '' «  ^tory  of  tHe 
,  ,  .  !  National  Press  Club  of  Washington,  by 

vivors  Dinner  The  Inauguration.  James  Hay,  Jr.,  was  one  of  the  inter- 
,  'Special  Correspondence.)  csting  features  of  the  Sunday  Magazine 

W.\SHiNGTON,  Jan.  20. — Joseph  R.  Wil-  of  Jan.  19.  ' 

son  city  editor  of  the  Nashville  Banner  jo|,„  g  of  the  New  York  Sun, 

and  brother  of  President-elect  W  ood-  a„d  jo^n  P.  Gavit.  of  the  New  York 

row  W  ilson,  is  a  candidate  for  the  posi-  Evening  Post,  will  be  initiated  in  the  fa- 
tion  of  Secretary  of  the  United  States  nioiis  Gridiron  Club  this  evening.  Mr., 
Senate.  Mr.  \\  ilson  s  name  will  be  pre- 1  Monk  will  be  one  of  the  youngest  news- 
sented  to  the  Democratic  caucus  wduch  1  paper  men  ever  admitted  to  this  cele-  ■ 
will  meet  senne  time  shortly  aft^  Mar.  Crated  organizatidn.  He  is  a  member  of 
4  by  Luke  Lea,  Senator  from  Teimes-  ^^e  Standing  Committee  of  Washington 
see,  and  proprietor  of  the  Nashville  Ten-  Correspondents,  the  governing  body  o£ 

me'  _  ^he  newspaper  men  stationed  in  Wash- 

Robert  M.  Gates  Washington  corre-  jngton.  Re  is  also  a  member  of  the 

spondent  of  the  Memphis  Comniercial-  Rational  Press  Club.  Mr.  Gavit  until 

Banner,  announced  his  candidacy  for  the  recently  was  superintendent  of  the 
secretaryship  several  weeks  ago,  and  has  Western  division  of  the  Associated  ■ 
seared  a  strong  following.  Press,  with  headquarters  at  Chicago,  i 

Robert  Wooley,  formerly  of  the  Previous  to  going  to  Chicago  he  was- 
New  \ork  World  bureau  m  this  city,  chief  of  the  Washington  staff' of  the  .\s- i 

sociated  Press  service  for  a  number  of 
I  years.  , 

I  f  it  hadn’t  been  for  the  newspapers 
;  of  New  York  City,  Wilfred  T.  Webb, 
the  messenger  entrusted  with  the  deliv- 
'  ery  of  .\rizona’s  electoral  vote  in  Wash-  1 
'  ingtoii,  would  have  been  in  deep  trouble.  1 
I  He  was  due  to  arrive  in  Washington  not  | 

1  later  than  6  o’clock  Monday,  but  at  that  I 
time  he  was  taking  things  easy  in  New  ‘ 
York,  thinking  that  he  would  not  have  I 
to  report  here  until  Feb.  1.  On  Tuesday  ; 
morning,  when  he  read  the  papers,  he  j 
found  that  if  he  did  not  report  in  W^ash-  | 
ington  at  once  that  he  would  be  subject  1 
to  a  fine  of  $1,000  and  the  loss  of  the  | 
mileage  money  which  would  be  due  him  ^ 
upon  his  arrival  here  and,  in  addition  to  j 
D's.  the  Senate  would  refuse  to  re-  j 
ceive  the  vote  of  his  State.  Mr.  Webb  j 
had  been  misinforined  as  to  the  time  he  j 
had  to  report,  and  his  explanation  was 
accepted  as  he  was  only  one  day  late. 

The  “Jamestown  Survivors,”  compos¬ 
ed  mostly  of  newspaper  men  who  ac¬ 
companied  Congressman  W’illiam  B.  Mc¬ 
Kinley,  of  Illinois,  on  trips  to  the  expo-  i 
sition  at  Jamestown,  Va..  several  years 
ago,  will  tender  Mr.  McKinley  a  dinner  | 
at  the  New  Willard  on  Feb.  8.  The  com- 1 
mittee  on  arrangements  is  composed  of 
Oswald  Schuette,  Chicago  Inter-Ocean,  j 
chairman ;  John  E.  Monk,  St.  Paul  Pio-  | 
neer  Press,  treasurer ;  James  P.  Horna- , 
day,  Indianapolis  News;  Hugh  Miller,! 
Chicago  Examiner,  and  Frederick  W. 
Steckman,  Washin^on  Post. 

Photographers  who  desire  representa¬ 
tion  on  the  stand  to  be  erected  for  their 
special  use  on  the  east  esplanade  of  the 
.A.  J.  ScTTO.v,  Capitol,  from  which  views  are  to  be 

PHOTOGR.M’HER  WHO  BOSSES  PRESIDENTS,  taken  of  the  inaugural  ceremonies, 

should  make  application  to  the  Standing 
who  was  identified  with  the  Press  Gal-  Committee  of  Washington  Correspond- 
lery  bureau  of  the  recent  campaign,  is  j  ents,  of  which  Charles  S.  Albert,  of  the 
also  mentioned  as  a  candidate  for  the  New  York  World,  is  chairman,  and 
same  position.  John  T.  Suter,  of  the  Chicago  Herald 

O.  K.  Davis,  chief  of  the  piibl  city  bu- j  and  president  of  the  National  Press 
reau  of  the  Progressive  Party  in  the  1  Club,  is  secretary. 

last  cami)aign  am.  formerly  chief  of  the  Ro  special  tickets  are  issued  by  the 
Washington  Inirean  of  the  New  York  Standing  Committee  to  the  Press  Gal- : 
Times,  and  now  secretary  of  the  Na-  lery  of  the  Senate  to  witness  the  cere- ' 
tional  organization  of  the  new  party,  mony  of  the  Vice-President  taking  the  | 
has  opened  National  Bull  Moose  head-  oathl  ' 

quarters  in  Washington.  The  chief  ob-  The  recent  death  of  W.  W.  Richard- 
ject  of  the  bureau  here  is  publicity  and  son,  news  editor  of  the  Washington 

the  dissemination  of  information.  A  Star,  has  necessitated  a  number  of 

weekly  paper,  to  be  called'  the  Progres-  changes  in  the  news  end  of  the  paper, 
sive  Bulletin,  is  to  be  p  iblished.  John  H.  Miller,  head  of  the  copy  desk. 

Major  C.  I'red  Cook,  city  editor  of  1  has  been  promoted  to  news  editor,  while 

the  Washington  Star,  made  a  desperate  |  A.  T.  Cowell  has  been  put  in  charge  of 
effort  to  save  the  life  of  a  young  woman  I  the  copy  desk.  The  vacancy  on  the 
who  wrote  to  the  Star  last  Saturday  j  desk,  made  by  the  promotions,  has  been  | 
afternoon  that  she  intended  committing !  filled  by  Sam  Milton,  who  formerly  1 
suicide.  The  letter,  which  was  intended  j  worked  on  the  Star,  but  recently  has  | 
to  be  her  farewell  note  to  the  world,  been  engaged  in  outside  business, 
and  told  of  the  faithlessness  of  her  lov- !  G.  A.  Lyon,  associate  editor  of  the 
er,  came  to  Major  Cook  just  after  the'  Star,  is  spending  the  month  of  January 
paper  had  reached  the  street  and  most  in  Bermuda,  and  during  his  absence, 
of  the  members  of  his  staff  had  gone  Capt.  Harry  Shannan,  who  is  best 
home.  He  immediately  notified  the  near-  known  through  his  connection  with 
est  police  station  and  had  a  bicycle  jw-  Washington’s  one  national  guard  bat- 
liceman  sent  to  her  home.  He  also  in-  tery  of  artillery,  is  fulfilling  the  duties 
structed  one  of  his  assistants,  Frank  of  Mr.  Lyon. 


J.  SCTTO.N, 


What  the  Advertiser 
Paid  For 

And  How  Advertisers  Responded 


When  THE  GLOBE  started  in  its  campaign  for  known 
circulation  (after  the  completion  of  six  months,  beginning 
May  I,  1910)  only  one  evening  newspaper  in  New  York  (The 
World)  proved  its  circulation.  On  the  completion  of  this 
audit  the  net  paid  figures  produced  seemed  so  low  in  compari¬ 
son  with  previously  printed  gross  figures  that  gross  figures 
were  published  to  the  world. 

THE  GLOBE  in  August,  1911,  came  out  with  a  plain 
statement  of  fact,  and  ever  since  has  proved  and  stated  its 
circulation  month  by  month  and  year  by  year,  regardless  of 
whether  it  has  been  up  or  down. 

Advertisers  have  appreciated  this  policy  of  fairness  and 
frankness. 

When  it  is  further  proved  (as  THE  GLOBE  stands  ready 
to  do)  that  its  progress  in  circulation  has  been  made  without 
recourse  to  any  gift  enterprise  scheme,  picture  contest  or  the 
like,  and  that  its  advertising  gains  have  been  made  without 
giving  one  advertiser  any  advantage  over  another  advertiser 
in  the  same  class  in  the  way  of  extra  inducements  for  large 
copy,  the  figures  are  significant. 

Circulation  and  Advertising 

Showing  exactly  what  the  advertiser  paid  for  and 
who  advertisers  responded 


July  1,  1910 — June  . 

Aug.  1,  1910 — July 

Sept.  1,  1910 — Aug. 

Oct.  1,  1910 — Sept. 

Nov.  1,  1910—Oct. 

Dec.  1,  1910 — Nov. 

Jan.  1,  1911— Dec. 

Feb.  1,  1911— Jan. 

March  1,  1911 — Feb. 

April  1,  1911 — March 

May  1,  1911 — April 

June  1,  1911— -May 

July  1,  1911 — June 

Aug.  1,  1911 — July 

Sept.  1,  1911 — Aug. 

Oct.  1,  1911 — Sept. 

Nov.  1,  1911— Oct. 

Dec.  1,  1911 — Nov. 

Jan.  1,  1912 — Dec. 


Net  Paid  Circulation 
for  One  Full  Year  From 

30,  1911.  .103,333 

31,  1911.  .105,047 
31,  1911.  .105,749 

30,  1911.  .108,523 

31,  1911.  .111,718 
30,  1911.  .113,607 


30,  1911 

31,  1912 


.115,863 

.117,065 


28,  1912.  .118,487 
31,  1912.  .119,924 

30,  1912.  .122,981 

31,  1912.  .124,983 

30,  1912.  .126,538 

31,  1912.  .127,879 
31,  1912.  .128,577 

30,  1912.  .128,012 

31,  1912.  .128,386 

30,  1912.  129,325 

31,  1912.  .129,298 


Advertising 
Lines  Carried 

3,889,023 

3,924,505 

3,950,346 

3,967,040 

4,014,511 

4,097,882 

4,190,283 

4,289,908 

4,370,819 

4,443,516 

4,512,763 

4,592,918 

4,657,568 

4,700,109 

4,724,180 

4,693,114 

4,715,438 

4,723,562 

4,690,143 


THE  GLOBE  has  the  largest  high  class  evening  circu¬ 
lation  in  New  York  City.  It  proves  it  on  the  basis  of  the 
average  daily  net  paid  circulation  for  a  full  year.  It  offers 
the  greatest  money’s  worth  of  high  class  evening  circulation 
available  to  advertisers  in  New  York  City. 
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New  York’s  Foremost  High-Class  Evening  Newspaper 
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AND  JOURNALIST 

FX>K  NEWSPAPER  MAKERS.  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Ealeted  as  secoad  claw  mail  matter  ia  the 
New  Yoik  Pott  Ofice 

By  Tat  Eoitoi  and  PutLiSHti  Ca,  It  to  tl  Park  Row, 
New  York  City.  Telephone,  7446  Cortland.  Issued  erery 
Satarday.  Subscription,  $2.00  per  year;  Canadian,  $t.60; 
Foreign,  $1.00. 


Tat  JoutNALiST.  Established  1U4.  Tat  Editoi  and  Pui- 
uaata.  1$01.  jAiits  Wticat  Btown.  Publisher.  FtANt  ; 
Laaor  BLAMCaAta.  Editor.  Gtoict  P.  LtrrLtt,  Business 

Maaager. 

CaiCAOo  Orrict:  lit  S  Dearborn  St.,  Gto.  B.  Hitcat,  Mgr.  | 

AavttTisiHC  RATts:  Display,  15  cents  per  agate  line.  tS  | 
per  cent,  discount  on  yearly  contracts.  ClassifiM,  1  cent  per  | 
word. 


New  York,  Saturday,  February  I,  1913 


A  QUICKENED  BUSINESS  CONSCIENCE. 

The  Chicago  .American  a  few  days  ago  announced 
that  hereafter  it  would  publish  no  more  whiskey 
advertisements  in  its  columns  because  it  no  longer 
desires  to  find  itself  in  the  position  of  encouraging 
in  one  column  the  consumption  of  what  it  believes 
to  be  a  deleterious  drug  that  should  no  more  be 
sold  without  restriction  than  morphine  or  cocaine, 
while  in  another  column  it  advised  its  readers  to 
shun  the  evil  and  made  plain  its  reasons  for  giving 
such  advice. 

The  position  taken  by  the  Chicago  .\merican  is 
the  only  tenable  one  it  could  take  and  be  con¬ 
sistent.  Some  publishers  have  asserted  that  when 
they  accept  the  advertisements  of  articles  that 
are  popularly  considered  objectionable  or  harmful,  ^ 
they  do  not  assume  any  responsibility  for  any  ill 
effect  that  may  follow  their  use  by  their  readers;  j 
they  claim  that  they  are  common  carriers  of  ad-  | 
vertising  and  are  obliged  to  accept  any  announce¬ 
ments  offered  them  so  long  as  they  are  not  im¬ 
moral  or  relate  to  articles  under  the  ban  of  the 
law. 

It  is  a  fortunate  thing  for  .\merican  journalism  that  ■ 
the  number  of  publishers  holding  the  above  views  ■ 
is  growing  smaller  each  year.  Indeed  it  may  be  ; 
said  that  during  the  last  two  years  there  has  been 
a  remarkable  quickening  of  the  business  conscience, 
not  only  in  the  counting  rooms  of  newspapers,  but  | 
also  in  those  of  commercial  and  manufacturing  con-  ! 
cerns. 

What  «h as  brought  about  this  change?  Are  the 
publishers  less  anxious  to  break  advertising  records 
and  pay  dividends?  Are  we  approaching  the  mil- 
lenium  ? 

Whatever  forces  have  been  at  work  to  impress 
upon  the  publishers  a  realization  of  their  moral 
responsibilities,  it  must  be  admitted  that  the  one 
that  has  exerted  the  greatest  influence  has  been  the 
organized  bodies  of  the  advertising  men  of  America, 
which  have  found  expression  in  the  work  of  their 
vigilance  committee. 

Within  two  years  there  has  been  a  great  house- 
cleaning  time  in  the  columns  of  the  newspapers. 
Advertising  that  was  formerly  admitted  without 
hesitation  is  now  barred  from  hundreds  of  dailies 
and  weeklies.  Publishers  now  realize,  as  they  have 
never  realized  before,  that  upon  their  shoulders 
rests  a  great  responsibility — that  of  protecting  their 
readers  against  the  wolves  in  sheeps  clothing  who 
aeek  to  prey  upon  their  readers. 

The  Chicago  American’s  attitude  on  whiskey, 
while  it  will  not  meet  the  indorsement  of  the  many  | 


newspaper  men  who  believe  that  any  article,  the 
manufacture  of  which  is  countenanced  by  the  gov¬ 
ernment,  is  eligible  to  representation  in  their  col¬ 
umns,  will  be  warmly  commended  by  the  prohibi¬ 
tionists,  the  W.  C.  T.  U.  and  Y.  M.  C.  A.  organ¬ 
izations  and  the  churches.  Without  question,  the 
Chicago  American  will  hereafter  exert  a  much 
more  potent  influence  with  the  religious  public  than 
ever  before. 

EDITORIAL  COMMENTS. 

Considerable  space  is  given  this  week  to  a  report 
of  the  A.  A.  A.  convention.  It  will  be  found  worth 
reading,  as  the  proceedings  were  unusually  inter¬ 
esting. 

Editorial  writers  do  not  always  submit  their  ar¬ 
ticles  to  the  owners  of  the  newspapers  upon  which 
they  are  employed,  for  if  they  did  some  of  the  latter 
would  never  appear  in  print.  When  James  M.  Cox, 
owner  of  the  Dayton  News  and  the  Springfield 
News,  became  Governor  of  Ohio  a  lew  days  ago, 
George  F.  Burba,  the  leading  editorial  writer  of  the 
Dayton  paper,  wrote  an  editorial  on  “The  Boss,”  as 
he  is  affectionately  called  by  his  employes,  that 
expressed  so  faith fuly  the  feeling  of  the  staff 
toward  Governor  Cox  that  it  was  read  with  unusual 
interest  not  only  in  Dayton,  but  throughout  the 
State  by  those  who  enjoy  the  acquaintance  or  friend¬ 
ship  of  Ohio’s  executive.  He  said  in  part: 

In  these  years  we  have  never  seen  him  show  a  white 
feather  to  an  enemy.  We  have  never  seen  him  waver 
from  the  proper  course.  We  have  never  seen  him  dis¬ 
couraged  at  looming  obstacles.  We  have  never  known 
him  to  lack  poise,  or  to  display  the  least  evidence  of 
uncertainty.  He  has  impressed  upon  us  always  that 
he  desired  to  make  the  best  newspaper  it  was  passible  to 
make — and  the  most  reliable.  He  has  shown  in  his 
every  act  a  kindliness  which  is  not  usually  expected 
in  the  clash  of  commerce. 

So  we  have  felt  that  if  he  should  be  chosen  GSovernor 
of  the  State  he  would  accomiilDsh  in  statecraft  what 
he  has  accomplished  in  journalism.  We  shall  be  dis¬ 
appointed  if  he  fails  to  make  an  illustrious  Governor. 
Na.v,  we  shall  be  disappointed  if  he  does  not  make  the 
best  Governor  Ohio  has  ever  had.  or  will  ever  have 
again.  We  believe  in  him.  We  shall  watch  his 
progress,  firm  in  our  faith  in  him,  absolutely  certain 
I  hat  when  the  re<-ords  are  completed  he  will  stand  in 
the  long  list  of  Ohio’s  illustrious  Governors  the  most 
Illustrious  of  them  all. 

Through  an  inadvertence  the  inscription  beneath 
the  portrait  of  R.  M.  Johnson,  the  new  United  States 
Senator,  appearing  on  the  front  page  of  our  issue  of 
Jan.  18,  stated  that  he  is  publisher  of  the  Houston 
Chronicle,  when,  as  is  well  known,  he  is  the  publisher 
of  the  Houston  Post,  with  which  he  has  been  con¬ 
nected  more  than  twenty-five  years. 

What  a  lot  of  trouble  would  be  eliminated  if  peo¬ 
ple,  when  signing  letters  requiring  an  answer,  would 
sign  their  names  so  that  those  who  receive  them 
would  not  be  obliged  to  call  in  an  expert  in  chirog- 
raphy  to  decipher  them ! 

The  express  companies  have  appointed  W.  E.  Seal 
as  press  representative  in  the  territory  east  of  the 
Mississippi  River.  The  local  agents  of  the  com¬ 
panies  in  the  several  cities  have  been  requested  to 
obtain  from  the  local  newspapers  the  names  of  the 
editor,  managing  editor,  local  editor  and  advertising 
manager,  evidently  preparatory  to  beginning  a  pub¬ 
licity  campaign.  .Already  several  articles  have  been 
sent  to  the  newspapers,  but  in  only  a  few  instances 
have  they  been  printed.  If  the  Adams,  the  Wells 
Fargo,  the  National  or  the  American  Express  Com¬ 
pany  desires  to  secure  publicity  of  any  kind  why 
shouldn’t  it  pay  for  it?  They  are  all  prosperous, 
money-making  institutions  which,  during  their  long 
careers,  have  spent  very  little  money  for  advertising. 
Now  that  the  parcel  post  has  been  established  they 
find  that  they  no  longer  have  a  monopoly  of  the 
express  business,  and  must  do  something  to  secure 
the  good  will  of  the  public  and  its  patronage.  All 
of  the  press  agents  in  the  world  cannot  bring  about 
these  results  because  of  the  prevailing  attitude  of 
the  principal  newspapers  against  free  reading 
notices.  After  the  express  companies  have  spent  a 
few  thousand  dollars  on  press  agents  they  will  find 
they  have  wasted  time  and  money.  Then  they  will 
engage  advertising  managers  and  give  them  enough 


money  to  spend  to  properly  present  their  several 
propositions  in  the  daily  newspapers. 


Publishing  a  monthly  magazine,  whatever  its  size 
or  character,  is  a  serious  undertaking,  especially 
when  the  matter  it  contains  is  furnished  by  one 
brain.  To  write  fifteen  or  twenty  thousand  words 
that  shall  be  worth  reading,  for  each  issue,  is  a  task 
that  only  an  editor  of  unusual  ability  and  courage 
would  dare  undertake.  When  Robert  J.  Shores 
started  the  Idler  three  years  ago  he  thought  there 
was  room  for  a  magazine  devoted  to  essays  and 
poems  written  by  himself.  He  now  realizes  that  he 
was  mistaken  and  has  discontinued  his  publication. 
It  is  easy  enough  to  start  a  magazine  or  paper,  but 
the  thing  is  to  find  readers  to  buy  it  and  enough 
advertisers  to  use  it  to  make  it  a  commercial  suc¬ 
cess.  Mr.  Shores  is  a  clever  writer,  but  it  is  doubt¬ 
ful  whether  he  or  any  other  man,  no  matter  how 
able  a  pen  he  wields,  can  individually  produce  an 
entire  magazine,  month  in  and  month  out,  that  will 
successfully  grip  the  public. 


News  articles  ought  to  be  published  as  soon  as 
possible  after  the  events  they  describe  occur.  The 
value  of  news  decreases  rapidly  with  age.  The 
first  day  a  story  breaks  it  is  at  its  best.  The  second 
day  it  is  less  valuable,  and  at  the  end  of  the  week 
it  is  decidedly  passe,  from  a  daily  newspaper  view¬ 
point.  The  editor  of  a  weekly  regards  news  as 
printable  when  it  is  two  weeks  old,  but  at  three 
weeks  he  considers  it  ancient  history. 


It  is  generally  agreed  by  readers  who  have  com¬ 
mented  on  the  subject  that  the  double-page  adver¬ 
tisement  of  the  Detroit  Saturday  Night,  which  ap¬ 
peared  in  our  Jan.  18  issue,  w'as  one  of  the  most 
striking,  artistic  and  effective  advertisements  ever 
printed  in  a  trade  newspaper. 

The  unique  feature  of  the  advertisement  was  the 
story  of  the  test  applied  by  the  advertising  manager 
of  the  Hudson  Motor  Car  Co.,  of  Detroit,  who  seems 
to  be  a  very  shrewd,  careful  and  painstaking  indivi¬ 
dual.  He  instructed  one  of  his  office  girls  to  select 
at  random,  without  regard  to  social  or  financial 
standing,  residence,  district,  or  other  distinctions 
whatsoever,  two  lists  of  500  names  each  from  the 
Saturday  Night’s  original  private  subscription  books, 
with  the  consent  of  the  general  manager  of  the  De¬ 
troit  Saturday  Night,  William  R.  Orr.  To  these 
he  mailed  return  postal  cards,  printed,  on  which  he 
asked  the  subscriber  to  designate  how  long  he  had 
taken  the  paper,  what  departments  were  of  special 
interest,  how  many  members  of  the  family  read  the 
paper  and  w*hether  he  regarded  it  as  a  good  adver¬ 
tising  medium. 

Fifty  per  cent,  of  the  subscribers  addressed  re¬ 
plied  within  seventy-six  hours.  The  returns  showed 
that  the  average  subscriber  has  taken  the  paper  over 
three  years.  The  average  number  of  readers  in 
the  family  was  shown  to  be  three  and  one-half.  In 
the  replies  to  the  first  500  numbered  cards  sent  out 
ninety-six  per  cent,  of  the  subscribers  regarded  the 
Detroit  Saturday  Night  as  a  good  advertising 
medium.  In  the  replies  to  the  second  batch  of  un¬ 
numbered  cards,  impossible  of  identification,  ninety- 
eight  and  one-third  per  cent,  of  the  subscribers  testi¬ 
fied  to  the  worth  of  the  paper. 


PRAISE  FOR  THE  AD  TIP  COLUMN. 

The  Evening  Chronicle 

Marshall,  Mich.,  Jan.  16. 
The  Editor  and  Publisher: 

We  wouldn't  be  without  your  publication  if  it  cost 
$5  a  year.  We  can  truthfully  say  that  one  page 
of  The  Editor  and  Publisher,  viz..  Tips  for  the 
Ad  Manager,  has  brought  us  thousands  of  dollars 
worth  of  foreign  advertising. 

The  Editor  and  Publisher  ought  to  be  in  the 
office  of  every  live  country  paper,  especially  for 
that  one  feature  named  above. 

F.  R.  Moses, 

Business  Manager. 


l-E15kL’AkV  I,  1913. 


THE  EDITOR  AND  PUBLISHER. 
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PERSONALS. 


Andrew  M.  Lawrence,  pubfisher  of 
the  Chicago  Examiner,  was  a  visitor  to 
New  York  this  week.  On  his  way  to 
the  city  he  stopped  off  at  Albany,  where 
he  is  reported  to  have  talked  with  Gov¬ 
ernor  Sulzer  on  matters  close  to  the 
heart  of  William  Kandoiph  llearst. 


Josephus  Daniels,  prominently  men¬ 
tioned  for  the  Postmaster-Generalship 
in  the  Wilson  Cabinet,  is  now'  said  to 
be  slated  as  secretary  to  the  President¬ 
elect,  a  post  which,  it  is  reported,  Mr. 
Wilson  considers  as  equal  in  importance 
to  a  Cabinet  office. 


Cyrus  H.  K.  Curtis  was  tendered  a 
banquet  by  the  newspaper  men  of  Phila¬ 
delphia  on  Thursday  in  recognition  of 
his  recent  entry  into  the  newspaper 
field  as  owmer  of  the  Public  Ledger. 


S.  S.  McClure,  editor  of  McClure’s 
Magazine,  addressed  the  magazine  writ¬ 
ing  and  making  classes  of  the  Depart¬ 
ment  of  Journalism  at  New  York  Uni¬ 
versity  last  week  on  the  subject,  "Maga¬ 
zine  Writing  and  Making.” 


G.  A.  Somarindyck,  who  has  been  the 
publisher  of  the  Scranton  Truth  and 
Tribune-Republican  since  the  consolida¬ 
tion  of  these  papers  last  September,  has 
resigned,  to  take  effect  to-day.  Mr.  So¬ 
marindyck  will  sail  for  Jamaica  about 
Feb.  10  in  company  with  his  wife,  to  be 
gone  probably  a  month  or  six  weeks. 


Capt.  Henry  W.  Owen,  Jr.,  editor  of 
the  Bath  (Me.)  Daily  Times,  passed  his 
examination  for  command  of  a  company 
a  fortnight  ago  with  high  rank  and  is 
now  captain.  Fourth  Company,  Coast 
Artillery  Corps. 


J.  \V.  Jarnigan,  for  thirty-five  years  ; 
a  publisher  of  Iowa  newspapers,  has  be-  | 
come  identified  with  the  editorial  de-  i 
partment  of  the  Iowa  Farmer,  published  ' 
at  Des  Moines. 


Jewell  Mayes,  editor  of  the  Richmond 
Missourian,  is  slated  for  appointment  by 
Governor  Major  as  secretary  of  the 
Missouri  State  Board  of  Agriculture. 


D.  A.  Dennison,  late  owner  and  edi¬ 
tor  of  the  Bradford  (Pa.)  Era,  with 
Mrs.  Dennison,  were  in  New  York  this 
week  on  their  way  to  Europe.  Mr.  Den¬ 
nison’s  health  has  suffered  under  a  long 
service  in  newspaper  work. 


STAFF  PERSONALS. 

C.  W.  L.  McDermott,  who  for  several 
years  has  been  cdy  editor  and  chief  edi¬ 
torial  writer  of  the  McKeesport  (Pa. I 
Evening  Times,  has  resigned,  to  become 
managing  editor  of  the  Cumberland 
(Pa.)  Time.s. 


George  H.  Manlove,  telegraph  editor 
of  the  Rockford  (lU  )  Register-Gazette, 
has  joined  the  editorial  staff  of  the 
Daily  Iron  Trade,  at  Cleveland. 

Stephen  A.  Martin,  of  St.  Louis,  who  | 
has  been  for  many  years  connected  with 
the  Post-Dispatch  as  a  staff  correspond¬ 
ent,  has  been  appointed  by  Governor 
Major,  of  Mis.souri,  a  member  of  his 
staff,  with  the  rank  of  colonel. 


Henry  A.  Farnham,  formerly  ship ; 
news  reporter  for  the  New  York  Eve- , 
ning  World  and  now  special  writer  on 
the  Bangor  (Me.)  Commercial,  is  cov- ■ 
ering  the  sessions  of  the  Maine  legisla¬ 
ture  for  the  Commercial.  This  is  Mr.  ^ 
Farnham’s  third  season  at  the  Maine ' 
capital,  where  he  is  regarded  as  one  of 
the  best-informed  newspapermen  at  the  ^ 
State  house. 


Arthur  W.  Wilson,  formerly  connect- ; 
ed  with  a  number  of  Johnstown  (Pa.) 
newspapers,  is  now  financial  editor  of  ' 
the  Pittsburgh  Press.  ! 


I.S  NEW  YORK  TOWN. 

Charles  E.  Chapin,  city  editor  of  the 
Evening  World,  is  back  from  Atlantic 
City,  wnere  he  had  gone  lor  his  health. 


Walter  M.  Oestrichcr,  city  editor  of 
the  Brooklyn  Citizen,  has  become  man¬ 
aging  editor  of  the  Brooklyn  Times. 


.\.  E.  Tower,  for  two  years  assist¬ 
ant  city  editor  of  the  Brooklyn  Citizen, 
has  taken  Mr.  Oestricher’s  place  on 
the  city  desk. 


Robert  Edgren,  sporting  editor  of  the 
Evening  World,  is  ill. 


Frederick  W.  Shipman,  exchange 
editor  of  the  World,  is  spending  a  few 
weeks  at  Bermuda. 


E.  L.  Pratt,  formerly  manager  of  the 
day  wire  service.  National  News  Asso¬ 
ciation,  has  become  news  editor  of  the 
Chicago  American. 


S.  S.  Paquin,  assistant  to  R.  A.  F'ar- 
rclly,  general  manager  of  both  the  In¬ 
ternational  News  Service  and  the  Na¬ 
tional  News  Association,  succeeds  Mr. 
Pratt  as  head  of  the  day  wire  service. 


E.  B.  Hatrick,  syndicate  editor,  suc¬ 
ceeds  Mr.  Paquin.  and  will  also  con¬ 
tinue  as  head  of  the  illustration  depart¬ 
ment. 


Tom  Wilkinson,  formerly  of  the 
Herald,  has  joined  the  art  department 
of  the  Evening  Mail. 


Stanley  R.  Pizeck  has  left  the  Press 
to  join  the  editorial  staff  of  the  Mail. 


William  C.  Lusk,  who  has  been  with 
the  Commercial  for  over  thirty  years, 
is  convalescing  from  an  attack  of  pneu¬ 
monia. 


Henry  Bull,  formerly  of  the  Herald, 
is  now  with  the  New  York  Evening 
World. 


WASHINGTON  PERSONALS. 

George  T.  Odell  is  the  Washington 
representative  of  the  American  Lumber¬ 
man. 


I  John  T.  Suter,  of  the  Chicago  Record- 
Herald,  has  been  made  chairman  of 
three  important  committees  of  the  Na- 
j  tional  Press  Club — executive,  building, 
;  and  eligibility. 


I  Recent  visitors  to  Washington  were 
i  A.  H.  Garside,  of  the  New  Bedford 
j  (Mass.)  Standard;  J.  Dannenberg,  of 
I  the  Daily  Trade  Record,  New  York 
'  City ;  A.  A.  CThenay,  of  the  Dry  Goods  . 
Economist,  New  York  City;  Douglass  1 
Mallock,  of  the  .American  Lumberman,  | 
Chicago,  and  Horace  Holbrook,  of  the  | 
Warren  (O.)  Western  Reserve  Demo-  i 
crat.  I 


George  Summers,  the  Washington  j 
correspondent,  has  added  ^he  Buffalo  ' 
Courier  and  Buffalo  Enquirer  to  his  ' 
string  of  papers. 


M.  A.  de  Saint  Chamas,  of  the  Pub- 
liciste  of  Paris,  is  reporting  the  pro¬ 
ceedings  of  Congress  for  his  paper. 


The  announcement  of  the  engagement 
of  W.  Sinkler  Manning,  of  the  Wash¬ 
ington  bureau  of  the  New  York  Times, 
to  Miss  Barbara  Brodie,  a  granddaugh¬ 
ter  of  the  late  Governor  Alexander 
Sheppard,  is  of  general  interest  in  the 
social  newspaper  circles  of  this  city.  Mr. 
Manning  is  one  of  the  most  prominent 
members  of  the  younger  set  of  the  cor¬ 
respondents.  He  has  been  a  member  of 
the  Times  staff  for  a  number  of  years 
and  is  a  native  of  South  Carolina.  The 
wedding  will  take  place  Mar.  5. 


Joe  Jackson,  sporting  editor  of  the 
Washington  Post  and  president  of  the 
Baseball  Writers’  Association,  has  taken 
a  similar  position  on  the  Detroit  News- 
Tribune.  Mr.  Jackson  has  been  with  the  j 
Post  nearly  three  years.  He  was  for-  • 
merly  with  the  Detroit  Free  Press,  and  | 


previous  to  that  was  sporting  editor  of 
the  Providence  (K.  1.)  Journa;.  .Mr. 
Jackson  was  one  of  the  most  popular 
sporting  editors  the  Post  has  ever  had. 


CIRCULATION  DEPARTMENT. 

,  J.  D.  Corlidge,  formerly  c.rculation 
manager  of  the  Dcs  Moines  Register, 
has-  joined  the  advertising  department 
I  of  the  Des  Moines  Capital. 


C.  F.  Braun  has  resigned  as  circula¬ 
tion  manager  of  the  Des  Moines  News, 
'  to  become  manager  of  the  Larkin  Sub¬ 
scription  .Agency  of  Des  Moines. 

Roy  W.  Macey,  former'y  circulation 
manager  of  Farm  Life,  is  now  manager 
:  of  the  new  mail  order  department  just 
started  by  the  Woman’s  World. 


.A.  P.  Schwartz  has  been  appointed  as¬ 
sistant  circulation  manager  of  the  Des 
Moines  Daily  News. 


WEDDING  BELLS. 

George  Marshall  Townsend,  secretary 
of  the  Milford  (Del.)  Chronicle,  was 
married  to  Miss  Virginia  Solevan,  in 
that  city,  recently. 


The  marriage  of  Floyd  C.  Preston, 
managing  editor  of  the  .Aberdeen  (S. 
D.)  Daily  .American  and  Miss  Emma 
Dapper,  took  place  in  .Aberdeen,  on 
Jan.  9. 


The  engagement  of  Milton  W. 
Werschkul,  for  several  years  an  artist 
on  the  staff  of  the  Portland  Oregonian, 
and  Gertrude  G.  Robbins,  of  Spokane, 
was  announced  last  week. 


Miss  Fay  King,  cartoonist  for  the 
Denver  Post,  was  married  to  Oscar 
“Battling”  Nelson,  one-time  lightweight 
champion,  at  Hegewisch,  Ill.,  on  Jan.  24. 


Archie  Donovan,  editor  of  the  Madi¬ 
son  XNeb.)  Star-Mail,  and  Miss  Tillie 
Mavis  were  married  in  Omaha  last 
week. 


The  marriage  of  Ralph  H.  Kelly,  edi¬ 
tor  of  the  Winchester  (Idaho)  Journal, 
and  Miss  Minnie  Craige,  of  Genesee, 
Idaho,  was  solemnized  Jan.  21  in  Lewis¬ 
ton,  Idaho. 


Karl  W.  Hiersemann.  the  publisher  of 
Leipsig.  Germany,  who  arrived  in  New 
A'ork  on  Thursday,  is  at  the  Waldorf- 
Astoria.  Mr.  Hiersemann  is  a  collector 
of  illuminated  manuscripts  and  has  been 
instrumental  in  securing  some  rare 
things  for  J.  Pierpont  Morgan. 


Half  the  Paper  Worth  Double  It*  Price 

THE  DISTRICT  LEDGER. 

Fern  IE.  B.  C.,  Jan.  15,  1918. 
The  Editor  and  Publisher: 

On  returning  to  the  office  after  an  absence 
of  a  few  weeks  I  found  your  circular  letter  and 
hasten  to  express  my  hearty  approval  of  your 
new  scheme,  and  if  it  is  not  too  late  will  have 
much  pleasure  in  remitting  $3.00  by  return 
mail. 

I  also  take  this  opportunity  of  extending  to 
you  my  heartiest  congratulations  on  the  suc¬ 
cess  you  appear  to  be  achieving.  .Although 
comparatively  a  new  subscriber  your  publica¬ 
tion  has  been  of  inestimable  worth,  and  now  I 
find  myself  eagerly  looking  forward  to  it  each 
week.  Half  the  paper  is  worth  double  tbe  sub¬ 
scription  price:  in  fact.  Mr.  Dockrell’s  articles 
and  your  symposiums  alone  are  worth  it. 

With  best  wishes. 

Yours  cordially, 

H.  P.  Nerwich. 


BUSINESS  OPPORTUNITIES 


G.  S.  WYCKOFF,  Newspaper  Auditor,  Ap¬ 
praiser.  Systematizer,  Financial  Adjustments. 
Strictly  A1  confidential  service.  Newspapers 
and  Magazines  privately  bought  and  sold  for 
clients.  72  Isabella  Ave.,  Newark,  N.  J. 


NOW  IS  A  GOOD  TIME 

to  buy  a  publishing  business.  Several  good 
Chances  available.  HARRIS-DIBBLE  COM 
PA  NY.  71  West  tSd  St..  New  York, 
lah  district. 


FOR  SALE 


FOR  SALE. 

Flat  bed  Newspaper  Press,  prints  from  type.  4. 
6  or  8  page,  seven  column  papers;  speed, 
4.000  per  hour.  Can  be  seen  in  opero'>o-> 
Write,  if  interested.  WALTER  SCOTT  S 
COMPANY.  Plainfield.  N.  J. 


ISEIFiTAiLE  ilWiPAra 

Publisher,  competent  to  conduct 
successful  mid-west  daily  in  city 
of  25,000,  can  purchase  largest 
interest  and  secure  management. 
I’osition  pays  a  substantial  salary 
and  property  is  earning  and  san 
pay  liberal  dividends.  $16,000 
cash  necessary.  Proposition  F.  R. 


Newspaper  Broker 
277  Broadway,  New^York 


SITUATIONS  WANTED 


Advertisements  under  this  classification  trill  cost 
Ic.  per  Word;  Display,  lac.  per  Agate  Line. 


EXPERIENCED  .MAILER, 

Now  in  charge  of  mailing  department  of  a  large 
daily  newspaper,  would  like  a  change ;  best  of 
references.  Address  “BOX  32,”  care  The  Et>. 
iTUR  AND  Publisher. 


TO  PUBLISHERS: 

Newspaper  man  now  employed  on  one  of  the 
best  known  metropolitan  dailies  in  the  country, 
wishes  position  as  managing  editor  or  business 
manager  on  afternoon  paper.  Thoroughly  ex¬ 
perienced  in  every  detail.  Desires  to  return  to 
executive  work,  such  not  being  available  in 
present  position  and  ambition  prompts  wish  for 
work  of  greater  scope.  Understands  require 
ments  of  smaller  dailies  as  well  as  of  metropoli¬ 
tan  publications.  Knows  how  to  handle  men 
and  meet  varying  conditions.  Can  obtain  re¬ 
sults  if  field  permits.  Fully  up  on  mechanical 
details  of  plant.  Not  a  cheap  man  nor  yet  a 
fancy  salaried  one.  Unexceptionable  references. 
Married,  temperate,  age  47.  Address  “EXECU¬ 
TIVE,”  care  The  Editor  and  Publisher. 


CIRCULATION  MAN. 

I  have  had  an  all  around  circulation  training 
in  charge  of  country  and  city  department!,  M 
.•Assistant  Circulation  Manager,  and  in  charge 
of  suburban, 'and  I  have  an  intimate  knowl. 
edge  of  circulation  systems,  office  controlled, 
farmed  out,  etc.,  and  can  produce  satisfactory 
increases  in  circulation  at  small  cost,  either  as 
assistant  to  some  good  man,  or  in  charge  of 
the  circulation  of  daily  newspaper.  Address 
“SYSTEM,”  care  The  Editor  and  Purlisher. 


HELP  WANTED 


WANTED. 

March  1st.  or  later,  competent  foreman  capable 
of  making  up  10  to  16  pages  on  afternoon 
paper  in  Central  New  York,  looking  after  copy 
and  directing  work  of  shop;  must  be  tei^erate 
and  furnish  good  references.  Address  “FORE- 
M.\N,”  care  The  Editor  and  Publisher. 


WANTED. 

Circulation  Manager  of  established  reputation 
for  ability,  energy  and  results  on  morning 
newspaper  in  Southern  city  of  over  100,000 
;  population.  Morning  newspaper  experience  ea- 
sential.  Give  your  full  record,  references  and 
I  salary  desired  in  first  letter.  Address  “RB. 
SULTS,”  care  The  Editor  and  Puslishee. 


MISCELLANEOUS 


WANTED— NEWSPAPER  IDEAS. 

Syndicate  supplying  editorial  material  to  im¬ 
portant  daily  newspapers  in  many  American 
cities  will  pay  from  $10  to  $50  apiece,  accord¬ 
ing  to  value,  for  practical,  new,  fresh  ideas  for 
stunning  features,  national  crusades,  catchy, 
splashy  stunts,  good  in  any  city,  attractive  kn- 
man  interest  features,  national  or  local;  new 
ideas  for  sport,  woman  and  humor  departments. 
Explain  your  su^estion  in  full.  Your  idea 
will  be  promptly  judged,  and  if  accepted,  pay¬ 
ment  forwarded  immediately.  Address  "W, 
W.,”  care  The  Editoe  and  PusLisHta,  New 
York  City. 


Chicago— New  York — Pbiladal- 
THE  BLACK  phia.  for  20  years  the  eoal 
DIAMOND  trades’  leading  journsL  Writs 
for  rates. 


DAILY  NEWS 

Reports  for  evening  papers,  advance  news  mail 
service,  special  and  Chicago  news,  stereoDipO 
plates.  50c.  per  page.  YARD’S  NEWS  BU¬ 
REAU,  167  W.  Washington  St,  Chicago,  lU. 


LINOTYPE  MACHINES 

All  models,  bought  and  sold.  Complete  line  of 
Printers’  machinery  and  tuppliet  on  hand  for 
immediate  shipment. 

RICH  &  McLEAN. 

">1  Cliff  St,  New  York. 


14 


THE  EDITOR  AND  PUBLISHER. 


It  is  read  every  day  by  a 
greater  number  of  people  than  any 
other  daily  newspaper  west  of  New 
York  City — advertisers  who  con¬ 
centrate  in  the 

Chicago  Evening 
American 

Get  the  best  results. 


THE 

NEW  YORK 
EVENING 

JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
E>aily  Paper  in  America. 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  ud  SUNDAY 

Ifll  URfflST  IN  NEW  ENGLAND 


ADVERTISING 

SERVI^ 

Large  and  small  accounts 
handled  with  equal  care, 
economy  and  certainty  o' 
results.  ConsulUtKHi  free. 
Telephone  6696  Greeley 

PETER  VREDENBURGH  AGENCY 
Broadway  and  34th  Street 
Marforidge  Bldg.  New  York  City 


GET  THE  BEST  ALWAYS 

Pittabury  Siapatrli 

Greater  Pittsburg’s  Greatest 
Newspaper 

Wallace  G.  Biooke,  Hoeace  M.  Ford, 

Brunswick  Bldg.,  People's  Gas  Bldg., 

New  York  Chicago 


THE 

DETROIT  TIMES 

it  the  kind  of  a  medium  progressive  ad¬ 
vertisers  prefer  in  their  after-dinner  dis¬ 
courses  on  dean  journalism. 

Kindly  remember  it  next  morning! 


Ralph  H.  Watts,  advertising  manager 
of  the  Daily  Telegraph  and  Evening 
Times,  St.  John,  N.  B.,  Canada,  has  been 
in  New  York  this  week. 


BOSTON  NEWS  LETTER. 


J.  T.  Williama,  Jr.,  Appointed  Editor 
in-Cbief  of  the  Transcript — Joseph 
E.  Sharkey  A.  P.  Correspondent  at 
Paris  Leaves  for  Tokio — Writers  on 
Hockey  Entertained — New  City 
Editor  of  Herald  Appointed. 

(i/’fcia/  Corresfondence.) 

Boston,  Jan.  211. — James  T.  Williams, 
Jr.,  has  been  appointed  editor-in-chief 
of  the  Boston  1  ranscript,  succeeding 
Edward  W .  Hazewell,  who  was  tilling 
the  place  temporarily.  Mr.  Williams 
was  connected  with  the  Transcript’s 
Washington  bureau  before  he  was  called 
to  the  home  office. 

Mr.  W  illiams  is  a.  native  of  North 
Carolina,  and  early  in  his  newspaper 
career  he  did  correspondence  work  at 
Washington.  While  there  he  became 
associated  with  the  A.  P.  and  was  one 
of  the  men  sent  to  cover  the  Peace  Con¬ 
ference  at  Portsmouth,  N.  H.  Later  he 
was  appointed  a  national  signal  service  i 
commisioner  by  President  Roosevelt,  but 
was  forced  to  resign  and  go  West  on  ' 
account  of  his  health.  He  returned  to  ' 
Washington  and  did  some  work  for  the 
Transcript  and  New  York  Evening  Post.  ■ 
Mr.  Williams  is  only  thirty-four  years 
old  and  looks  younger. 

The  Transcript  has  another  young 
man  at  the  head  of  a  department  in  ' 
Burton  Kline,  the  magazine  editor.  Mr. 
Kline,  who  has  spent  all  his  time  as  a 
newspaper  man  on  the  Transcript,  suc¬ 
ceeded  Frank  B.  Tracey  as  magazine 
editor  when  the  latter  was  appointed 
editor-in-chief.  j 

Boston  newspaper  men  were  much  in¬ 
terested  to  read  that  Joseph  E.  Shar¬ 
key  has  been  appointed  Tokio  corre¬ 
spondent  of  the  .Associated  Press,  suc¬ 
ceeding  J.  R.  Kennedy.  Mr.  Sharkey 
began  his  newspaper  career  on  the 
B..ston  Transcript,  and  then  became 
connecte  1  with  the  Boston  office  of  the 
P.  W '  i’.e  in  Boston  he  made  a  spe¬ 
cial  stuily  of  the  French  language,  so 
that  he  became  very  proficient  in  all  its 
niceties.  The  result  was  that  he  was  sent 
to  the  Paris  office  of  the  .\.  P.  in  1!)U7, 
and  there  he  rose  until  he  was  second  in 
command. 

Last  week  James  Hazen  Hyde  gave  a 
luncheon  to  the  Harvard  men  in  Paris' 
in  honor  of  Mr.  Sharkey.  .Ambassador  ^ 
Herrick  also  gave  a  reception  in  the : 
newspaper  man's  honor.  The  .Anglo- 
American  Press  .\s.sociation  made  a 
presentation  last  I'riday  night  to  their 
departing  colleague. 

Manager  Walter  M.  Lougee  of  the 
Boston  Arena  skating  ring  entertained 
writers  on  hockey  for  the  Boston  news¬ 
papers  and  several  prominent  devotees 
of  the  gams  at  a  dinner  at  the  City  Club 
last  Tuesday  evening.  .Among  the  news¬ 
paper  men  present  were  William 
Grimes  of  the  Herald,  J.  Woodlock, 
h'rank  G.  Trott  and  Melville  E.  Webb 
of  the  Globe,  John  Gillhooly  and  Otto 
Hanson  of  the  .American,  W.  L.  Dough¬ 
erty  and  .\rthur  Duffy  of  the  Post.  Carl 
Barrett  of  the  Advertiser  and  Record, 
George  Carens  of  the  Traveler-Herald, 
and  .\rthur  Halsay  of  the  Monitor. 

Edward  McKernan.  of  the  New  York 
office  of  the  -\ss(iciated  Press,  has  been 
appointed  news  manager  of  the  Boston 
office.  E.  H.  Glasby  and  N.  H.  Horton, 
of  the  Boston  office,  have  resigned  from 
the  service  to  engage  in  literary  work. 

Charles  Welch,  who  was  the  city  edi¬ 
tor  of  the  Traveler  before  it  was  merged 
with  the  Herald,  has  been  appointed  city 
editor  of  the  Herald,  taking  the  place 
nf  Walter  E.  Plummer,  who  has  gone 
to  Syracuse,  where  he  will  continue  in 
newspaper  work.  ‘•’' 


Eight-Page  Ad  by  Feed  Company. 

A  recent  issue  of  the  Chattanooga 
(Tenn.)  News  contained  an  erttire  sec¬ 
tion  devoted  to  a  local  feed  company, 
announcing  the  opening  of  a  new  ware¬ 
house  and  grain  elevator,  and  advertising 
the  different  brands  of  feed  carried  by 
the  concern.  This  eight-page  announce¬ 
ment  is  said  to  be  the  largest  advertise¬ 
ment  ever  attempted  by  any  firm  in  the 
I  same  line  of  business. 


TURNED  DOWN  KELLOGG. 


Editor  Elliot  Makes  Some  Pertinent 
Remarks  Concerning  Newspaper 
Advertising. 

When  David  Elliot,  managing  editor 
of  the  Colorado  Springs  Evening  Tele¬ 
graph,  recently  received  a  long  article 
from  the  Kellogg  Toasted  Cornflake 
Co.,  giving  its  side  of  the  case  brought 
against  it  by  the  United  States  Govern¬ 
ment,  and  asking  for  its  publication  as 
news,  he  wrote  the  company  this  letter: 
Gciulemcn — 

1  have  received  from  your  office  an  article 
purporting  to  be  your  side  of  the  case  in  the 
suit  brought  against  your  company  by  the 
L".  S.  Government.  It  does  not  seem  to  me 
that  you  should  be  permitted  to  argue  this  case 
in  the  newspapers,  in  the  news  columns,  even 
though  your  excuse  may  he  that  the  govern¬ 
ment  side  of  the  case  was  originally  presented 
in  the  press  dispatches. 

The  significant  thing  to  me,  though,  is  that 
while  you  spend  90  per  cent  of  your  advertis¬ 
ing  appropriation  in  weekly  and  monthly  maga¬ 
zines,  after  all  when  you  really  want  to  reach 
the  people  on  a  subject  of  vital  interest  to  your¬ 
self,  you  apply  to  the  newspapers  for  free  space 
in  aiding  you  to  accomplish  your  purpo.se.  It 
seems  to  me  that  this  is  a  very  curious  position 
for  you  to  take. 

If  the  magazines  reach  the  people  with  your 
advertising  are  they  not  good  enough  as  me-  ^ 
diums  in  which  to  present  your  case?  Or,  on 
the  other  hand,  if  the  newspapers  are  the  real  j 
medium  for  reaching  the  public,  why  are  they 
not  good  enough  to  contain  your  advertising?  i 
\'ery  truly  yours, 

David  Elliot,  Manager.  \ 


STAR-TELEGRAM  OFFICERS. 

Louie  J.  Wortham  Elected  President 
of  Fort  Worth  Daily. 

TTie  annua!  meeting  of  the  stock¬ 
holders  of  the  Fort  Worth  (Tex.)  Pub-; 
lishing  Co.,  pu’alishers  of  the  Star-Tele¬ 
gram,  was  held  last  week.  The  follow- 1 
mg  officers  and  dire:tjrs  were  elected  :| 
Louis  J.  Wortham,  president;  Amon  G.  j 
Carter,  vice-president  and  general  man- ; 
ager;  B.  N.  Honea,  sedretary ;  G.  i 
.\ewby,  treasurer. 

Paul  Waples,  retiring  jiresident,  was 
named  chaiiman  of  the  board  of  direc¬ 
tors.  '1  he  following  old  directors  were 
re-elected:  Paul  Waples,  Louis  J 
Wortham,  .A.  G.  Carter,  T.  B.  Yar¬ 
brough,  H.  C.  Meacham.  W.  C.  Strip¬ 
ling.  \\  .  G.  Newby,  Sam  Davidson.  The 
new  directors  are :  W .  G.  Burton.  .V.  L. 
Shuman,  B.  N.  Honea  and  J.  M.  North, 

Jg 

I  A  report  of  last  year’s  work  was  re- 
:  ceived  and  a  six  per  cent,  dividend  de-  ^ 
'  dared. 


How’s  This  for  ’Phone  Service? 

The  Oneonta  (N,  Y.)  Daily  Star  has 
a  special  wire  of  the  New  York  Tele-; 
phone  Co.  from  that  city  to  .Albany,  a 
distance  of  eighty-two  miles,  over  whic'.t 
the  night  report  of  the  .Associated  Press 
is  transmitted  to  the  publication.  The 
wire  is  held  open  for  thirty  minutes  at 
a  time  so  that  the  full  report  may  be  re¬ 
ceived.  So  dear  is  the  line  that  one 
evening  when  the  Oneonta  operator  had 
left  'his  desk  for  a  few  minutes  he  was 
suddenly  startled  by  a  loud  “Hello!” 
Investigation  followed.  It  was  learned 
that  the  .sender  at  .Albany  had  returned 
I  to  his  instrument  to  open  communica- 
'  tion  again  with  Oneonta.  The  spoken 
words  were  dearly  heard  by  the  On- 
'  eonta  man.  who  was  at  least  six  feet 
away  from  the  telephone  receiver. 


Confer  on  Jewish  Writers’  Strike. 

Committees  representing  the  striking 
members  of  the  New  York  Jewish 
Writers’  Union  No.  4  and  the  owners 
and  publishers  of  Jewish  newspaiicrs 
met  at  the  Elks  Club  on  Tuesday.  After 
the  conference  Charles  Heinrich,  presi¬ 
dent  of  the  Writers’  Union,  said  that 
the  prospects  were  good  for  an  accept¬ 
ance  by  the  publishers  of  the  writers’ 
‘salary  demands,  though  re:ognition  of 
the  union  was  still  an  unsettled  ques¬ 
tion.  Representing  the  publishers  at  the 
conference  were  Lewis  Miller,  publisher 
of  Die  Warheit;  Jacob  Saphirstein,  of 
the  Jewish  Morning  lonrnal.  and  E. 
Sarahsohn,  of  the  Daily  News. 


The  plant  of  the  .New  Richmond 
(Wis.)  Republican  oice  was  destroyed 
by  fire  last  week;  $19,0l»0  loss. 


Febru.ary  I,  1913. 


The 

Philadelphia 
German  Daily  Gazette 

carries  more 
Local  and  General 
Advertising 
than  any  other 
German  daily 
published  in 
this  country. 

HOWARD  C.  STORY 

Publishers’  Representative 
New  York: 

806  Nassan-Beekman  Bldg. 

Chicago :  Philadelphia : 

1100  Boyce  Bldg.  924  Arch  St. 


THE  PnrSBURG 
PRESS 

Ha.  ihe  Largest 

Dally  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  Advertising  Representatives 
1.  A.  KLEIN,  MetropoUtaa  Tower.  N.  Y.  . 
JOHN  GLASS.  Peoples  Gas  Bldg.,  Chicago 
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New  “Foreign**  accounts 
started  in  The  Knicker¬ 
bocker  Press  since  last  Au¬ 
gust.  “There* s  a  reason.** 

THE  KNICKERBOCKER 
PRESS  with  a  minimum  rate 
of  4c.  a  line  for  33,000  circu¬ 
lation  represents  an  excep¬ 
tionally  good  buy. 

Albany,  N.  Y. 


Advertisers  who  have  always 
used  THE  NEW  YORK  TRIB¬ 
UNE  because  of  its  Quality 
Circulation  well  know  that  its 
Increase  in  Quantity  involves 
no  sacrifice  of  Character,  and 
that  its  readers  can  be  reached 
through  no  other  paper. 


dem6“crat 

Nashville,  Tenn. 

The  circulation  of  the  Democrat  in¬ 
creases  monthly-paid  subscribers — 
not  dead  matter. 

THE  JOHN  BUDD  CO. 

New  York  Chicago  St.  Louis 


The  Nevada  City  (Col.)  Transcript, 
one  of  the  oldest  dailies  in  that  State, 
has  suspended  publication. 


Speed 

Retiabilit 


iuagaune 
Changed 
in  Twenty 
Seconds. 


Two-Letter  Line-Casting  Machine 


^  THE  CUT  ON  THE  FIIWT  PAGE  OF  THIS  INSERT 
IS  NOT  A  LINOTYPE 


IT  IS  AN 


INTERTyPE 

The  general  appearance  is  similar,  but  there 
are  important  differences 


The  ** INTERTYPE”  is  the  only  new  and  up-to-date 
single  magazine  machine  on  the  market.  It  embodies  many  re¬ 
finements  and  improvements,  which  produce  speed,  reliability, 
quality  and  economy. 

The  “INTERTYPE”  is  manufactured  of  first  class  material, 
by  men  of  the  greatest  skill  and  experience,  in  a  modem  factory 
fully  equipped  with  NEW  machinery  of  the  latest  design.  Only 
under  these  conditions  can  the  best  work  be  produced. 

The  “INTERTYPE”  is  sold  under  a  GUARANTEE  that  it 
will  fully  perform  the  work  for  which  it  is  recommended.  The 
manufacturers  desire  to  co-operate  in  every  way  possible  with 
their  customers. 

The  “INTERTYPE”  is  sold  at  a  different  price. 


$3,160 


<! 

1 


REPAIR  PARTS,  SPACE  BANDS 
MATRICES 

Nearly  all  repair  parts  for  “INTERTYPES”  and  Linotypes 
are  interchangeable.  While  our  stock  is  not  as  yet  absolutely 
complete,  we  have  ready  for  shipment,  liners,  ejector  blades, 
distributor  bars,  and  most  of  those  parts  for  which  there  is  a 
demand. 

The  “INTERTYPE”  spaceband  is  the  best  and  most  durable 
made.  Two  pieces,  solid  collar,  no  rivets.  Order  at  our  risk  and 
convince  yourself.  They  are  now  ready  for  shipment. 


We  are,  of  course,  producing  first  those  faces  of  matrices 
which  are  in  the  greatest  demand.  Many  of  the  popular  faces 
are  now  finished,  others  are  coming  through  constantly.  Send  us 
your  orders,  and  if  we  cannot  make  immediate  shipment,  we  will 
advise  you  when  the  particular  faces  you  desire  will  be  ready. 

All  matrices,  spacebands  and  repair  parts  are  sold  by  us 
at  30%  reduction.  All  are  guaranteed  satisfactory,  or  your 
money  refunded. 

lNTERNATIONAL'&PESmiN€MACHINE& 


m' 


We  have- opened  agencies  in  New  York,  Chicago^. 
New>  Orleans,  and  San.  Francisco,,  covering' 
territory  as '  follows  r 


NEW  YORK 

'  CHICAGO 

SAN  FRANCISCO 

NEW  ORLEANS  . 

Coonecticat  t 

Colorado 

1  Alaska 

Alabama 

Dda'ware 

Illinois 

Arizona  ' 

Arkansas  ‘ 

District  of  Columbia 

Indiana  ■ 

California  . 

Florida 

Maine 

1  Iowa  ‘ 

1  Hawaii  • 

[  Georgia  i 

Maryland . 

Kansas 

Idaho 

Louisiana  ' 

Massachusetts 

Kentucky  ’ 

‘  Montana  ' 

Mississippi 

New  Hampshire 

•  Michigan  i 

t  Nevada  i 

1  New  Mexico  *  * 

New  Jersey 

Minnesota  > 

(  Oregon 

Oklahoma 

New  York 

Missouri 

1  Utah 

i  Tennessee  • 

North  Carolina  < 

i  Nebraska 

1  Washington  > 

I  Texas 

Pennsylvania 

North  Dakota  ' 

.  South  Carolnia  I 

Rhode  Island 

South  Dakota 

i 

1 

Vermont 

Ohio  ‘ 

1 

1 

Virginia 

Wisconsin 

West  Virginia  ' 

Wyoming 

1 

Kindly  address  us  at.  the.  agency,  covering,  your, 
territory.. 


“  INTERNATIONAL  « 

■KPESEITINeMSCHINEC 

World  Boildinf  Raiul*McNalIr  Building .  316  Carondelet  Street  86  Third  Street ' 
New  York,  N.  Y«  Chicago,  III.  •  Nhw  •  Orleanr,  La.  Sau  Frandsco,  Cal.! 


We  agree  to  defend  at  oQr  own  cost  arid  expense  any  infringement 
suit  brou^t  under  any  letters  patent  of  the  United  States  by  reason  of 
the  use  by  a  purchaser  of  any  machinery  or  supply  parts  purchased 
from  us,  and  to  pay  the  amount  of  any  final  judgment  that  may,  be  obtamed  1 
in  such  suit.  • 
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SINS  OF  THE  RETAILERS.!  where  the  customer  who  made  purchases 

-  —  *  on  Dec.  1,  was  not  asked  to  pay  one 

How  Customer*  Are  Bamboozled  by  cent  more  than  the  customer  who  bought 


Special  Sales  and  Taught  Not  to 

Buy  Good*  at  Regular  Prices — The 

Christmas  Farce  of  “Buying  Early” 

and  Paying  for  the  Privilege — How 

Retailer  Misuse*  Ad  Power. 

By  Harry  R.  Drummond. 

With  Georyc  Houyh  Perry. 

The  retailer  has  contributed  liberally 
to  the  present  condition  of  things  in  the 
advertising  business.  Collectively  speak¬ 
ing,  he  has  spent  vast  sums  of  money  in 
educating  the  consumer  along  lines  that 
.are  not  conducive  to  standardization.  I 

Of  the  least  sought,  least  bought 
things  in  the  average  retail  store  “regu¬ 
lar”  goods  at  "regular”  prices  stand  at 
the  top.  Everything  is  “special”  and  all 
merchandise  is  said  to  be  “worth”  much 
more  than  the  prices  asked.  People 
have  been  taught  to  keep  away  from 
goods  until  they  are  “reduced”  in  price. 

It  would  be  ridiculous  to  assume  that 
much  of  this  advertising  is  truthful.  The 
majority  of  it  is  not.  It  takes  an  in¬ 
ventive  genius  to  satisfy  the  average  re¬ 
tailer  when  he  wants  an  advertising 
man. 

Truth — plain,  straight-from-the-shoul- 
der  truth — seems  to  have  been  crowded 
out  of  the  advertising  programme  as  far 
as  the  retailer  is  concerned. 

FAKE  Sl’ECIAL  SALES. 

With  the  increase  of  success  of 
“Clearance  Sales”  came  the  correspond¬ 
ing  decrease  of  “regular”  business  dur¬ 
ing  the  “regular”  season  at  “regular” 
prices — which  called  for  the  “invention’ 
of  “special  sales.” 

These  special  sales  have  grown  in 
number  until  now  there  are  special  sales 
six  days  a  week  and  fifty-two  weeks  a 
year,  barring  holidays. 

The  values  quoted  during  these  sales 
are  for  the  most  part  imaginary — purely 
inventive,  but  they  give  the  buying  pub¬ 
lic  a  fear  of  tackling  any  regular  goods 
at  regular  prices. 

There  is  a  lack  of  faith,  a  feeling  of 
distrust  permeating  every  line  of  busi¬ 
ness;  a  feeling  that  is  proving  disastrous 
to  many  retailers  and  is  at  the  same  time 
helning  the  mail  order  houses. 

Following  Thanksgiving  the  retail 
stores  of  New  York  began  spending 
money  right  and  left,  urging  early  shop¬ 
ping.  They  do  this  every  year  and  they 
<1,0  it  less  effectively  every  year. 

EARLY  shopping  FARCE. 

The  Sunday  papers  of  December  22 
contained,  among  other  things,  the  an¬ 
nouncement  of  Kesner’s  store  that  for 
the  last  mad  rush  all  seasonable  and 
holiday  merchandise  has  been  reduced 
in  price  one  half  and  less.  Mary’s  ad¬ 
vertised  “Reductions  in  Most  Depart-  ' 
nients.”  Lord  &  Taylor  offered  great  1 
reductions  in  the  prices  of  men’s  house  ; 
coats,  carriage  bags,  silk  hosiery,  laces,  j 
umbrellas.  Saks  &  Co.  mentioned  re-  , 
ductions  in  men’s  house  coats,  women’s  I 
house  robes,  motor  case,  fur  trimmed  j 
coats,  furs,  silk  hose  and  other  appro¬ 
priate  Christmas  goods.  Greenhut,  Sie- 
gel-Cooper  Co.  announced  “a  two  days’  | 
sale  of  Christmas  goods,  in  which  reg-  ' 
ular  prices  are  heavily  reduced,”  and  so 
on  ad  lib. 

Fine  lot  of  stuff!  It  was  that  way 
last  year  and  for  years  preceding.  It 
will  be  that  way  next  year.  That  is 
what  the  retailer  is  using  advertising 
for — to  educate  the  people  to  these  tricks 
that  would  disgust  even  Bret  Harte’s 
immortalized  Heathen.  Chinee.  They 
flaunt  their  breaking  faith  with  early 
shoppers — pay  good  money  for  space 
to  tell  the  people  who  bought  early  in 
December  that  they  were  chumps,  that 
they  were  easy-marks,  suckers  and  dubs. 
They  rub  it  in— and,  simply  because  ad¬ 
vertising  educates,  because  it  really  de¬ 
livers  the  goods,  they  raise  a  howl. 

MISUSE  OF  ADVERTISING. 

The  retailer  misuses  advertising.  He 
nses  it  as  a  narcotic  rather  than  a 
stimulant,  and,  as  he  is  unfair  to  cus¬ 
tomers,  so  is  he  unfair  to  advertising. 

There  are  exceptions  to  this  rule. 
There  is  one  store,  of  which  the  writer 
was  advertising  manager  for  some  time, 


on  Dec.  24. 

This  is  but  a  timely  illustration.  In 
January  the  bars  have  been  let  down  so 
that  we  may  buy  our  winter  clothing, 
our  linens,  furniture  and  many  other 
staples  that  should  be  sold  just  as  rea¬ 
sonably  at  one  time  as  another.  It  is 
the  misuse  of  power  that  is  doing  this. 

One  merchant,  in  complaining  of  the 
mail  order  houses  and  the  business  they 
do,  said  to  the  writer:  “Why  is  it  that 
people  will  buy,  unsight,  unseen,  from 
mail  order  houses,  trusting  them  to  pick 
and  choose,  while  they  pass  up  the  re 
tail  store,  where  they  know  the  mer¬ 
chant  and  can  see  the  goods?” 

The  answer  was  that  the  mail  order 
house  sells  at  “fixed”  prices,  and  the 
customer  feels  or  knows  that  he  is  get¬ 
ting  a  square  deal.  On  the  other  hand, 
the  customer  might  buy  a  suit  from  the 
local  retailer  on  Monday  for  $25  and  see 
the  same  suit  offered  for  $16.50  the  fol¬ 
lowing  Friday. 

It  is  a  lack  of  standardization,  a 
twisting  of  the  truth,  the  creating  of  a 
spirit  of  doubt  that  is  hurting  the  re¬ 
tailer  and  hurting  advertising.  The  re¬ 
tailer  has  little  room  to  complain.  It 
is  largely  his  own  fault. 


FOREIGN  LANGUAGE  EDITORS. 


Cammtssioner  Nagel  and  General 

Reyes  Among  Speakers  at  Well- 
Attended  Dinner. 

The  .American  Association  of  Foreign 
Language  Newspapers  held  its  fourth 
anniversary  dinner  at  the  Hotel  Knick¬ 
erbocker,  New  York,  last  Saturday,  with 
a  representative  attendance  from  all  the 
newspapers  published  in  foreign  lan¬ 
guages  in  this  city,  a  large  delegation 
from  Chicago  and  other  cities,  and  a  dis¬ 
tinguished  list  of  guests. 

The  dinner  was  an  unusually  elaborate 
one.  Handsome  match  bo.xes  and  cigar 
cutters  were  given  for  souvenirs.  About 
250  diners  were  present,  and  the  gallery 
was  filled  with  women  spectators. 

The  leading  subject  of  discussion  was 
the  pending  immigration  bill.  The  diners 
waited  with  interest  for  the  speech  of 
Commissionefr  of  Commerce  and  Labor 
Charles  Nagel,  who  was  interrupted  with 
an  enthusiastic  demonstration  when  he 
announced  himself  opposed  to  the  liter¬ 
acy  test  and  opposed  to  the  rejected , 
clause  excluding  immigrants  unable  to 
show  a  certificate  of  good  character 
from  their  own  Government. 

John  Purroy  Mitchel,  President  of  the 
Board  of  Aldermen,  welcomed  the  mem¬ 
bers  of  the  association  on  behalf  of  the 
Mayor. 

Gen.  Rafael  Reyes,  ex-President  of 
Colombia,  said  that,  in  speaking  to  the 
members  of  the  association,  he  felt  that 
he  was  talking  to  the  world.  He  said 
his  fellow-diners  represented  the  “voice  ■ 
of  the  races,  the  most  powerful  force  of 
modern  times.” 

Other  speakers  were  J.'H.  Appel,  man¬ 
ager  of  Wanamaker’s ;  Arthur  Williams,  _ 
of  the  New  York  Edison  Co.;  A.  Cata-  : 
line.  Charge  d’Affaires  of  the  Italian 
Embassy,  and  Representative  Henry  M. , 
Goldfogle.  The  toastmaster  was  Louis 
N,  Hammerling,  president  of  the  assi- 
ciation. 


‘  Issue  Warrant  for  Misleading  Ads. 

A  bench  warrant  was  issued  on  Mon- 
i  day  by  the  justices  of  the  Court  of  Spe- 
'  cial  Sessions,  New  York  City,  for  the 
!  arrest  at  Binghamton,  N.  Y.,  of  Wylie 
B.  Jones  and  Oliver  C.  Kingsley,  heads 
•  of  an  advertising  agency,  charged  with 
!  issuing  false  and  misleading  advertising 
for  a  product  known  as  “Sargol,”  manu¬ 
factured  there.  It  is  charged  that  Jones 
and  Kingsley  advertised  marvelous  prop¬ 
erties  for  the  commodity,  among  which 
are  claims  that  it  is  a  concentrated  food. 
Chemical  analysis  under  the  auspices  of 
the  complainants  in  the  action,  the  .\d- 
I  vertising  Men’s  League,  has  shown  it 
'  was  alleged  in  the  warrant,  that  the 
j  product  is  made  of  starch,  sugar  and 
I  strychnine. 


“Who’s  Who” 

IN  PHILADELPHIA 

Year  in  and  year  out  “The  Record”  remains  the 
leader  in  Philadelphia.  Its  continued  advertising 
supremacy  is  due  not  to  accident,  nor  good  fortune, 
but  solely  to  its  proved  superiority  as  an  advertising 
medium. 


Comparative  statement  of  Display  or  General 
Advertising  published  in  the  Philadelphia  news¬ 
papers  during  the  year  ending  December  31,  1912: 

“The  Record” . 5,377,240  agate  lines 

Second  Newspaper. 5,267, 320  agate  lines 
Third  Newspaper.  .5,216,235  agate  lines 
Fourth  Newspaper. 5,123,405  agate  lines 
Fifth  Newspaper. .  .3,961,635  agate  lines 
Sixth  Newspaper. .  .3,289,295  agate  lines 
Seventh  Newspaper. 3, 11 5,230  agate  lines 


Comparative  statement  of  Department  Store 
Advertising  published  in  the  Philadelphia  news¬ 
papers  during  the  year  ending  December  31,  1912: 

“The  Record” . 3,289,945  agate  lines 

Second  Newspaper. 2,698,720  agate  lines 
Third  Newspaper.  .2,638,140  agate  lines 
Fourth  Newspaper. 2,173,340  agate  lines 
Fifth  Newspaper. .  .1,814,210  agate  lines 
Sixth  Newspaper. .  1,632,960  agate  lines 
Seventh  Newspaper.  1,528,330  agate  lines 

Last  year  and  every  year  for  twenty  years  “The 
Record”  published  more  display  advertising  than 
any  other  Philadelphia  newspaper,  morning  or 
evening.  1  '2* 
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United  Sunday  Newspaper  Magazines 


NEW  YORK  WORLD 
BOSTON  GLOBE 


INDIANAPOLIS  STAR  CHICAGO  INTER  OCEAN 

MILWAUKEE  FREE  PRESS  SEATTLE  POST-INTELLIGENCER 

ST.  LOUIS  POST-DISPATCH  DES  MOINES  REGISTER  &  LEADER  NEW  ORLEANS  STATES 

PHILADELPHIA  INQUIRER  DENVER  TIMES  SHREVEPORT  TIMES 

PITTSBURG  PRESS  SAN  FRANCISCO  CALL 


To  the  Editor  and  Publisher: 

This  advertisement  is  a  reduced 
reproduction  of  an  eighth-page 
4-color  advertisement  of  Imperial 
Granum  we  inserted  in  the  news¬ 
papers  comprising  the  United  Sunday 
Magazine  Association^  reaching 
from  the  Atlantic  to  the  Pacific 
and  from  the  Gulf  to  the  Great 
Lakes.  This  color  advertisement  as 
well  as  the  others  which  we  placed 
in  the  same  Association  has  been 
oneLof  the  means  by  which  we  have 
increased  the  sale  of  Imperial 
Granum  to  the  leader  among  foods 
for  Babies. 


October  39,  1913. 


SAVES  BABIES’  UVES 


IF<oX5>l> 


llThc  Unsweetened 
Pure  Wheat 

More  babies  die  of  diarrhoea  and  bowel  troubles 
than  any  other  cause."  Imperial  Granum  over¬ 
comes  these  troubles — ^used  in  time  prevents 

them.  Trial  Sin.  tSc.  All  Druffista. 

IMPERIAL  GRANUM  FOOD 
FOR  THE  NURSING  MOTHER 


Taken  thrice  daily,  increases  the  quality  and 
quantity  of  her  milk  and  gives  strength  to  bear 
^e  strain  of  nursing. 

Send  your  name  and  address  to-day  to 

X>HN  CARLE  A  SONS,  Daskl»,  153  Water  St.,  N.Y.aty, 

and  you  will  receive  FREE 

1.  A  LARGE  SAMPLE  OF  IMPERIAL  ORANyM. 

2.  THE  INVALUABLE  BOOK,  “THE  CARE' OF 
BABIES,"  showing  what  to  do  in  hot  weather. 

Include  your  druggist’s  name,  and  names  and  addresaes  of  3 
friends  srith  babies  and  we  will  send  a  cute  rag  doll.  If  possible 
send  names  of  sick  babies.  Imperial  Granum  will  help  them. 


LIVE  AD  CLUB  NEWS. 


That  the  daily  newspapers  are  a  bet¬ 
ter  advertising  medium  than  the  maga¬ 
zines  was  the  verdict  of  the  Atlanta 
(.Ga.)  .-Xd  Men's  Club  at  their  weekly 
luiK'heon.  'Ihe  magazines  were  cham- 
p.oned  by  »».  F.  I'arkhurst  and  Joseph 
W.  Hill,  while  E.  U.  Hicks  and  E.  H. 
Goodhart  represented  the  newspaper 
side.  President  S.  Adams  was  the 
chairman. 


President  Gerald  B.  Wadsworth,  of 
the  Eastern  Division  of  the  .Associated 
Advertising  Clubs  of  .America,  and 
Harry  U.  Robbins,  chairman  of  the 
Vigilance  Committee  of  the  organiza¬ 
tion,  were  the  speakers  at  the  January 
meeting  of  the  Bridgeport  fConn.)  Pub¬ 
licity  Club  Wednesday  night.  "General 
Advertising"  was  the  topic  of  the 
former,  and  "Fraudulent  Advertising’’ 
the  theme  presented  by  the  latter.  Both 
were  listened  to  with  great  interest. 


The  Cincinnati  Advertisers’  Club,  to 
the  number  of  one  hundred  or  more, 
have  arranged  for  a  special  train  to 
Baltimore  early  in  June,  upon  the  oc¬ 
casion  of  the  convention  of  the  .A.  .A. 
C.  of  A.  The  train  will  consist  of 
library,  club,  dining,  Pullman,  drawing 
room  and  sleeping  cars. 


The  newly  organized  Elgin  (Ill.)  .Art 
Club  took  its  first  steps  to  increase  the 
“pulling  power”  of  advertising  last 
Saturday  by  electing  a  full  quota  of  offi¬ 
cers.  (jeorge  W.  Flowers,  president;  F 
A  Stedman,  vice-president;  J.  H. 
Rigour,  secretary;  D.  .A.  McKenzie, 
treasurer.  The  club  will  appoint  a  con¬ 
sultation  committee  which  will  give  ex¬ 
pert  advice  on  advertising  matter  to 
members.  The  advice  will  be  confiden- 
tal.  Speakers  from  Chicago  will  be  in¬ 
vited  to  address  the  meetings.  The 
club  will  be  composed  only  of  buyers 
and  sellers  of  advertising  space. 


An  important  step  was  taken  by  the 
Salt  Lake  (Utah)  Ad  Club  last  week  in 
the  unanimous  adoption  of  a  resolution 
providing  for  the  appointment  of  a 
vigilance  committee,  which  is  to  have  in 
hand  the  work  of  detecting  “fake”  and 
“dishonest”  advertising,  and  bring  about 
its  elimination  through  securing  remedial 
laws  from  the  Legislature.  E.  S.  Wood¬ 
ruff  delivered  an  illustrated  lecture  on 
“iiuman  Interest  and  Timeliness  in  Ad¬ 
vertising,”  and  B.  F.  Scribner  president 
of  the  Pueblo  (Col.)  Ad  Club,  spoke  on 
the  educational  benefits  of  the  meetings. 


All  officers  elected  at  the  previous 
meeting  of  the  Omaha  Ad  Qub,  which 
election  was  alleged  to  have  been  ille¬ 
gal,  were  ratified  at  a  second  meeting 
held  last  week.  Robert  H.  Manley  will 
hold  the  gavel  for  the  ensuing  year.  The 
other  officers  were  also  installed  by  this 
ratification,  including  the  directors. 


The  second  “open  dinner”  of  the 
Rochester  Ad  Club  last  week  brought 
out  150  members  and  guests  who 
listened  to  %ddresses  by  Dr.  W.  A. 
Evans,  editor  of  a  department  of  health 
on  the  editorial  page  of  the  Chicago 
Tribune,  and  William  H.  Ingersoll.  of 
dollar  watch  fame,  on  the  subject  of  ad¬ 
vertising.  Dr.  Evans  urged  the  time 
had  come  when  the  advertisements  of  a 
reputable  newspaper  must  be  as  truthful 
as  the  editorial  and  news  pages.  Mr. 
Ingersoll  told  first  of  the  work  of  the 
New  York  Ad  Club,  concluding  with  a 
discussion  of  “price  regula’^'on  by  the 
manufacturers.” 


Robert  R.  Updegraff  spoke  on  the 
subject  of  “.Advertising  As  a  Scientific 
and  Humanizing  Force”  before  the 
Springfield  Publicity  Qub  last  week 
He  dwelt  upon  the  necessity  of  being  as 
frank  and  honest  to  a  large  circle  of 
people  as  a  man  would  be  to  his  near 
and  personal  neighbors.  The  speaker 
quoted  one  large  manufacturer  who  said 
tnat  advertising  was  nothing  but  ex¬ 
tending  one’s  neighborhood,  and  then 
went  on  to  show  the  advantages  in  treat¬ 
ing  the  public  fairly. 


LEAGUE’S  EDUCATIONAL  WORK. 


Course  in  Advertising  English  Will 
Start  February  19. 

The  educational  committee  of  the  Ad¬ 
vertising  Men’s  League  of  New  York 
City,  Inc.,  has  outlined  a  very  interest¬ 
ing  course  on  advertising  English, 
which  will  be  conducted  by  Professor 
George  Burton  Hotchkiss,  of  the  New 
York  University. 

It  will  start  Feb.  19,  and  will  con¬ 
tinue  for  ten  consecutive  Wednesday 
evenings.  Fuller  information  regarding 
this  can  be  obtained  from  Clarence  C. 
Dittmer,  secretary  of  the  educational 
committee.  Room  771,  No.  200  Fifth 
avenue.  New  York  City. 

The  educational  committee  is  plan¬ 
ning  to  continue  the  round  tabl.e.  class 
of  “Principles  of  Advertising  Arrange¬ 
ment,”  the  advanced  section,  under 
Professor  Frank  Alvah  Parsons  of  the 
New  York  School  of  Fine  and  Applied 
Arts.  This  w’ill  probably  be  on  Mon¬ 
day  evenings,  but  the  date  has  not  been 
decided  upon  as  yet. 


R.  H.  Clagett,  State  editor  of  the 
Jackson  (Tenn.)  Sun,  has  joined  the 
;  editorial  staff  of  the  Hattiesburg 
i  (Miss.)  News. 


TO  STUDY  BILLBOARD  ADS. 


New  York  Commission  Will  Report 

on  Possible  Relief  from  Abuses. 

Permanent  organization  has  been  ef¬ 
fected  of  the  commission  recently  ap¬ 
pointed  by  Mayor  Gaynor  of  New 
York  to  make  an  investigation 
and  report  to  him  with  reference  to 
relief  from  existing  abuses  in  the  erec¬ 
tion  of  billboards,  sky  signs  and  similar 
advertising  devices,  "rhe  appointment  of 
the  commission  is  due  to  the  report  of 
Roy  D.  Fosdick,  former  Commissioner 
of  Accounts,  made  last  August,  which 
told  of  the  menace  to  public  health  and 
safety  of  the  billboards  in  New  York 
as  they  are  at  present  constructed. 

It  is  reported  that  the  commis¬ 
sion  will  call  before  its  representa¬ 
tives  of  various  civic  bodies  to  express 
their  views  and  the  proper  remedy  to  be 
applied.  Experts  in  advertising  and 
members  of  the  firms  of  the  different 
companies  controlling  the  billboards  also 
will  be  examined. 

It  is  said  that  drastic  provisions  to 
prevent  the  disfigurement  of  cities  and 
rural  districts  by  billboard  advertising 
are  in  effect  in  European  countries,  and 
many  States  and  cities  in  this  country 
are  considering  their  regulations  by 
adopting  legislation  and  ordinances. 


The  Fosdick  report  advocated  the 
limiting  of  billboards  to  seven  feet,  with 
certain  exceptions  where  their  entire 
construction  was  composed  of  metal. 
The  investigation  made  by  him  showed 
that  out  of  a  total  of  1,300  billboards 
examined,  75  per  cent,  violated  the  pres¬ 
ent  law.  In  Manhattan  there  are  4,500 
billboards,  with  an  aggregate  advertis¬ 
ing  space  of  3,800,000  square  feet,  and 
it  is  estimated  that  the  eight  leading 
companies  receive  an  income  of  more 
than  one  million  a  year  from  them. 


Heegstra  in  a  New  Field. 

H.  VV’alton  Heegstra,  formerly  adver¬ 
tising  manager  of  Marshall  Field  &  Co. 
and  other  large  concerns,  late  advertis¬ 
ing  manager  of  John  V.  Farwell  Co., 
who  continues  as  one  of  His  clients,  on 
Feb.  1  opened  a  suite  of  offices  at  10 
South  La  Salle  street,  Chicago,  a.s  a 
merchandising  counselor.  He  will  also 
operate  the  H.  Walton  Heegstra  .Adver¬ 
tising  Service  at  the  same  address.  Mr. 
Heegstra  has  been  particularly  active  in 
addressing  various  ad  clubs  and  com¬ 
mercial  associations  throughput  the 
country,  and  on  Jan.  23  delivered  an  ad¬ 
dress  before  the  Indiana  State  Retail 
Merchants’  .Association  on  the  subject, 
"The  Necessity  for  Educating  Clerks  to 
Know  Merchandise.” 


February  i,  1913. 
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CARTER,  OF  FORT  WORTH. 


Story  the  Chicago  AdTertising  Men 
Are  Telling  About  Him. 

Among  the  Texas  newspaper  men  who  | 
endeared  themselves  to  those  who  at¬ 
tended  the  Advertising  Qub  convention  i 
at  Dallas  last  May  was  Amon  G.  Car-  i 
ter,  business  manager  of  the  Fort  I 
Worth  Star-Telegram.  He  is  a  typical  ' 
Southern  gentleman  of  the  new  type —  i 
keen,  alert,  enterprising,  and  generous ' 
to  a  fault.  Much  of  the  success  of  the  I 
day  spent  by  the  delegates  at  Fort  i 
Worth  was  due  to  Mr.  Carter’s  untiring 
zeal  and  his  ability  to  plan  things  just 
right. 

Carter  is  as  much  at  home  in  New 
York,  Chicago  or  St.  Louis  as  at  Fort 
Worth.  To  him  a  trip  to  any  one  of 
the  above  cities  is  no  more  than  a  New  I 
Yorker’s  trip  to  Philadelphia.  He  is  i 
known  in  every  newspaper  and  advertis-  j 
ing  agency  and  whenever  he  comes  to  j 
town  he  has  as  many  engagements  as  a  | 
popular  belle  at  a  ball.  i 

Out  in  Chicago  they  are  telling  a  story  , 
among  the  advertising  agents  a^ut  Mr. 
Carter  that  is  worth  relating  in  print. 
It  seems  that  last  month  Fred  Kastor,  of 
the  Kastor  Agency,  accompanied  by  Mrs. 
Ka.stor,  visited  Fort  Worth  and  called 
on  Mr.  Carter  to  secure  a  page  ad  for 
the  agency’s  directory.  The  latter  po¬ 
litely  informed  his  visitor  that,  as  the 
Star-Telegram  did  not  advertise  in  di¬ 
rectories  he  would  Be  obliged  to  turn 
him  down. 

Later  in  the  day  Mr.  Carter  called  at 
the  hotel  where  Mr.  and  Mrs.  Kastor 
were  stopping  and  took  them  down  ; 
town  in  his  automobile  for  luncheon. 
Mr.  Blackman,  the  Star-Telegram’s  car-  ' 
toonist,  made  a  sketch  of  Mr,  Kastor 
which  appeared  in  the  paper,  together 
with  a  half  column  of  his  views  on  the 
development  of  the  country,  and  espe¬ 
cially  upon  the  Kastor  agency. 

A  few  weeks  later  Mr.  Carter  went  to  ; 
Chicago  for  the  New  Year’s  celebration.  ! 


One  evening,  accompanied  by  friends,  i 
he  visited  the  Illinois  Theater,  where,  in 
the  smoking  room  (between  acts,  he  met 
Fred  Kastor,  Willie  Kastor  and  Dick 
Kastor.  Fred  started  the  conversation ' 
by  saying  that  Carter  was  the  only  pub-  ' 
lisher  who  had  turned  him  down  on  his 
Texas  trip.  Carter  smilingly  replied  that  , 
he  could  not  expect  to  land  everybody,  | 
and  that  while  he  had  not  given  him  the  ' 
ad,  he  had  tried  to  make  his  stay  in  ; 
Fort  Worth  pleasant. 

At  this  point,  Dick  Kastor,  in  a  some¬ 
what  insolent  manner,  asked  his  brother 
Fred  what  paper  Carter  had  and  the  j 
latter  replied  that  “he  had  the  best  paper 
in  Fort  Worth”  but  he  would  not  \ 
want  to  admit  it  publicly  because  the 
other  paper  gave  him  a  full  page  ad. 

Dick  Kastor  then  became  insulting, ! 
saying  that  the  Star-Telegram  people  1 
were  a  lot  of  tight  wads  who  evidently 
made  only  a  little  money  and  didn’t  ( 
have  much  to  spend.  Carter  replied  to 
this  thrust  by  saying  that  he  should  not ; 
judge  other  people  by  his  own  agency.  | 
This  made  Kastor  furious  and  he  be-  ; 
came  so  insolent  that  Carter  resented 
his  language  with  a  blow.  Dick  Kastor 
struck  back  and  Fred  Kastor  also  used 
his  lists. 

Friends  of  the  combatants  separated 
the  men  and  all  returned  to  their  seats  ' 
in  the  theater.  The  next  morning  Fred 
Kastor  called  Carter  up  on  the  ’phone  ^ 
and  apologized  for  the  altercation  of  | 
the  night  before.  Carter  said  he  would 
let  the  matter  drop. 

Since  the  incident  in  the  Illinois  The¬ 
ater  the  Kastor  Agency  has  not  been 
able  to  do  any  business  with  the  Fort : 
Worth  Star-Telegram. 


Price  Suits  Horace  Barnes. 

Horace  Barnes,  editor  of  the  Albia 
(Iowa)  Republican,  writes:  “What  is 
an  extra  dollar  to  a  fellow  when  he 
wants  The  Editor  and  Publisher?  The 
price  should  have  been  ‘hiked’  long  ago. 
Enclosed  find  draft  for  $2,  and  when 
you  want  more  just  draw  on  me.” 


CIVIC  WORK  AND  THE  PRESS. 


American  Civic  Association  Gives 
Some  Practical  Advice. 

In  a  pamphlet  on  “Civic  Associations 
and  the  Press,”  the  American  Civic  As¬ 
sociation  says : 

To  help  the  town  is  a  fundamental  of  the 
newspaper  creed.  It  may  thus  be  assumed,  at 
the  beginning  and  all  time,  that  the  local 
newspapers  will  be  interested  in  helping  along 
any  live  movement  for  civic  betterment.  DiC  | 
ferences  of  judgment  among  editors  as  to  ways 
and  means  of  accomplishing  results,  however,  i 
must  he  allowed  for,  since  they  are  quite  as 
human  as  the  members  of  organizations  for  ’ 
improvement  purposes.  _  _  s 

Therefore,  the  attitude  of  the  civic  organi-  ! 
zation.  whatever  its  name,  toward  the  press,  j 
should  not  be  that  of  crowding  special  theories 
down  the  throats  of  editors,  securing  puffs  of  ! 
persons  leading  the  movement,  or  demanding  i 
that  papers  shall  virtually  become  “official  or-  | 
gans”  of  the  movement 

Newspapers  usually  like  to  have  a  concise  ; 
statement  of  the  purposes  of  the  organization.  | 
Accounts  of  actual  achievements  in  other  | 
places  along  the  line  of  local  projects,  either  | 
in  print  or  written  out. 

Don’t  expect  papers  to  give  large  space  to  | 
promoting  your  organization  unless  you  are  { 
really  doing  something  besides  "talking  about' 
civic  improvement. 


Times  Artists  Tackle  Beefsteak. 

The  past  and  present  staff  of  the  New  I 
York  'Times  art  department  had  a  beef-  i 
steak  dinner  at  the  Imperial  Hotel  Sat-  i 
urday  night  and  cartooned  one  another 
to  their  hearts’  content.  Hy.  Mayer, 
who  does  the  weekly  “Impressions  of 
the  Passing  Show,”  gave  imitations  of 
celebrities  he  had  met  in  the  perform¬ 
ance  of  his  duties,  after  which  profes¬ 
sional  entertainers  were  called  in  to 
amuse  the  company.  Former  members 
of  the  staff  who  were  present  included 
Franklin  Booth,  E.  N.  Dart,  Harry 
Marx,  V.  H.  Bailey,  Frederick  Willock, 
Victor  Perard,  Cliff  Sterrett,  Fred 
Small,  A.  J,  Powers  and  W.  J.  Bell.  Of 
the  present  staff  there  were  E.  J.  Bur- 
rowes,  Hy.  Mayer,  Steve  Winhold, 
Harry  Watson,  R.  Russom,  E.  Marcus, 
Otto  Kurth  and  Walter  Blythe. 

The  Wilkes-Barre  (Pa.)  Times-Lead- 
er  is  installing  a  new  Hoe  sextuple  press. 


NEW  AD  INCORPORATIONS. 

New  York,  N.  Y. — Hoguet  &  Haffejr; 
$10,000  capital;  Henri  A.  L.  Hoguet,  C. 
G.  Hafley  and  J.  F.  McDavitt,  incorpo¬ 
rators. 

Jacksonville,  Fla. — Montgomery  Ad¬ 
vertising  Co.  I  capital  stock,  $5,000 ;  gen¬ 
eral  advertising  business;  incorporated 
by  D.  J.  Prince,  M.  H.  Myers  and  B. 
R.  Montgomery. 

New  York,  N.  Y. — Gaines  Thurman, 
Manhattan;  general  advertising  agents; 
capital,  $10,(]nM;  incorporators:  George 
J.  Corbett,  William  J.  Smith,  Gaines 
Thurman. 

Harrisburg,  Mo. — The  News  Printing 
Co. ;  $2,500 ;  O.  J.  Page,  O.  D.  Edwards 
and  H.  E.  Wsley. 

Chico,  Cal. — The  Daily  Tribune  Pub¬ 
lishing  Co. ;  capital  stock,  $10,000 ;  incor¬ 
porated  by  J.  D.  March,  J,  B.  Hook  and 
others. 

Raleigh,  N.  Y. — The  State  Journal 
Co.;  capital,  $50,000  authorized;  incor¬ 
porated  by  A.  J.  Field,  R.  F.  Beasley 
and  W.  F.  Marshall. 

New  York,  N.  Y. — The  Woman’s 
International  Review;  capital,  $100,000; 

,  E.  J.  Browne,  W.  H.  Spencer  and 
'  Charles  M.  Trimper. 
i  Beach,  N.  D. — The  (Chronicle  Print- 
'  ing  Co. ;  capital,  $15,000 ;  incorporated  by 
J.  W.  Brinton,  H.  W.  Brinton  and  H. 
W.  Peek. 

Kirkland,  Wash. — Kirkland  News 
Co.;  $5,000;  William  E.  Stillinger  and 
C.  E.  Stevens,  incorporators. 

Mobridge,  la. — Bulletin  Publishing 
Co.;  capital,  $25,000;  Roderick  Weir,  E. 
E.  Weir  and  C.  Sheridan,  incorporators. 

Merrill,  Wis. — Merrill  Publishing 
Co. ;  capital,  $20,000 ;  incorporated  by  A. 
H.  Smith,  L  G.  Smith,  and  others. 


The  Newark  (Ohio)  Daily  Advocate 
I  is  running  a  number  of  “Sledge  Ham¬ 
mer”  talks  by  Chalmers  L.  Pancoast,  of 
’  Chicago,  who  has  been  engaged  by  the 
board  of  trade  of  that  town  to  write 
a  series  of  “booster”  articles  for  the 
benefit  of  the  business  men  of  Newark. 
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ADVERTISING  FORUM  OPENS. 


Herbert  Carton  and  St.  Elmo  Lewis 
Deliver  Able  Addresses. 

In  response  to  cards  of  invitation  is- 
■sued  a  large  audience  gathered  in  the  au¬ 
ditorium  of  the  West  Side  V.  M.  C.  A , 
No.  318  West  Fifty-seventh  street,  Xew 
^  ork,  on  Monday  evening  last  to  take 
part  in  the  opening  of  the  fourth  year 
of  the  .Advertising  Forum.  .Addresses 
by  two  of  the  foremost  speakers  on  ad¬ 
vertising  in  .America,  was  the  lure  that 
brought  the  people  together.  The  or¬ 
chestra  attached  to  the  organization  dis¬ 
coursed  sweet  music  during  the  evening. 

lust  lK*fore  the  meeting  was  called  to 
order.  co.stumed  children  began  troop¬ 
ing  upon  the  platform.  Fach  symboliz¬ 
ing  a  national  advertiser.  1-2.  St.  Flmii 
Lewis,  advertising  manager  of  the  Bur¬ 
roughs  .Adding  Machine  Co.,  of  Detroit, 
the  first  speaker,  delivered  an  address 
pn  "The  .New  Dispensation  in  .Advertis¬ 
ing.”  Mr.  Lewis  said  in  part : 

"The  old  dispensation  in  advertising 
was  based  on  experience  and  try.  1  f  the 
experiment  was  not  successful  the  adver¬ 
tising  men  tried  something  else  until 
the  bank  balance  of  the  concern  he  rep¬ 
resented  too  often  became  a  vacuum. 
Then  he  lost  his  job.  The  trouble  was 
that  the  old-time  advertiser  was  too 
often  a  piker. 

“The  old-time  advertiser  who  knew 
how  to  write  copy,  who  was  familiar 
with  types  and  who  understood  cuts  and 
engraving  thought  himself  an  adver¬ 
tiser.  Linked  at  to-day  from  the  new 
.dispensation  standpoint,  he  was  onlv  a 
wart.  Because  he  knew  all  the  things 
he  did  know  and  lacked  a  knowledge 
of  distribution  he  was  only  a  wart. 
The  old  idea  of  advertising  was  to 
print  a  bird’s--eye  view  of  a  manufac¬ 
turing  plant  all  over  the  top  of  a  letter¬ 
head  and  even  to  put  the  same  thing 
into  an  advertisement. 

“The  advertising  man  of  to-day  must 
have  something  of  the  soldier,  something 
of  the  priest  within  himself,  otherwise 
his  work  is  in  vain.  One  of  the  blights 

modern  business  has  been  most  aptly 
termed  sonitis  and  nephewitis.  In  all 
■such  cases  the  capabilities  of  the  man 
ior  filling  the  job  are  unconsidered,  but 
the  job  is  cut  down  to  fit  the  man.  Ad¬ 
vertising  in  such  hands  naturally  suf¬ 
fers. 

“.Advertising  that  merely  lets  the  peo 
pie  know  is  not  the  kind  that  answers 
for  the  present  day  needs.  It  must  create 
enough  interest  to  bring  the  people  into 
the  shop  where  the  salesman  completes 
the  \vork  the  advertising  has  served  to 
begin,  always  provided  the  new  dispen¬ 
sation  in  advertising  obtains.” 

Herbert  N.  Casson.  of  the  H.  K.  Mc¬ 
Cann  .Agency,  delivered  an  entertaining 
talk  on  “.Advertising  Measured  by  Effi¬ 
ciency  Standards.” 

Mr.  Casson  began  by  defining  effi¬ 
ciency  as  doing  in  a  better  way  the  same 
old  things.  Size  does  not  of  necessity 
mean  much.  Clerks  are  not  the  main 
thing.  Results  obtained  are  the  things 
that  are  \^rth  while.  There  must  be 
producers,  not  merely  paper  pushers  if 
any  given  business  is  to  win  out.  When 
it  takes  twenty-one  men  to  pay  a  ten-cent 
item,  any  one  can  see  that  we  are  not 
getting  the  highest  efficiency. 

An  efficiency  ad  must  conspire  to 
make  the  reader  look.  like,  learn  and 
finally  buy.  If  it  fails  to  do  all  these 
things  it  does  not  accomplish  its  mission. 
It  is  not  a  good  ad. 

Circulation  is  a  powerful  factor  in 
advertising.  To  the  query  what  is  cir¬ 
culation,  the  answer  must  be  that  nobody 
knows. 

It  was  the  conning  tower  that  gave  to 
the  battleship  its  trajactory  efficiency, 
and  when  we  have  introduced  conning 
towers  into  advertising  we  shall  have  the 
same  kind  of  efficiency  as  a  result. 


Haxing  Him. 

ManafriTiir  Fditor. — You  srnt  that  new  re- 
fK'fier  cut  to  mrite  a  story  about  a  “haunted 
atairvvav.**  T>id  he  tumble? 

Citv  Fditor. — I  iruess  so;  he  telephoned  me 
at  midnight  that  he  wa<  JfoinR  to  fall  down  on 
|hat  assignment. — Chicago  Tribune. 


BROWN’S  ADVICE  TO  SPECIALS.  He  advised  the  special  representatives 

_  to  lx)Ost,  and  not  knock,  especially  the 

TelU  Them  Not  to  Knock  Each  opposition  paper;  for,  every  time  they 
Other’.  Publication.,  but  to  Boo.t.  's  an  ad  for  the  other  fellow. 

H.  C.  Brown,  advertising  manager  of  Brown  gave  an  illustration  of  the 

the  \'ictor  Talking  Machine  Co.,  Cam-  value  of  the  newspaper  as  an  advertising 
den.  X.  J..  who  handles  one  of  the  larg-  medium  when  he  stated  that  his  company 
est.  if  not  the  largest,  advertising  appro-  time  stocked  with  4s  and  6s. 

priations  in  the  United  States,  gave  an  He  placed  a  double-page  ad  in  the  Sat- 
interesting  talk  at  the  Six  Point  League  "fday  Evening  Post  and  a  49o-hne  ad  in 
luncheon  at  the  Victoria  Hotel  on  Fri-  ninety-five  dailies,  and  was  able  to  sell 
dav  Jan  *24.  surplus  in  six  weeks. 

M.  D.  Hunton,  president  of  the  Six  Mr.  Brown  believes  that  the  publisher. 


H.  C.  Brown, 

advertising  MAN.VGER  ok  victor  talking  -MACHINE  CO. 


Point  League,  in  a  semi-humorous  vein, 
introduced  the  speaker  of  the  occasion, 
who  dwelt  specifically  upon  the  cleaning 
up  of  objectionable  advertising  in  news¬ 
papers,  and  remarked  that  the  omission 
of  objectionable  copy  in  newspapers  was 
becoming  more  apparent  every  day. 

Mr.  Brown  told  the  members  of  the 
league  that  they  would  always  have  a 
hearing  when  they  called  upon  him,  as 
he  was  at  one  time  a  solicitor  h  mself. 
and  he  knew  what  it  meant  not  to  get  an 
audience.  He  also  gave  the  specials 
some  good  adc-ice  in  regard  to  soliciting 
business.  He  said  that  the  fact  that  a 
paper  having  a  lOO.OOd  circulation  had 
gained  l,b(K),<KN»  lines  in  advertising  is 
not  of  as  much  interest  to  him  as  a 
space  buyer  as  information  concerning 
the  manufacturing  industries,  their  pay 
rolls,  pay  days,  and  facts  alxiut  the  city 
and  surrounding  country  which'  the  pa¬ 
per  covers  ;  also  whether  the  Victor  talk¬ 
ing  machine  is  do  ng  a  business  of  32 
cents  per  capita,  when  they  ought  to  be 
doing  04  cents  per  capita. 

Prior  to  1907  the  Victor  talking  ma¬ 
chine  account  was  a  magazine  account 
exclusively.  Mr.  Brown  stated  that  the 
Victor  Talking  Machine  Co.  was  still  a 
mere  infant  in  the  use  of  newspaper 
space,  but  jiredicted  that  within  the  next 
live  yeais  the  company  would  be  the 
largest  user  of  newspaper  space  i:i  the 
,  world. 


the  dealer  and  the  advertiser  should  co¬ 
operate.  It  was  time  for  the  newspapers 
to  clean  house. 

Mr.  Brown  stated  that  the  Eastman 
kodak  people  should  be  as  large  a  user 
of  newspaper  space  as  the  Victor  Talk¬ 
ing  Machine  Co.  This  account  is  almost 
exclusively  a  magazine  account.  He  said  i 
that  if  the  memliers  of  the  Six  Point 
League  knew  how  much  over  a  million 
dollars  a  year  the  Victor  Co.  spent  for 
advertising  they  would  be  shocked,  and 
so  he  did  not  tell  them. 

-At  the  conclusion  of  Mr.  Brown’s  re¬ 
marks,  the  I  resident,  M.  D.  Hunton, 
called  the  members’  attention  to  the  in¬ 
disposition  of  James  F.  .Antisdel,  a  val- 
I'.eil  member  of  the  association,  and  a 
resolution  to  send  a  handsome  bouquet 
to  Mr.  -Kntisdel.  at  the  Post-Graduate 
Hospital,  was  unanimously  carried. 


HOUSTON  POST  OFFICERS. 

Directors  Re-elected  and  Authorized 
$100,000  in  Improvements. 

.  At  the  annual  meeting  of  the  stock¬ 
holders  of  the  Houston  Printing  Co., 
held  last  week  in  the  office  of  the  Post, 
the  following  directors  were  re-elected 
for  the  ensuing  year:  R.  M.  Johnston 
G.  J.  Palmer,  H.  F.  MacGregor.  J.  E. 
Mc.Ashan,  George  F.  Eberle,  Roy  G. 
Watson,  A.  E.  Clarkson. 


At  the  directors’  meeting,  which  fol¬ 
lowed  immediately  after  the  stockhold¬ 
ers’  adjournment.  Senator  R.  M.  John¬ 
ston  was  elected  president ;  G.  J.  Palmer, 
vice-president  and  general  manager;  A. 
E.  Clarkson,  secretary  and  business  man¬ 
ager,  and  H.  F.  -MacGregor,  treasurer. 

The  stockholders  authorized  the  di¬ 
rectors  to  make  arrangements  for  nec¬ 
essary  additions  to  the  Post  building  and 
equipment,  which  means  that  the  Post 
will  erect  at  an  early  date  a  four-story 
building,  with  basement,  in  the  rear  ot 
the  present  building,  and  also  buy  new 
machinery,  the  total  improvements  ap¬ 
proximating  $100,000. 

-  4 

DEATH  OF  CHARLES  H.  JONES. 

Col.  Charles  H.  Jones,  one  of  the  or¬ 
ganizers  of  the  A.  N.  P.  A.,  and  at  one 
time  managing  editor  of  the  New  A’ork 
World,  died  in  a  sanatorium  in  Italy  on 
Sunday.  He  suffered  a  paralytic  stroke 
fourteen  years  ago,  and  since  then  had 
been  an  invalid.  He  was  born  at  Talbot- 
ton,  Ga.,  in  1848,  served  in  the  Con¬ 
federate  Army  and  came  to  New  York 
in  1865. 

Col.  Jones  was  editor  of  the  Eclectic 
Magazine  and  of  Appleton’s  Journal  for 
a  time,  and  in  1881  went  to  Jacksonville, 
Fla.,  where  he  established  the  Times- 
Union.  In  1885  he  was  elected  president 
ot  the  National  Editorial  -Association, 
and  in  the  following  year  he  was  one  of 
a  number  of  prominent  publishers  who 
organized  the  American  Newspaper  Pub¬ 
lishers’  Association. 

In  1888  he  took  charge  of  the  Missouri 
Republican,  now  the  St.  Louis  Republi¬ 
can.  He  left  St.  Louis  to  become  man¬ 
aging  editor  of  the  New  York  World, 
but  at  the  end  of  a  year  went  back  there 
to  become  editor  and  general  manager 
of  the  Post-Dispatch,  owned  by  Mr.  Pul¬ 
itzer.  In  1896  he  resigned  because  of  his 
health,  and  purchased  the  Paper  Trade 
Journal,  the  American  Stationer  and 
Lockwood’s  Directory. 


OBITUARY  NOTES. 

Robert  A  Irving,  formerly  owner  and 
publisher  of  the  New  Yorker,  died 
Monday,  in  his  fifty-ninth  year,  after  a 
two  weeks’  illness.  In  recent  years  Mr. 
Irving  was  connected  with  the  editorial 
department  of  a  biographical  publication. 


Charles  W.  Dobbi-ns,  50  years  old, 
for  several  years  suburban  editor  of  the 
New  A’ork  Herald,  died  Jan.  22  at  his 
home  in  Flushing,  L.  I.  He  was  at 
various  times  connected  with  the  Buf¬ 
falo  Express,  the  Buffalo  Courier  and 
the  New  York  Evening  Mail. 


Frank  H.  Dexter,  editor  and  pub¬ 
lisher  of  the  Springvale  (Me.)  Advo¬ 
cate,  died  at  his  home  in  that  city  on 
Jan.  23.  He  was  born  in  1856  and  was 
at  one  time  associate  editor  of  the  Port¬ 
land  Globe.  Mr.  Dexter  had  been  for 
many  years  a  member  of  the  Maine 
Press  Association. 


Clifford  -A.  Mountjoy,  part  owner  of 
the  Birmingham  (Ala.)  Age-Hefald  and 
well-known  lawyer,  died  last  week  at 
Muskogee,  Okla.,  in  his  sixtieth  year. 


Philip  A.  Gifford,  one  of  the  best 
known  newspaper  men  of  New  Jersey, 
died  at  his  home  in  Newark  last  week, 
Thursday.  He  was  sixty-six  years  old 
and  had  been  in  the  newspaper  business 
in  Newark  nearly  forty  years  as  re¬ 
porter,  city  editor  and  business  mana¬ 
ger,  and  for  several  years  was  Newark 
correspondent  for  the  New  York 
Herald. 


Hiram  E.  Vandergrift,  fifty  years 
old,  editor  of  the  Frankford  (Pa.) 
Herald,  died  at  a  local '  hospital  Sun¬ 
day,  the  victim  of  a  motorcycle  acci¬ 
dent  in  which  his  skull  was  fractured. 


Will  Carleton  Left  Only  $5,000. 

Will  Carleton,  the  poet,  who  died  at 
his  home  in  Brooklyn  on  Dec.  18,  left 
an  estate  of  $5,000  in  personal  property. 
His  will  was  filed  on  Monday. 
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PDITCQ  mUriTTQ  *  Pany,  New  York,  on  “The  Efficiency  of  the  ! 

*  riVEi^w  IrlCfC#  I  ,  Dealer”;  O.  C'.  Ham,  manager  advertising  de-  i 

— —  ;  partment,  National  Lead  Company,  New  V’ork, 

More  Than  200  Delegate*  Attend  '  S?  .//'*''’'  '•'rade  ••ress’s  Great  ()pport.imty’’; 

.  .  m.  'Villiam  Ji.  Hams,  I  .  S.  (lovernment  coftee  ex-  < 

Fourth  Annual  Convention  in  New  pert  on  **Showing  the  Grocer  How  to  lluild 

York-Several  Important  Re.oluJ Store- I 
tions  Passed - Addresses  by  Promt-  K'f.P®'’-  “Holding  the  Subscriber^”;  Edwin  J. 


nent  Speakers — President  Ukers  Re 
elected  for  a  Third  Term. 

About  two  hundred  trade  journal  edi 
tors,  food  manufacturers,  sales  mana 


Gillies,  representing  the  National  Coffee  Roast- 
!  trs'_  .Vssociation,  on  “Penny  Change  for  Groc- 
i  ers";  T.  A.  I)e  Weese.  director  of  publicity, 
'  Shredded  Wheat  Company,  on  “The  Discovery 
i  of  the  Trade  Paper'  ;  J.  George  Frederick, 
■  '  yice-^iresident  the  Business  Bourse  and  editor 


THE  EVENING  TIMES 

THE  MORNING  HERALD 

Grand  Forks,  North  Dakota 


TIMES-HERALD  PUBLISHING  CO.,  Publishers 

NORMAN  B.  BLACK,  Gen.  Manager 

CARPENTER-SCHEERER  SPECIAL  AGENCY.  Foreign  Representatives 
New  York  Office,  Fifth  Ave.  Bldg.  Chicago.  Peoples  Gas  Bldg- 


fficiency  Magazine  on  “What  the  Editor 
gers,  and  advertising  men  attended  the  Columns  of  a  Trade  Patter  Have  to  Do 
sessions  of  the  fourth  annual  convention  |  tL‘\-edrrS’’of' Trade^Presf 
of  the  Grocery  and  Allied  Trade  Press  i  tions  in  the  United  States,  on  “Some  Problems 
of  America,  held  at  the  new  McAlpin  ^  •  Ko^jbins,  general  man- 

Hotel  New  York  Tanuarv  Company,  on  “The 

nmei,  ivew  orK,  January  ^!  .  I  Ideal  t  irculation  Deiartment”;  John  A.  Lee, 

Three  sessions  were  held  daily,  the  ,  managing  director.  National  Canned  FooiTs 
convention  closing  with  the  annual  ban-  !  'J'fvk fommittee  pf  the  Canners  and  Grocers' 
quet  on  Wednesday  evening,  at  which  '  gam'ial"*'”"*’  ^  '  Canned  Foods  Propa- 

the  principal  speakers  were  Fred  Mason,  The  newly  elected  officers  are-  Presi- 
general  manager  of  the  Shredded  Wheat  dent,  William  H.  Ukers,  the  Tea  and 
Co. :  John  Clyde  Oswald  of  the  Amen-  Coffee  Trade  Journal,  New  York  •  vice- 
can  Printer;  Alfred  W.  McCann  of  the  president,  A.  C.  Barker,  the  New  Eng- 
New  \ork  Globe;  Richard  H.  Waldo,  land  Grocer  and  Tradesman,  Boston; 
advertising  manager  Good  Housekeep-  secretary,  Leon  M.  Hattenbach  the 
ing  Magazine;  Elton  J.  Buckley,  editor  Merchants’  Index,  Denver-  treasurer 
the  Grocery  World;  John  A.  Lee,  ex-  Charles  Thorpe,  the  Retail  Grocers’  Ad-^ 

Lieutenant  Governor  of  Missouri,  and  vocate  New  York 

Capt.  Jack  Crawford,  the  Poet  Scou..  Among  those  who  attended  the  con-  ^ 

Several  important  resolutions  were  vention  were:  Charles  P.  Adams  Mer- 
adopted  at  the  meeting.  One  pledged  chants’  Journal,  Topeka;  C  K.  Beiner; 

the  members  to  assist  manufacturers  in  Trade  Exhibit,  Omaha;  David  Ezekiei, '  The  Herald  advances  the  claim  that  dur- 

pushing  the  sale  of  nationally  adver-  World,  Philadelphia;  F.  N.  ing  the  recent  National  Automobile 

tised  goods  when  these  permit  a  margin  Barrett,  American  Grocer,  ?s'*w  York'  ■  Show  in  Madison  Square  Garden  it 
of  profit  above  the  grocer’s  average  cost  G.  R.  Horton, -Modern  Grocer,  Chicago’  ;  Show  in  Madison  Square  Garden  and 

of  doing  busine.ss.  Another  declared  in  l.  M.  Hattenbach.  Merchants’  Index,  Grand  Central  Palace  it  printed  twenty- 

favor  of  the  Printers  Iim  law  against  Denver;  G.  D.  Meekel,  Twin  City,  Com-  '  six  columns  of  advertising  daily. 

fraudulent  advertising.  The  most  im-  mercial  Bulletin,  St.  Paul;  G.  A  Stowe  I  - 

portant  resolution  adopted,  however  Michigan  Tradesman,  Grand  Rapids;!  w.oe  ai -rri,  a  qt  ab 

was  one  requiring  that  all  members  of  d.  B.  Gillies,  Canadian  Grocer  Toronto-  SHOWALTER  A  STAR. 

the  association  furnish  detailed  circula- '  Clarence  Reed,  the  Price  Current,  Wich-  '  - 

Bon  statements,  by  States  accompanied  i,a.  Kans;  A.  G.  Hanhrock.  Illinois  Re-  loung  American  Prima  Donna, 
by  post-office  receipts,  printers  affidavits,  tail  Merchants’  Journal,  Ch  cag, .  D.u.hter  of  New.o.ner  Man 

etc.,  copies  of  such  statements  to  be  ,  q.  F  Bvxhee  Inland  Storekeener  i  ^•*'*****'^  Newspaper  Man, 

placed  on  file  with  the  C.  M.  Wessel.s  Chicago;  Jno.  Bratton.  Southern  Mer- ,  Achieves  Notable  Triumph, 
to.  (the  official  advertising  agency  of  chant,  -Atlanta;  J.  \V.  Rittenhouse,  Up- i  Edna  Blanche  Showalter,  “raised  in 
the  association),  the  American  Specialty  to-Date,  Scranton;  Chas.  Thorpe,  Retail  1  the  shadow  of  Park  Row,”  has  taken 

Manufacturers  Association,  the  Asso-  Grocers’  Advocate,  New  York;  A.  C.  i  her  place  among  the  real  stars  of  the 

ciation  of  National  Advertising  Mana-  Barker,  Northeastern  Grocer  and  '  operatic  world. 

gers,  and  the  Association  of  American  Tradesman,  Boston;  Geo.  J.  Schulte,  In-!  On  Monday  night  in  Rochester  at  the 
-Advertisers.  terstatc  GrtKcr,  St.  Louis;  C.  C.  Pierce, ;  first  production  of  Sousa’s  new  light 

Some  forty  different  addre.sses  were  Commercial  Journal,  St.  Joseph,  Mo. ;  opera,  "The  Glassblowers,”  this  youth- 
made  at  the  various  sessions  of  the  con-  j  j  Vignaea,  General  Store,  Pittsburgh; !  ful  American  prima  donna  achieved  a 
vention,  many  of  them  by  speakers  ot  Johnson,  Merchants’  Journal,  ^  sensational  personal  success.  Her  voice 

national  reputation.  ’  Lynchburg,  Va. ;  George  G.  Small,  Ideal; — which  has  charmed  symphony  concert 

L  nstinted  praise  for  the  success  of  Grocer,  New  York;  Zane  Thompson,  audiences  all  over  the  country — gave  an 
the  meetings  was  given  to  William  H.  Western  Trader,  Omaha;  Wm.  T.  1  added  charm  and  lure  to  Sousas  beau 
L  kers,  the  president,  whom  Mr  \\  aldo,  Hornidge,  American  Meat  Trade  Jour-  tiful  music,  and  won  furores  of  ap- 

in  his  speech  at  the  banquet,  hailed  as  New  York ;  Geo.  L.  McCarthy,  plause. 

the  best  president  any  association  ever  Xational  Provisioner,  New  York ;  and  Qf  Miss  Showaltcr's  performance  the 
had,  and  whom  Mr.  Mason,  in  present-  w  u  Cook  Inland  Grocer  SnrirnrfiplH  periornianec  iik 

ing  him  with  a  gold,  minute-repeater  Look,  Inland  Grocer.  Springheld,  ,  critic  of  the  Rochester  limes  has  th;.; 

watch  at  the  close,  declared,  was  an  ex-  _ 

ecutive  officer  of  unusual  ability.  The  _ _ 

watch  was  the  gift  of  the  members  of  HERALD  S  DOWNTOWN  OFFICE, 
the  association  to  Mr.  Ukers  upon  his 


Two  metropolitan  daily  newspapers,  both  mem¬ 
bers  of  the  .Associated  Press,  cover  most  adequately 
the  Northern  Half  of  North  Dakota,  the  richest 
farming  area  in  the  world. 

.Accessibility  to  all  points  in  this  territory,  on  ac¬ 
count  of  good  railroad  facilities,  puts  The  Evening 
Times  and  The  Morning  Herald  in  the  homes  of 
patrons  twelve  to  twenty-four  hours  ahead  of  all 
other  papers. 

These  papers  are  read  by  one  family  in  three  in  a 
district  embracing  over  a  quarter  of  a  million  people. 

Less  than  one  per  cent,  duplication  in  circulation 
of  both  papers. 


to  say : 

"John  Cort,  the  producer,  has  assem¬ 
bled  a  cast  of  principals  of  extraordi¬ 
nary  merit,  headed  by  Edna  Blanclu 
Showalter  as  Ai  nabel.  Miss  Sliowa.ter 
sang  as  few  prima  donnas  have  never 
sung  in  .American  productions  of  opera 


pitch  and  a  grateful  lack  of  mannerisms. 
Her  tones  are  constantly  musical,  never 
forced,  yet  large  and  powerful,  and  her 
pianissimo  and  fortissimo  passages  are 
accomplished  with  equally  happy  results. 
Not  only  in  her  singing,  but  in  her  act¬ 
ing  as  well.  Miss  Showalter  achieved  a 
personal  triumph.” 

The  production  will  reach  Broadway 
within  a  few  weeks.  Miss  Showalter  is 
the  daughter  of  W.  D.  Showalter,  whose 
friends  in  the  newspaper  world  share 
his  pleasure  at  the  unmistakable  triumph 
of  his  talented  daughter. 


New  Ad  Agency  in  Chicago. 

The  Lee-Jones  Advertising  Corpora¬ 
tion  is  a  new  agency  in  Chicago.  The 
president  is  Stephen  B.  Jones,  president 
of  the  Western  Fuel  Co.,  and  identified 
with  several  other  Chicago  concerns. 
James  H.  Turner,  vice-president  and 
general  manager;  Frank  1.  Lee,  secre¬ 
tary,  and  C.  W.  Beckler,  rate  clerk  of 
the  new  firm  were  former  employes  of 
Lord  &  Thomas.  The  offices  of  the 
corporation  are  in  the  Republic  build¬ 
ing. 


r»'-election  to  a  third  term  of  the  presi-  New  Quarters  at  Broadway  and  Ful- 
(lency.  The  inside  bore  the  inscription  Ready  for  Business! 

^  ^  After  making  a  careful  canvass  of  the  bouffe.  .After  hearing  her  consummate 

A  Irold  medal  was  nresented  to  C  M  *”‘^1  number  of  persons  passing  the  new  I  vocal  skill  a  id  exceedingly  beautiful 


The  receiver  for  the  defunct  Chicago 
Daily  World  was  ordered  by  Federal 
Judge  Landis,  on  Wednesday,  to  vacate 
the  premises  that  were  occupied  by  the 
Socialist  Daily  at  207  West  Washing¬ 
ton  street,  Chicago. 


T  \trrarfBv-  til*.  ' Natinnal  Provi-  i  ui  k  ncraiu  lias  now  10  Say  that  she  is  equipped  for  grand 

sioner  T  e’meda  Ls  insc^^^^  'scaled  !  opera.  She  has  extraord  nary  facility 

annrpriatinn  nf  his  talent  ^r  initiative  Corner  of  Broadway  and  Fulton  .  of  execution  aiul  sings  with  perfect  ease. 

an!t  pffir;..nrv”  A  trnlH  medal  was  also  location  is  Central  and  some  ,  Her  range  is  wide,  and  she  touches  high 

Th^^le  i^re^e-  estimates  have.credited  it  with  .  E  three  times,  with  no  effort  whatso- 

nition  of  his^foiir  years’  service  to  the  the  “busiest  corner  in  the  world.”  ever.  Her  singing  is  characterized  by 


singing  is  characterized  by 
advertising  end  of  a  newspaper  rare  good  taste,  absolute  accuraev  of 
members  of  the  assoc.at  on  in  these  days  of  extended  advertising  i 

>onR  the  more  potable  addresses  ^  important  place  and  the  Herald  : 
delivered  at  the  meeting  were  the  fol-  recognition  of  this  has  established  an  | 

T"\MonaKle,  secretary  .American  Specialty  i  of  which  that  paper  may  take  a| 

^^a^ufactlt^c^s*  Asisociation,  on  “Modern  Mer*  ,  jUSi  pride.  1  he  new  OiTice  has  been  i 
ch.indi.sinK”;  O.  F.  Byxbee,  of  the  InLind  Sto^re-  '  equipped  with  files  and  the  management  I 

hX Push' the 'sll’e'  orNa'tIoIa’'nJ' Advertised  '  ^^pects  to  co-operate  with  advertisers  in  i 
Goods”:  Charles  G.  Phillips,  of  the  Boot  News  all  possible  ways  to  facilitate  the  dis- I 
laper  .Association,  on  “The  Responsibilities  ot  patch  of  advertising  business.  Business  i 
the  Trade  Paper  Publisher  ;  I  ra^nk  Leroy  ,  ,  .  Teleirram  will  he  handled  as  ' 

Blanchard,  editor  The  Editok  and  Pubi  isher,  1  eicgram  will  De  nanaiCQ  as  ; 

on  "W’h.it  Should  be  the  Attitude  of  the  Trade  heretofore  at  the  new  Herald  office.  A  I 

I'aiicr  Toward  Manufacturers”:  I.eon  M.  Hat-  highly  organized  messenger  Service  will 
tenhach  editor  the  Merchants  Index,  on  Ihe  ,  maintained  between  the  new  nffiee  i 

RiKht  Kind  of  Association  Paper”;  John  A.  DC  /Pa'Piaineu  netwcen  tne  new  omce  I 

Green,  secretary  National  Association  of  Retail  and  the  one  in  Herald  oquarc. 

Grocers  of  the  United  States,  on  “Liberty  and  i  Thg  Herald  has  during  the  last  three  1 

t'ionaT"AsCi:iaLn’^  Relari'tte^^^^^^  specializing  on  automobile  j 

operation  the  Hope  of  the  Retailer.”  _  .  advertising  and  in  its  development  and  : 

William  IT.  InRersolI  president.  AdvertisinK  ^  exploitation  of  this  field  has  made  it  i 

verlisiuB^manVer  of  Rob^n  t?  Compile  a  good  directory  of! 

spoke  on  “Price  Maintenance”:  Clowry  Chaij- !  this  particular  industry  merely  by  a  I 

careful  reference  to  the  Herald’s  adver- 1 
tising  pages.  Automobiles  of  both  high  j 
and  low  degree  found  representation  in  ; 
the  Herald  to  he  alike  highly  advan¬ 
tageous,  which  is  a  deserved  tribute  to 
the  advertising  value  of  this  medium. 


THE  PARCEL.  POST 

tA'ill  increase  vour  business.  I  am  the  pub¬ 
lisher  of  the  Parcels  Post  Hand-Book  (32 
pages,  cover  and  folding  map)  containing 
practically  all  of  the  government  informa¬ 
tion  on  parcel  post  (regulation,  guide  and 
map).  Write  for  my  newspaper  plate 
proposition.  .Also  two-color  parcel  post 
mans  centering  from  any  city  or  town. 
Write  now.  now,  NOW. 

HARRY  D.WIS,  Publisher, 

81  Chambers  St.,  New  York. 


man.  counsel  to  the  .Association  of  National  Ad¬ 
vertising  Managers  and  to  the  Advertising 
Men's  League  of  New  York,  on  “The  Trade 
Mark  as  a  Constructive  Force”:  Leroy  Fair- 
man,  editor  Advertising  and  Selling,  on  “The 
Editor  and  Advertiser”;  llarry  Tipper,  presi¬ 
dent  the  Technical  Publicity  Association,  New 
York,  and  advertising  manager,  the  Texas  Com- 


Th^Waterloo'dowa)  Evening  Courier  1 


1- rank  Hickenlooper,  our  city  subscription  agent,  recentlv  had  a  iin'que  assign¬ 
ment.  lie  was  given  a  private  nxim  with  an  independent  telephone  in  the  Courier 
building.  He  called  and  briefly  interview  d  the  residents  found  at  home  whose  names 
appeared  in  the  newly  issued  telephone  book.  The  informatirn  he  secured  in  this 
census  was  neatly  compiled  for  the  information  of  Waterloo  merchants  and  advertis¬ 
ers.,  It  is  just  as  valuable  to  foreign  advertisers.  We'll  be  g’ad  to  supply  complete 
statistical  information  on  request.  re.apitulatinn  of  pages  6,  7  and  8  makes  mighty 
interesting  reading. 

Total  number  of  the  subscribers  reporting  on  the  3  pages .  12.> 

Total  number  out  of  the  125,  who  take  the  Courier .  80 

Total  number  out  of  the  125,  taking  the  Reporter  .  28 

Total  number  out  of  the  125,  who  take  the  Times-Tribune .  B 

Total  number  out  of  the  125,  who  take  no  paper .  5 

Out  of  125  residences  canvassed  to-day  the  Courier  now  has....  81 

Out  of  125  residences  canvassed  to-day  the  Reporter  now  has...  27 

Showing  Courier’s  circulation  to  be  three  times  that  of  Reporter. 

It  is  worth  while  to  observe  and  note  that  in  the  inquiries  so  far  there  is  an  al¬ 
most  total  absence  of  residences  taking  two  Waterloo  papers. 

The  completed  statistics  show  that  the  Courier  city  circulation  is  nearly  double  that 
of  the  other  two  papers’  combined  city  circulation. 

The  country  circulation  of  the  Waterloo  Evening  Courier  is  guaranteed  to  be  25 
to  50  per  cent,  greater  in  the  several  localities  than  that  of  any  other  Waterloo  paper. 
Why  not  s-nd  for  full  details? 

The  Waterloo  Evening  Courier  does  not  cut  its  rates  on  subscription,  and  does 
not  engage  in  “subscription  voting  contests.” 


A.  W.  PETERSON,  General  Manager. 


W.  H.  HARTMAN  CO. 
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BUILDER  OF  PAPERS.] 

Sketch  of  •  Man  Who  Wouldn’t  Be 

Governor  Because  He  Could  Ac¬ 
complish  More  for  the  State 
By  Remaining  Editor. 

When  a  newspaper  man  has  his  salary 
doubled — an  event  of  such  rare  occur¬ 
rence  that  it  deserves  wide  publxity — it 
is  an  unfailing  sign  that  he  has  been  do¬ 
ing  something  to  deserve  the  increase. 

The  latest  candidate  for  honors  in  this 
direction  is  Norman  B.  Black,  the  gen¬ 
eral  manager  of  the  Grand  Forks  (N. 
D.)  Times-Herald  Publishing  Co.,  whose 
portrait  accompanies  this  article. 

Six  months  ago,  when  he  was  urged 
by  the  entire  press  of  the  State  to  ac- 


Norman  B.  Black. 


cept  the  nomination  for  Governor,  he 
declined  the  honor,  saying : 

“My  salary  as  general  manager  of  the 
Times  and  Herald,  of  Grand  Forks,  is 
greater  than  that  of  the  Governor,  my 
duties  less  arduous  and  I  can  serve  the ' 
people  of  'North  Dakota  equally  as  well 
in  sending  into  your  homes  an  evening 
and  morning  paper  fillecr  with  interesting 
timely  news,  yet  so  clean  and  wholesome  : 
m  character  that  when  the  young  men 
and  women  arrive  at  the  age  when  they 
shall  become  important  factors  in  the 
affairs  of  the  State  they  shall  be  bigger 
and  better  by  having  been  readers  of  the 
Evening  Times  and  Morning  Herald.” 

.Ml  of  which,  we  must  admit,  is  good 
newspaper  gospel. 

OPPOSKI)  TO  L.\  FOLLETTF.  POLITICS. 

Mr.  Black,  before  going  to  North  Da¬ 
kota,  was  a  leading  journalist  in  Wis- 
conan,  where  he  managed  the  campaign 
of  Isaac  Stephenson  for  the  United 
States  Senate.  When  he  saw  the  State 
adopting  the  La  F'ollette  style  of  politics, 
with  which  he  was  not  in  sympathy,  he 
visited  Grand  Forks,  w  here  he  met  J.  D. 
Bacon,  owner  of  several  thousand  acres 
of  land,  and  of  whom  James  J.  Hill 
said:  “I  believe  him  to  be  the  best  farm¬ 
er  in  the  United  States  to-day.” 

Mr.  Bacon  was  not  only  an  up-to-date 
farmer  on  a  large  scale,  but  he  w'as 
president  and  principal  stockholder  of 
the  local  trolley  lines,  owned  the  big  Ho¬ 
tel  Dakotah,  was  director  of  several 
banks  and  owner  of  the  evening  paper 
then  struggling  for  existence.  .After  a 
few  interviews  Mr.  Bacon  engaged  Mr. 
Black  as  business  manager  of  the  Ere- 
iiing  Times. 

Mr.  Bacon  offered  the  Morning  Her¬ 
ald,  the  leading  paper  of  the  city  at  that 
time.  $175.(XK)  for  the  property,  which 
was  refused.  Failing  to  acquire  the  pa¬ 
per  by  purchase,  he  gave  Mr.  Black  carte 
blanche  to  accomplish  the  same  end  by 
competitive  measures;  and,  under  Mr. 
Black’s  skillful  generalship,  three  years 
later  the  purchase  of  the  Morning  Her¬ 
ald  was  taken  over  at  a  price  $l".BOO  less  j 


than  was  offered  at  first  and  merged 
with  the  Evening  Times. 

GIVES  CREDIT  TO  OTHERS. 

Mr.  Black  in  his  usual  generous  w'ay 
credited  his  foreign  representatives,  the 
.  arpenter-Scheerer  .Agcn.-y,  equally  with 
himself  in  the  building  up  of  the  Times, 
and  immediately  after  the  merger  trans¬ 
ferred  to  them  the  representation  of  the 
two  papers.  .As  a  newspaper  Iniilder 
Mt.  Black  undoubtedly  takes  front  rank; 
for,  in  the  merging  of  the  two  plants, 
they  became  a  $-{18.0<.K)  proposition.  That 
the  property  is  paying  good  divi, lends  is 
shown  by  the  action  of  the  board  of  di¬ 
rectors  in  doubling  the  salary  of  the 
man  who  had  made  possible  the  large 
dividend  checks. 

His  ability  may  be  easily  judged  by 
the  fact  that  in  Fargo,  N.  D.,  where 
newspaper  conditions  are  equally  as  good 
as  in  Grand  Forks,  the  morning  and  eve¬ 
ning  papers  have  within  the  past  six 
months  both  gone  into  receivers’  hands 
and  have  been  sold  under  mortgage  fore¬ 
closures.  By  comparison  it  may  be  said 
that  the  Times-Herald  Publishing  Co. 
has  no  outstanding  notes,  owes  no  man 
a  dollar  and  discounts  every  bill,  show¬ 
ing  the  difference  between  a  business 
management  and  the  mismanagement  of 
newspaper  plants  that,  upon  the  face  of 
them,  are  apparently  equally  prosperous. 

Mr.  Black  not  only  has  the  asset  of 
ability  to  successfully  manage  a  newspa- 
uer  plant,  but  he  has  an  attractive  per¬ 
sonality.  He  is  a  full-blooded  Scotch¬ 
man  with  the  accent  and  all  of  the  racial 
characteristics,  the  kilties  have  no  ter¬ 
rors  for  him,  and  as  a  story  teller  his 
fund  of  Scotch  anecdotes  is  unlimited. 
.\t  the  banquet  given  by  the  Chi¬ 
cago  Press  Oub,  to  .Andrew  Carnegie 
and  the  presidents  of  Chicago’s  numer¬ 
ous  banking  institutions,  Mr.  Black,  as  a 
guest  of  the  club,  sang  some  of  the  well- 
known  Scotch  ballads  which  appealed 
deeply  to  Mr.  Carnegie  who  compliment¬ 
ed  him.  Then  Mr.  Black  told  one  of  his 
Scotch  stories,  w’hich  was  caught  by  a 
reporter  and  later  appeared  in  the  Sat¬ 
urday  Evening  Post  as  having  been  told 
by  Mr.  Carnegie. 


PRESS  ASSOCIATIONS. 


The  National  Press  Club,  of  Wash¬ 
ington,  D.  C.,  held  its  second  Hobby 
Riders  night  Thursday  evening.  The 
riders  were  Henry  W.  Scrage,  Edward 
B.  Moore,  George  Von  L.  Meyer,  Dr. 
William  A.  White  and  John  Philip 
Sousa.  Alfred  Henry  Lewis  was  the 
toastmaster  and  official  starter. 


The  Utah  Press  Association  held  its 
annual  meeting  at  Salt  Lake  City  last 
week  and  elected  the  following  oficers : 
President,  N.  B.  Dresser,  Millard 
County  Chronicle;  first  vice-president. 
W.  H.  Capwell,  Tremonton  Times;  sec¬ 
ond  vice-president,  L.  Dahlquist,  Utah 
Posten  (Salt  Lake);  secretary  D.  P. 
Felt,  Salt  Lake  .Argus;  treasurer,  I.  E. 
Diehl,  Mammoth  Record.  John  D. 
Giles  delivered  an  illustrated  lecture  on 
“Country  Newspaper  Advertising.” 


The  annual  meeting  of  the  Northern 
Minnesota  FMitorial  .Association  was 
held  at  St.  Cloud  on  Jan.  24  and  2-j.  It 
was  one  of  the  most  important  in  the 
history  of  the  association  and  brought 
out  a  large  attendance.  The  program 
consisted  of  papers  and  discussions,  a 
banquet  by  St.  Cloud  citizens,  with  the 
editors  as  guests  of  honor,  visits  to 
points  of  interest  about  the  city  and  dis¬ 
play  of  printing  and  other  material.  Th.? 
addresses  included :  “Front  Page  Edi 
torials.”  Claude  M.  Atkinson,  Hibbing 
Mesaba.  Ore.;  “Fallacies  of  the  Flat 
Rate.”  J.  C.  Morrison,  Morris  Tribune, 
and  “Boosting  and  the  Country  Editor,” 
C.  F.  Mahnke,  Moose  Lake  Gazette. 


Six  of  the  leading  hotel  publications 
of  the  West  have  organized  the  Western 
Hotel  Press  .Association  for  the  promo¬ 
tion  of  legitimate  hotel  journalism.  The 
papers  represented  are  the  Pacific  Coast 
Hotel  Gazette  of  San  Franc’seo.  tli“ 
Colorado  Tourist,  the  California  Tou'- 
ist  of  Los  .Angeles,  the  Seattle  Hotel 


News,  the  Colorado  Hotel  Reporter  of 
Denver,  and  San  Francisco  Hotel  News. 
The  following  officers  have  been  elected : 
Martial  Devoust,  president;  E. 

Hawkins,  vice-president;  R.  Edward 
Lewis,  secretary,  and  John  McDermott, 
treasurer. 

The  Columbus  Press  Club  gave  a 
smoker  and  home-made  and  house-pro¬ 
duced  vaudeville  show  in  honor  of  Gov¬ 
ernor  James  M.  Cox,  the  members  of  his 
staff  and  a  number  of  State  officials  last 
week.  The  Governor  is  the  publisher  of 
two  of  the  most  profitable  newspapers 
in  Ohio,  the  Dayton  News  and  the 
Springfield  News.  A  miniature  stage 
represented  the  office  of  the  Dayton 
News,  with  a  private  telephone  wire 
connecting  the  city  editor’s  desk  with 
the  “boss’s”  State  house  sanctum.  Here 
came  a  stream  of  visitors,  among  the 
imaginative  list  being  the  new  preacher- 
representative  of  Cincinnati,  Rev.  Her¬ 
bert  Bigelow,  Newton  Baker  of  Cleve¬ 
land,  Congressman  Burton,  and  other 
famous  and  infamous  figures  in  Buck¬ 
eye  politics,  the  various  characters  taken 
by  well  known  newspaper  men.  Five 
hundred  guests  were  entertained  at  the 
smoker,  a  tempting  lunch  being  one  of 
the  features.  The  affair  proved  exceed¬ 
ing  successful. 


The  Lancaster  County  (Pa.)  Pub¬ 
lishers’  .Association  held  its  annual  meet¬ 
ing  at  Lancaster  last  Monday  and  elected 
the  following  officers :  President,  J.  R. 
Missemer;  vice-jiresident,  W.  O.  Cake; 
secretary  and  treasurer.  Howard  Rey¬ 
nolds.  There  was  a  liberal  discussion  of 
the  topic;  “The  Effects  of  the  Parcel 
Post  Law  on  the  Newspapers  and  the 
Printing  Business.”  .Another  topic  was 
“Should  Advertising  Agencies  Be  .Al¬ 
lowed  Commissions?”  It  was  the  sense 
of  the  meeting  that  no  commissions 
should  be  allowed  to  agencies  on  new 
or  renewal  contracts. 


Officers  of  the  Milwaukee  German 
Press  Club  elected  at  the  annual  meet¬ 


ing  are :  President,  William  Grotc- 
lueschen,  city  editor  of  the  Herold;  vice- 
president,  Max  F'alkenstein;  treasurer, 
Hans  Koenig;  secretary,  Walter  Sper- 
ber;  directors,  the  officers,  Theodore 
Zillmer,  Gustav  Haas  and  Hugo  Heyse. 
The  annual  reports  of  officers  showed 
the  organization  to  be  in  a  prosperous 
condition. 


At  the  annual  meeting  of  the  Mary¬ 
land  Press  Association,  held  Jan.  14  at 
Baltimore,  Colonel  W.  S.  Powell,  of  El- 
licott  City,  was  re-elected  president  for 
his  fourth  consecutive  term.  The  other 
officers  for  the  ensuing  year  are:  J. 
Brisco  Bunting,  of  Prince  Frederick, 
and  C.  O.  Melvin,  of  Pocomoke  City, 
vice-presidents,  and  W'.  S.  McCoombs, 
of  Havre  de  Grace,  secretary-treasurer. 
The  new  executive  committee  is  com¬ 
posed  of  E.  Watson  Webb,  Cambridge; 
E.  O.  Diffendal,  Westminster; 
Meade  Holliday,  Annapolis,  and  C.  D. 
Engler,  Taney  town. 


New  Enterprise  at  Sawtelle. 

Tlie  Sawtelle  Tribune  is  the  name  of 
a  new  seven-c.ilumn  folio  weekly  that 
made  its  first  appearance  in  Sawtelle, 
Cal.,  on  rinirsday,  Jan.  ilo.  The  pub¬ 
lishers  are  Arthur  an.l  C.  X.  Yeager,  the 
latter  being  editor  ami  the  former  fore¬ 
man  of  the  coinposir.g  room.  The  plant 
consists  of  entirely  new  equipment,  and 
it  is  understood  that  a  linotype  machine 
will  soon  be  added,  and  the  size  of  the 
paper  cut  down  to  six-column  folio  as 
soon  as  a  room  that  will  accommodate 
a  better  press  can  be  obtained.  The  es¬ 
tablishment  of  the  I  ribune  gives  Saw¬ 
telle.  a  city  of  3,'MM)  souls,  three  news¬ 
paper  plants.  The  Yeager's  are  experi¬ 
enced  newspaper  men.  1  1  former  years 
they  were  closely  identified  with  the 
management  of  the  1-ort  Dodge  (la.) 
Chron'cle.  and  the  Fo't  Dodge  Messen¬ 
ger,  the  Champagne  (111.)  Daily  News, 
an.l  the  Kankakee  Republican.  Each 
has  also  served  as  salesmen  for  several 
of  the  biggest  type  foundries  in  the 
country. 


Just  to  Convince  Yourself 

Ask  a  half  dozen  stenographers,  any¬ 
where,  which  typewriter  they  prefer. 
This  has  been  tried  hundreds  of  times 
by  prospective  buyers  and  the  ver¬ 
dicts  have  been  practically  unani¬ 
mous  in  favor  of  the 

Underwood 

Typewriter 

“The  Machine  You  Will  Eventually  Buy” 


For  Durability, 
Speed,  Accuracy, 
and  Ease  of 
Operation  it  is 
unapproachable. 


UNDERWOOD  TYPEWRITER  CO.,  INC. 

Underwood  Building:,  New  York 

BRANCHES  IN  ALL  PRINCIPAL  CITIES 


J 


TopeKa 
Dailx  Capital 

delivers  by  carrier  in  Topeka  (a  city  of 
50,000)  more  than  9,200  every  day, 
and  has  a  total  circulation  in  excess  of 
33,500.  It  guarantees  advertisers  a 
larger  local  circulation  than  any  other 
Topeka  newspaper,  and  a  larger  Kan¬ 
sas  circulation  than  any  other  Kansas 
daily. 


Courtesy  of  the  American  Printer.  [ 

Abraham  Verhoeven  Reading  the  Prgofs  on  the  Antwerp  News,  the  First  Periodical  Published  in  Europe  (in  1605).  i 

From  a  water  color  by  Joseph  Ratinckx.  Reproduced  from  the  Turin  illustrated  souvenir.  j 


STORIES  OF  CITY  ROOM. 

Why  Hildebrand  Didn't  Interview 
Tetrazzini — Bill  Corcoran’*  Plea 
for  His  Cook  Move*  the  Court— 
A  Prisoner  Who  Followed  a  Re¬ 
porter’s  Advice  and  Pleaded  In¬ 
sanity  is  Sent  Up  for  a  Year. 

J.  R.  Hildebrand,  managing  editor, 
New  Britain  (Conn.)  Herald,  who  re¬ 
cently  V  sited  friends  in  Washington, 
used  to  write  theatrical  criticisms  headed 
Ey  his  own  name  in  large  black  type  for 
the  Washington  Times.  He  once  had  an 
experience  with  Will  Macdonald,  now 
managing  editor  of  Cartoons,  but  form¬ 
erly  city  editor  of  the  Times,  that  must 
have  spo  led  a  promising  afternoon  tor 
Hildebrand.  It  was  one  of  those  trving 
days  in  a  newspaper  office,  when  several 
murders  had  been  committed,  when  Con¬ 
gress  was  looping-the-loop  and  railroads 
were  being  wrecked  on  Wall  Street. 

The  star  reporter  was  sick,  the  head 
copy  reader  hadn’t  shown  up.  the  com¬ 
posing  room  was  yelling  to  cut  things 
down  and  the  city  editor — Macdonald — 
was  struggling  between  the  knowledge 
that  be  was  going  to  be  scooped  and  an 
effort  to  cover  the  city  with  a  staff  that 
had  twTe  as  much  to  do  as  it  could. 
Macdonald  was  tearing  his  hair. 

Then  a  large  fire  broke  out.  two 
heiresses  ran  away  with  their  chauffeurs, 
an  army  balloon  exploded  and  fell  into 
the  river  and  the  business  office  sent  up 
a  heartless  demand  for  a  reporter. 

About  that  time  in  strolled  Hilde¬ 
brand,  fresh  from  the  bath,  with  a  lilac 
in  bis  buttonhole  and  swing  ng  a  walking 
stick.  “Mac,”  be  said,  “I  think  I’ll  stroll 
up  to  the  Willard  and  get  an  interview 
with  Mme.  Tetrazzini.  S  ou  know,  she’s 
in  town  and  I  would  like  a  little  story 
from  her  on  my  Sunday  tneatrical 
page - ” 

Then  the  lightning  fell.  Macdonald 
unleashed  that  voice  of  his  and  roared 
at  the  top  of  his  lungs.  He  had  the 
business  office’s  written  request  for  a 
reporter  in  his  hand, 

“Tetrazzini!  Tetrazzini!”  he  shrieked. 
“You'll  go  down  on  4%  street  and  write 
a  storv  about  Mike  Cohen’s  five  and  ten¬ 


cent  store  getting  in  a  new  supply  of  1 
babies’  underwear.  That’s  what  you'll ! 
do.” 

.^nd  he  did,  too. 

How  Corcoran  Saved  His  Cook.  i 

Not  since  the  days  when  “Jim”  Kelly 
used  to  drop  down  from  the  reporters' 
box  to  the  lawyers’  fighting  ground  in 
the  Washington  Police  Court  to  advise 
some  bird  of  the  underworld  just  whai 
to  do  to  save  a  sentence,  has  a  news- 1 
paper  man  appeared  in  the  dual  capacity  j 
of  journalist  and  barrister  until  a  few  : 
days  ago,  when  “Bill”  Corcoran,  of  the  ' 
Washington  Times,  pleaded  wirn  Judge  | 
Pugh  to  save  his,  “Bill’s.”  cook  from  a 
sentence. 

“Bill”  covers  the  police  court  and  is  a  i 
partially  privileged  character  around  thi  | 
place.  He  was  hungry  on  the  morning 
in  question  because  his  cook  had  failed  ' 
to  make  her  appearance  at  breakfast 
time.  When  “Bill”  saw  the  cook  in  the 
line  of  police  court  prisoners  he  was 
torn  by  conflicting  emotions.  It  seems 
she  had  received  her  month’s  wages  the ' 
day  before  and  had  so  gloriously  ceie- 1 
brated  the  event  that  a  policeman  had  ■ 
arrested  l.er. 

When  the  case  was  called  the  jour¬ 
nalist-barrister  made  a  speech  of  which  j 
this  was  the  peroration : 

“I  haven’t  had  my  breakfast  this ; 
morning,  judge.  If  she  is  not  released 
there  is  no  telling  when  I  will  eat  again. 
It  is  this  way:  If  you  fine  her  I  would ' 
have  to  pay  the  fine.  In  that  case  I 
could  not  pay  her  wages  and  she  would 
leave.  That  would  place  me  without 
anyone  in  my  culinary  department.  If 
you  fine  her  and  I  don’t  pay  the  fine ! 
her  skilled  fingers  would  be  preparing 
food  for  the  Occoquan  colony,  and  I 
would  still  be  going  hungry." 

Judge  Pugh,  who  is  always  good  to  i 
hungry  men,  released  the  cook  on  her 
personal  bonds  and  cautioned  here  not 
to  celebrate  so  loudly  when  she  is  next 
paid  off. 

Kelly’s  Advice  Didn’t  Save  Her. 

In  the  days  when  Judge  Pugh,  of 
W.Tshington,  assistant  cornoration  coun¬ 
sel,  James  Kelly,  formcrlv  of  the  Wash¬ 


ington  Post,  was  a  police  court  reporter 
whom  Judge  Pugh  always  addressed  as 
“Jeems.” 

Sometimes  “Jeems”  would  be  at  the 
police  court  and  sometimes  he  would 
not,  but  he  always  turned  in  a  fine  lot 
of  amusing  stories,  some  of  which  were 
almost  true.  j 

One  day  “Jeems”  saw  an  unfortunate  | 
girl  in  the  police  court  iine-uo.  Kis 
heart  went  out  to  her  and  he  stole  awav 
from  under  the  beetling  brows  of  Judge 
Kimball  and  told  the  unfortunate  that 
if  he  could  do  anything  to  lighten  her 
sentence  he  would.  She  reported  that 
she  didn’t  want  “no  cheap  skate”  med¬ 
dling  with  her  affairs.  “Jeems”  told  I 
her  that  if  she  wasn’t  a  woman  and  big-  j 
ger  than  he  was  he  would  wipe  her  off 
the  map.  I 

After  this  exchange  of  cordialities  i 
the  poor  woman,  whose  crime  was  that ; 
she  had  been  drunk  before  breakfast 
and  had  smoked  cigarettes  on  the  street, 
was  advised  by  “Jeems”  to  feign  insan-  j 
ity  and  she  would  get  off  easier. 

“Jeems’  ”  advice  almost  worked.  The  | 
woman’s  first  remark  to  the  judge  was; 

“I  see  a  cat  on  your  shoulder  and  a 
horse  and  buggy  is  driving  across  your  : 
face.” 

That  sounded  insane  enough. 

The  sentence,  however,  was  one  day 
short  of  a  year,  the  heaviest  the  judge  ■ 
could  impose. 


Charlotte  Observer’s  New  Manager. 

J.  V.  Simms  on  Jan.  25  became  gen¬ 
eral  manager  of  the  Charlotte  (N.  C.) 
Observer  Co.,  publishers  of  the  Ob^ 
server.  Chronicle  and  Semi-Weekly  Ob¬ 
server,  succeeding  E.  W.  Thompson, 
who  has  resigned.  Mr.  Simms  has  been 
in  the  newspaper  business  for  twelve 
years,  beginning  in  Charlotte  on  the 
News.  He  then  took  hold  of  the  : 
Raleigh  (N.  C.)  Times,  and  made  a  i 
great  success  in  building  up  that  paper. 
After  the  Times  was  sold  Mr.  Simms 
spent  several  months  in  the  West,  and 
has  been  back  in  the  East  for  about 
two  months,  connecting  himself  with 
the  Observer  as  auditor,  and  later  was 
made  assistant  manager,  which  position 
he  held  up  to  his  present  appointment.  ■ 


Dry  Goods 

In  1912  The  New  York  Times 
published  2,830,722  lines  of  Dry 
Goods  advertisements,  a  gain  of 
322,474  lines  over  1911,  a  greater 
gain  than  the  combined  gains  of 
three  other  New  York  morning 
newspapers  ranking  with  THE 
TIMES  in  quality  of  circulation, 
and  a  greater  volume  than  any  of 
those  newspapers. 


A  steadily  increasing 
business— without  the 
aid  of  special  editions 
—is  the  answer  as  to 
why 

THE  EVENING  MAIL’S 

policy  of  accepting 
only  clean  advertise¬ 
ments  is  a  winning 
one. 

203  Roadway  -  New  York 


YOU  MUSX  USE  THE 

UrOS  AINQELrES 

eXAMIINER 

to  cover  the  OREAT  SOUTHWEST 
Sundsy  Circulation  |  AAA 
MORE  THAN  .  -  IaU,UUV 


The  Elizabeth  (N.  J.)  fimes 

Only  Democratic  daily 
in  Fifth  Congressional  District 


I'fbruary  I,  1913. 


THE  EDITOR  AND  PUBLISHER. 


I  Boise  Editors  Receive  Ovation. 

I  R.  S.  Sheridan,  publisher ;  C.  O.  Brox- 
I  son,  editor,  and  A.  R.  Cruzen,  stockhold- 
!  er,  of  the  Capital  News,  Boise,  Idaho, 

I  were  given  an  ovation  last  week  when 
they  were  released  from  jail  after  hav¬ 
ing  served  ten-day  sentences  for  con- 
:  tempt  of  court.  When  the  two  former 
:  reached  the  office  of  their  newspaper,  in 
;  which  was  published  the  message  from 
;  Colonel  Roosevelt  that  was  held  in  con- 
i  tempt  by  the  Idaho  Supreme  Court,  they 
'  found  floral  offerings  sent  by  prominent 
■  persons  from  all  over  the  country.  As 
a  result  of  the  movement  started  by 
State  Senator  Dow  Dunning  to  collect 
i  money  by  penny  contributions  to  pay 
I  the  $500  fines  nearly  all  the  necessary 
'  amount  has  already  been  received.  Col- 
;  onel  Roosevelt  sent  ten  dollars  as  con¬ 
tribution  from  Oyster  Bay  residents. 
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THE  EDITOR  AND  PUBLISHER. 


Fehruaky  I,  1913, 


irinting  ‘A<3vertising  and 
ublishing /illied  Trades 


Induding  all  kinds  of  Printir^  -  Lithq^ophiiij-  Bodibindii^  Modunepr  6  Suf^ies^  Cj^cef^mpm&itMyertia/i^60ra^ 


Officially  endoraed  by  the  Printer*’  League  of  America — Ben  Franklin  Club  of  America — New  York  Master  Printer*’  Asso¬ 
ciation — Electrotyper*’  Board  of  Trade  of  New  York — The  Sample  Card  Manufacturers’  Association,  The  Employing  Electro¬ 
typer*  and  Stereotypers’  Association  of  New  York,  The  International  Association  of  Manufacturing  Photo  Engravers  and  the 
Photo  Engravers’  League  of  New  York.  Held  coincident  with  the  convention  of  the  American  Newspaper  Publishers’  Association, 
Associated  Press  and  Printers’  League  of  America — and  with  the  co-operation  of  the  various  advertising  club*  and  leagues. 


A.8  C  a<an  ^  I  C.|rr 


Concerning  Chocolate  Eclair  Backbones 

The  manufacturer  who  says,  “Go  get  someone  else  in  my  line — and  then  come  to  me/*  will  NEVER  loom  big  in  affairs  of  his  trade  because  he  doesn’t  do  his  own  th^nking^ 

Being  afraid  to  take  the  center  of  the  stage,  he  is  doomed  for  life  *‘to  sing  in  the  chorus/*  The  big  rewards  in  merchandising  have  always  fallen  to  the  PIONEERS 

— the  man  who  dares — the  foot  that  makes  its  own  tracks,  instead  of  following  in  another's.  We  suppose  that  when  Gabriel  blows  his  trumpet  members  of  the  Timid 

Brotherhood  will  huddle  together,  sheeplike,  and  wait  until  SOMEBODY  leads  the  way  UP  or  DOWN.  .Let  us  hope  that  no  practical  joker  starts  a  stampede  in  the  wrong 

direction.  «  .  .  .  , 

THE  SHOW  deserves  your  support,  yes,  we  mean  you.  because  it  w’ill  strengthen,  broaden  and  dignify  a  great  industry.  But,  it  is  not  on  sentimental  grounds  that  we 
seek  exhibitors.  The  SHOW  was  planned  to  make  money  for  US  and  for  YOU  and  it  WILI-.  ONLY  a  few  hundred  dollars  is  asked  for  an  unusual  amount  of  concentrateij 

publicity — the  attention  of  25,000  interested  Printers,  Publishers  and  Advertising  Men — that  you  cannot  obtain  by  ANY  OTHER  METHOD  AT  ^ANY  PRICK.  V\e  expected 

prejudice.  We  foresaw  opposition.  We  looked  for  distrust  from  the  “oldest  inhabitant”  and  the  “veteran  war-horse”  who  think  that  every  NEW  thing  is  a  BAD  thing,  just 
becau^  it  doesn't  conform  to  their  ideas.  ^ 

BUT — you  cannot  advance  one  SOUND  reason,  one 
your  line  to  25,000  PRINTERS.  PUBLISHERS  AND 
talk  it  over — sleep  it  over.  We  arc  confident  of  your  decision. 

The  Size  of  Space  and  the  Sighs  for  Space 

WHETHER  your  SHOW  space  is  large  or  small  doesn’t  count  a  tenth  as  much  as  whether  you  are  represented  in  sonic  zcay.  The  SHOW  lasts  a  full  week.  E\  EKY 

person  attending  will  see  EVERY  exhibit.  They  can’t  miss  seeing  YOUR  display,  any  more  than  they  can  miss  seeing  the  Palace  itself.  They  will  be  so  fascinated 

by  the  magnificence  of  the  building,  its  decorations,  booths  and  exhibits,  that  they  will  LINGER  LONG,  while  they  are  there.  If  you  cannot  see  vour  way  clear 
to  engage  a  large  space,  ENGAGE  SOME  SPACE.  Be  where  the  buyer  will  be.  Be  where  your  comiietitor  will  be.  Be  in  the  .\tmosphere  of  ORDERS.  Fish  wlierc  the 
fish  gather. 

Will  the  Printer,  Publisher,  Advertising  and  Business  Man  Attsnd? 

He  will,  because  50,000  have  already  applied  for  or  received  tickets  to  the  SHOW  by  mail.  Thousands  more  will  be  supplied  with  tickets  by  exhibiting  houses.  Is  it 
conceivable  that  any  one  interested,  coming  to  New  York,  will  neglect  to  visit  the  Palace  when  he  can  obtain  a  ticket  WITHOUT  COSl,  either  by  writing  us  for  it 
or  from  houses  he  deals  with?  Would  he  use  a  theatre  ticket  if  you  gave  it  to  him?  .\nd,  if  he  would  attend  a  mere  play  for  amusement’s  sake,  how  much  more 

likely  is  he  to  attend  the  NATIONAL  PRINTERS.  PUBLISHERS,  ADVERTISING  MEN  AND  ALLIED  TRADES’  SHOW  teemii  g  with  DOi  I  AKS  AM)  CENTS  interest 

to  him,  and  bristling  with  ideas,  novelties  and  helps,  applicable  to  his  own  business.  Never  fear — THE  PEOPLE  YOL*^  WANT  W'ILL  BE  THERE,  but  that  wont  do  you 

any  good,  unless  YOU'RE  THERE  W'lTH  YOUR  LINE.  For  space  rates  and  other  particulars,  apply  to 

HARRY  A.  COCHRANE,  President. 

FIFTH  AVENUE  BUILDING,  NEW  YORK  (Broadway  and  23d  Street),  Fhone  724  Gramercy 


valnl  argument  why  YOU  as  a  manufacturer,  or  selling  agent  w'ill  not  be  benefited  Iw  displaying  and  demonstrating 
I'>\’I.'DXICT vr:  vrexT  xuat  ii  wi.'  r'ltMir  HVRI.'  VVPRir's'sI  V  TO  INVK.^TTG.VTF.  .\Nn  RlfV.  Think  it  over — 


THE  DRY  MAT  NOW  PERFECTED. 


The  Semi-autoplate  Dry  Mat  Machine 
Ready  for  Market. 

What  is  notably  the  first  important 
achievement  in  newspaper  making  in 
1913  is  the  announcement  that  the  dry 
and  cold  process  of  stereotyping  has 
been  perfected  and  brought  to  a  basis 
of  cost  that  makes  its  use  commercially 
possible  with  even  the  smallest  papers 
that  print  from  stereotype  plates. 

Henry  A.  Wise  Wood  and  Benjamin 
Wood  have  been  working  on  this  prob¬ 
lem  for  nearly  two  years,  and  their  ef¬ 
forts  have  been  crowned  with  success. 
Their  company,  the  Wood  Flong  Co., 
an  entirely  separate  organization  from 
the  -Autoplate  Co.  of  .America,  has  just 
announced,  as  ready  for  the  market, 
the  Semi-.Autoplatc  dry  mat.  This,  we 
understand,  is  a  dry  mat  that  is  imme¬ 
diately  ready  for  use,  and  will  not  re¬ 
quire  the  purchase  of  additional  stere¬ 
otyping*  equipment.  The  mold  is  made 
in  the  same  way  the  wet  mat  is  molded, 
except  that  steam  tables  are  not  re¬ 
quired.  and  there  is  no  such  thing  as  a 
hot  form  to  handle. 

Benjamin  Wood,  general  manager  of 
the  Wood  Finn?  Co.,  had  this  to  say 
•when  aporoached  by  the  representative 
of  The  Editor  and  Pi  blisher. 

“Figures  gathered  from  many  news¬ 
papers,  both  large  and  small,  seem  to 
place  the  average  cost  of  making  and 
using  wet  mats  at  eighteen  to  nineteen 
cents  each.  This  includes  cost  of  ma¬ 
terials  for  the  mat.  drying  blankets,  and 
the  cost  of  supporting  and  using  steam 
tables.  comparison  of  the  steam  and 
electric  table  shows  that  with  the  latter 
in  use  the  cost  per  mat  is  nearly 
doubled.  One  paper  using  electric 
tables  in  a  large  city  where  current  is 
cheap  was  astonished  to  find  that  the 
cost  of  each  wet  mat  it  used  exceeded 
thirty-four  cents.  Newspaper  managers 
generally  have  a  very  hazy  idea  of  the 
cost  of  old-fashioned  stereotyping. 

“The  Semi-.\utoplate  dry  mat  will  not 


only  be  much  cheaper  per  mat,  but  in 
nearly  all  large  offices  the  annual  con¬ 
sumption  of  mats  will  not  be  so  great 
since  it  will  not  be  necessary  to  use 
makeovers  nor  use  more  than  one  mat 
for  a  page,  unless  an  exceptionally 
large  number  of  casts  are  required. 

“Our  ambition  has  been  to  he  the  first 
to  make  the  dry  mat  a  commercial  suc¬ 
cess,  and  to  complete  the  revolution  in 
newspaper  stereotyping  now  so  well  be¬ 
gun  by  the  Autoplate.  At  sixteen  cents 
erch  for  the  Semi-Autoplate  dry  mat  our 
profit  will  consist  of  glory — not  money.” 


CHANGES  IN  INTEREST. 

Guthrie,  Okla.  —  The  Q)-operative 
Printing  Co.  has  taken  over  the  job  plant 
of  the  defunct  State  Capital,  hut  not  the 
newspaper,  which  was  absorbed  by  the 
Daily  Leader  in  1911.  The  Leader  is 
now  the  only  daily  paper  published  in 
this  city. 

Skowheg.\n,  Me.  —  E.  E.  McNeelie, 
former  owner  of  the  Somerset  Report- 
'  er,  and  since  19(19  one  of  the  owners  and 
managers  of  the  Independent-Reporter, 
has  sold  his  interest  in  the  latter  paper 
to  Roland  T.  Patten  and  Cecil  H.  Tilton. 
Mr.  Patten  becomes  the.  business  man¬ 
ager  and  Mr.  Tilton  will  be  one  of  the 
directors  and  clerk  of  the  Ixiard.  Clyde 
H.  Smith  will  still  be  the  principal  own¬ 
er  and  direct  the  editorial  policy  of  the 
pajier. 

Revii.lo.  la. — The  Item,  a  weekly,  has 
been  purchased  by  W.  C.  Gilmore,  who 
will  conduct  it  in  the  future. 

Wichita.  Kan. — Walter  Johnson  has 
acquired  a  controlling  interest  in  the 
Gazette,  a  morning  daily,  and  will  act  as 
its  business  manager. 

Crookston,  Minn. — W.  E.  McKenzie 
has  purchased  the  Times,'  a  paper  he 
owned  for  a  number  of  j'ears  and  which 
i  he  sold  six  years  ago. 

I  Greeley,  Wyo. — The  Tribune  and  the 
Republican  are  to  he  consolidated  and 
•'ssued  as  a  daily. 

l.ii  KWoop,  Mo. — States  &  .Arnold  have 
sold  the  Missourian  to  J.  N.  Norris. 

Fulton,  Mo. — W.  L.  Garver,  of  In¬ 


dependence,  has  bought  the  Journal 
from  Edward  Smith  and  wi.l  place  the 
local  management  of  the  paper  in  the 
hands  of  his  brother,  H.  B.  Garver.  W. 
L.  Garver  was  the  Socialist  candidate 
for  Governor  of  Missouri  in  llHit*. 


ANVIL  CHORUS  DINNER. 


Members  Take  Off  Well-known  Po¬ 
litical  Characters  at  Annual  Meet. 

The  fifth  annual  dinner  of  the  .Anvil 
Chorus  took  place  at  the  Brooklyn 
-Academy  of  Music  Jan.  18.  .About  4(M) 
guests  were  present  and  among  the  pol- 
tical  characters  taken  off  were  Colonel 
Roosevelt,  President  Taft,  Governor 
Sulzer  and  Timothy  L.  Woodruff.  F. 
G.  F'rost  appeared  as  Uncle  Sam  in  one 
of  the  eight  skits  presented  by  members 
of  the  organization. 

The  .Anvil  Chorus  numbers  among  its 
members  the  following  newspaper  men: 
Tilden  .Adamson,  former  city  editor  of 
the  Eagle;  Chauncey  C.  Brainerd, 
Washington  correspondent  of  the  Eagle ; 
Joseph  J.  Early,  Albany  correspondent 
Standard  Union ;  Percy  T.  Edrof,  for¬ 
merly  Brooklyn  editor  New  York 
.American ;  .Arthur  H.  Folwell,  editor 
of  Puck;  Joseph  T.  Gleeson,  New  York 
representative  of  the  Harmsworth  pub¬ 
lications;  Douglas  Gresmer,  of  the 
Brooklyn  Times ;  John  N.  Harmon, 
managing  editor  Brooklyn  Times : 
Charles  F.  Kerrigan,  .Albany  corre¬ 
spondent  of  the  Eagle;  Clarence  Hebb, 
city  editor  Eagle;  Justin  McCarthy,  Jr., 
advertising  manager  of  .Abraham  & 
Straus ;  Walter  Ostreicher,  city  editor 
Brooklyn  Citizen;  Richardson  Webster 
dramatic  editor  of  the  Citizen,  and 
Theodore  Bossard,  city  editor  Standard 
Union. 


New  Morning  Paper  for  Montgomery. 

j  The  Montgomery  (Ala.)  Morning 
News  will  be  launched  on  February  15. 
It  is  announced  that  the  newspaper  will 
consist  of  eight  pages,  seven  columns, 
with  a  Sunday  morning  edition  of  six¬ 


teen  pages,  carrying  a  magazine  supple¬ 
ment  and  comic  section.  Alva  Fitzpat¬ 
rick  will  be  editor-in-chief ;  Russell 
Twitty,  formerly  advertising  manager 
of  the  Macon  Telegraph,  will  have 
charge  of  the  advertising  department, 
and  W.  W.  Kendrick  is  to  be  circulation 
manager. 


OLD  FRIENDS  IN  NEW  FORM. 

The  British  and  Colonial  Printer  and 
Stationer,  of  London,  on  Jan.  2  ap¬ 
peared  in  a  new  and  much  improved 
form.  The  type  page  is  13x8,  three  col¬ 
umns  to  the  page.  The  paper  carries  a 
sea-green  colored  cover,  the  name  plate 
being  unusually  attractive.  The  publi¬ 
cation  has  a  strong  hold  on  the  British 
printing  public  and  enjoys  a  large  ad'- 
vertising  patronage. 


The  West  Coast  Leader,  of  Lima, 
Peru,  has  changed  to  the  large  maga¬ 
zine  form  now  so  popular  with  weekly 
publications.  The  Leader  has  a  pros¬ 
perous  and  attractive  appearance. 


Ad.  Men’s  League  to  Discuss  Drug*. 

The  subject  of  drugs  will  be  discussed 
at  the  next  dinner  of  the  .Advertising 
Men’s  League  of  New  A’ork.  which  takes 
place  at  the  Aldine  Club,  2(K)  F'ifth  ave¬ 
nue,  on  the  evening  of  Feb.  6.  The 
speakers  on  th’s  occasion  will  be  Bert 
M.  Moses,  secretary  and  treasurer  of  the 
Omega  Oil  Co.  and  president  of  the 
.American  .Advertisers’  .Association,  on 
“Building  and  Holding  Distribution  for 
a  Drug  Specialty” ;  W.  W.  Wheeler,  ad¬ 
vertising  manager  of  the  Pompeian 
Massage  Cream  Co.,  Cleveland,  on 
“Mastering  the  Difficulties  of  Toilet 
Goods  Selling,”  and  J'ohn  B.  Foster,  re¬ 
tail  druggist,  on  “The  Retailer’s  Point 
of  View  of  Drug  Selling  and  .Advertis¬ 
ing.” 


j  Richmond,  Ky. — The  Climax  has  be- 
'  gun  the  publication  of  a  semi-weekly 
I  edition  under  the  management  of  E.  C. 
1  Walton. 


February  i,  1913. 
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NEW  EXPORT  AD  CLUB. 


fees  of  which  are  only  $5  a  year. 

The  scope  of  the  Export  Advertising 
Club  of  America  is  the  promotion  of  in¬ 
ternational  publicity  and  the  discussion 
of  ways  and  means  for  securing  the 
best  results  in  international  advertis¬ 
ing  and  export  trade. 

DEMOTED  TO  EXPORT  TRADE. 

The  membership  will  be  composed  of 
manufacturers  interested  in  export  trade, 
export  managers,  advertising  mana¬ 
gers,  exporters,  export  commission  mer¬ 
chants,  manufacturers’  export  represen¬ 
tatives,  advertising  agents,  publishers  of 
export  or  foreign  papers  and  their  repre- 
•sentatives. 

While  there  are  about  200  advertising 
clubs  in  this  country  to-day,  there  is 
not  one  that  makes  exnort  advertising 
the  principal  object  of  its  efforts,  the 
result  being  that  the  export  business  has 
not  received  that  careful  attention  it 
should,  in  view  of  the  great  importance 
of  successful  publicity  in  fpreign  coun¬ 
tries  where  our  products  are  sold. 

Mr.  Hart,  in  speaking  on  this  ooint, 
said  to  a  representative  of  The  Editor 
AND  Pi  blisher; 

“Many  hundred  thousand  dollars  have 
been  blindly  spent  by  our  own  manu¬ 
facturers  in  all  lines  for  a  number  of 
years  in  experimenting  without  previous 
investigation  as  to  the  proper  ways  and 
means.  It  has  been  the  experience  of 
many  that  where  the  question  of  export 
work  is  taken  up  by  some  of  the  adver¬ 
tising  clubs  through  the  country,  that  is, 
sneeches  made  and  papers  submitted  on 
export  trade,  there  has  been  constant 
contradiction,  apparently,  no  two  such 
speakers  or  writers  agreeing  upon  what 
really  were  the  best  plans  to  be  pursued 
bj  the  manufacturer  to  make  a  success 
of  his  publicity  efforts. 

“The  Export  Advertisers’  Club  of 
America  will,  it  is  confidently  believed, 
bring  together  all  who  are  especially  in¬ 
terested  in  the  development  of  foreign 
trade  through  advertising.  Such  an  or¬ 
ganization  will  be  able  to  assemble  and 
systematize  a  vast  amount  of  informa¬ 
tion  that  will  be  of  inestimable  value 
to  its  members.’’ 


Gridley  Adam*  Is  President;  E.  W. 
Davenport,  Vice-President,  and  O. 
W.  Tannenbaum,  Secretary  and 
Treasurer — Its  Object  I*  to  Pro¬ 
mote  and  Improve  Export  Advertis¬ 
ing  Through  an  Exchange  of  Idea*. 
At  the  invitation  of  Alfred  I.  Hart, 
vice-chairman  of  the  Foreign  Repre¬ 
sentation  Committee  of  the  Advertising 
Club  of  Baltimore,  a  number  of 
the  leading  export  advertising  repre¬ 
sentatives  of  New  York  held  a  meet¬ 
ing  in  that  city  in  December,  at  which 
preliminary  action  was  taken  toward  the 
formation  of  an  exporters’  advertising 
club. 

Early  last  month  those  interested  in 
the  project  met  and  perfected  the  or¬ 
ganization  by  electing  Gridley  Adams, 
of  the  Aeolian  Co.,  as  president ;  E.  W. 
Davenport,  export  manager  of  the 


In  selecting  a  composing  machine,  these  are  some 
points  to  insist  on:  Capability,  Versatility,  Flexibility. 


Quick  Change  Model  9 
Four  Magazine  Linotype 


Quick  Change  Model  8 
Three  Magazine  Linotype 


Have  been  perfected  along  these  lines.  More  than  800  are 
proving  their  worth  every  day  in  the  composing  rooms  of  the 
leading  newspapers  of  the  country.  Ask  your  neighbors  who 
have  them  and  you  will  learn  that 

The  Multiple  Linotype  Way  Is  the  Modem  Way 


All  two-leller  Linotypes  are  covered  by  patents  having  a  number  of  years  to  run. 
No  Linotype  having  two-letter  matrices,  multiple  magazines,  or  the  other  improvements 
which  place  the  present  machine  far  ahead  of  the  earlier  models  can  be  used  without 
the  consent  of  this  company.  AnX)  person,  or  persons,  counterfeiting  or  imitating  our 
machinery,  or  using  such  goods,  will  be  held  strictly  accountable  in  the  courts. 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

1100  S.  Wabash  Avenue  638-646  Sacramento  Street  549  Baronne  Street 

TORONTO :  CANADIAN  LINOTYPE  LTD.,  35  Lombard  St. 


tisement  as  it  was  intended  it  should  appear 
in  some  newspaper  or  magazine. 

Newspapers  and  magazines  are  being  more 
and  more  used  in  the  United  Kingdom  for 
advertising,  although  most  of  the  leading  stores 
periodically  send  out  their  catalogues.  Posters 
are  frequently  employed  at  railway  and  under¬ 
ground  stations  and  all  available  space  in 
omnibuses  and  tramcars  is  used  for  display 
signs.  Along  the  railway  lines  at  frequent 
intervals  are  to  be  seen  great  advertisements, 
which,  while  they  disfigure  the  landscape,  nev¬ 
ertheless  command  attention. 

.■\n  earnest  effort  is  being  made  to  abolish 
this  form  of  advertising  and  there  has  been 
'egislation  thereon.  Daily  newspapers  and 
nagazines  are,  however,  considered  the  best 
mediums  for  advertising,  and  when  the  circu¬ 
lation  is  large  the  rates  asked  for  conspicuous 
insertions  are  very  high. 


TURNER’S,,BULLETIN 


Protest  Meeting  for  Mylius. 

.\bout  1,500  persons  attended  a  meet¬ 
ing  at  Cooper  Union,  New  York,  Mon¬ 
day  night,  to  protest  against  the  exclu¬ 
sion  from  this  country  of  Edward  F. 
Mylius,  the  English  correspondent.  The 
chief  speaker  was  Edward  H.  James, 
editor  of  the  Paris  Liberator,  who  told 
the  audience  that  Mylius  had  been  con¬ 
victed  in  England  on  the  libel  charge 
without  due  process  of  law.  Other 
speakers  were  Leonard  D.  Abbott. 
Theodore  Schroeder,  representing  the 
Free  Speech  League;  Simon  O.  Pollock, 
the  lawyer  who  defended  Mylius  on  hi's 
arrival  here,  and  Lincoln  Stephens,  Res¬ 
olutions  were  adopted  demanding  the 
immediate  and  unconditional  release  of 
Mylius  by  the  immigration  authorities. 


Gridi.ey  .\n.\Ms 

United  States  Motor  Co.,  vice-president, 
and  D.  VV.  Tannenbaum,  of  the  West 
Disenfectant  Co.,  secretary  and  treas- 
uier.  R.  V.  Warman,  distribution;  Otto 
Kafka,  VV.  H.  Maxwell,  Jr.,  of  the  Lon¬ 
don  Times;  Steven  de  Czsesnak,  pub¬ 
lisher  of  Export  and  American  Indus¬ 
tries,  and  J.  Shepherd  Clark,  of  El 
(..ommercio,  were  chosen  directors. 

Among  those  present  in  addition  to 
the  above  were  T.  R.  Kennington,  resi¬ 
dent  representative,  British  and  Ger¬ 
man  newspapers;  Frank  G.  Cooley,  of 
La  Hacienda;  J.  R.  Charter,  an  illustra¬ 
tor;  I.  L.  Deming,  of  the  American  Can 
Co.,  and  Carl  Ackerman,  publisher  of 
the  Photographic  Times. 

Gerald  B.  Wadsworth,  president,  and 
E.  M.  Carney,  chairman  of  the  Club 
Development,  of  the  Eastern  Division  of 
the  A.  A.  C.  of  A.,  were  also  in  attend¬ 
ance  and  rendered  Mr.  Hart  efficient  aid 
in  the  formation  of  the  club. 

TO  JOIN  A.  A.  C.  OF  A. 

At  a  meeting  of  the  officers  and  di¬ 
rectors  of  the  club,  which  is  known  as 
the  Export  Advertising  Club  of  Amer¬ 
ica,  held  last  Saturday  at  the  Machin¬ 
ery  Club,  New  York  City,  it  was  decided 
to  make  immediate  application  for  mem¬ 
bership  in  the  A.  A.  C.  of  A.,  and  to 
establish  headquarters  at  the  Eastern 
Division  Offices,  Room  408,  200  Fifth 
avenue.  Speakers  will  be  engaged  to 
visit  the  principle  advertising  clubs  of 
the  country  and  explain  the  purposes 
of  the  club  and  add  to  its  membership. 

It  is  expected  that  the  organization 
will  have  not  less  than  250  resident  mem¬ 
bers  in  New  York  by  June,  when  the  big 
ad  club  conventions  will  be  held  at  Bal¬ 
timore.  President  Gridley  Adams  is  lay¬ 
ing  out  a  campaign  to  secure  associate 
and  non-resident  members  from  the  At¬ 
lantic  to  the  Pacific  Coast.  It  is  ex¬ 
pected  that  irresnective  of  membership 
in  other  existing  clubs,  all  export  man¬ 
agers  of  firms  interested  in  export  trade 
will  join  the  new  organization,  the 


Nearly  300  Advertisers 
await  Circulation  Ex¬ 
aminations  signed  by 


C.  GODWIN  TURNER 

Mgr.  &  Actuary 


Newark,  N.  J. 


Presbrey  Co.  Files  Judgment. 

The  Frank  Presbrey  Co.  has  filed  final 
papers  in  its  action  brought  in  the  New 
York  City  Court  against  the  Kilgore 
Manufacturing  Co.,  of  Boston,  a  manu¬ 
facturer  of  shock  absorbers,  in  which 
the  agency  took  judgment  for  $1,1‘^.75. 
The  action  was  based  upon  advertising 
service  rendered  between  December, 
1909,  and  June,  1910,  in  connectipn  with 
space  in  Eastern  newspapers. 


Metal  Economy 


LONDON  AD  EXHIBITION 


Consul  General  Griffiths  .Tells  About 
English  Advance  in  Advertising. 

The  Daily  Consular  and  Trade  Re¬ 
ports  for  Jan.  24  contained  an  article  by 
Consul-General  John  L.  Griffiths,  Lon¬ 
don,  in  which  he  describes  the  Advertis¬ 
ing  Exhibition  recently  held  in  that  city. 
Mr.  Griffiths  says,  in  part : 

The  interest  manifested  in  advertising  and 
the  recognition  of  the  increasingly  important 
lart  it  plays  in  developing  business  was  shown 
at  the  exhibition.  Advertising  has  been  so 
scientifically  developed  that  anything  crude  and 
casual  fails  to  rivet  attention.  it  is  recog¬ 
nized  more  and  more  that  an  advertisement 
must  be  artistically  attractive  to  insure  a  wide 
reading. 

Most  of  the  exhibitors  at  the  exposition  in 
London  were  advertising  agents— -the  men  who 
furnish  ideas  to  the  advertiser.  One  firm  in 
the  United  Kingdom  spends,  it  is  stated  $730,- 
000  a  year  in  advertising,  another  firm  pays 
out  $486,000,  while  a  third  firm  issues  a  trade 
catalogue  at  a  cost  of  $245,000,  and  it  is  esti¬ 
mated  that  in  1912  nearly  half  a  billion  dol¬ 
lars  was  spent  in  advertising  in  the  United 
Kingdom. 

At  the  stalls  of  the  advertising  experts  at 
'.he  exhibition  were  samples  of  aavertisements 
attractively  printed  or  lithographed.  The 
sketch  of  the  original  idea  was  shown,  the  in¬ 
corporation  of  some  later  suggestion,  correc¬ 
tions  and  additions  that  were  made  from  time 
to  time,  the  final  proof,  and  the  finished  adver- 
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CHICAGO  NEWS  NOTES. 


Popular  Electricity  Pubiiaking  Co. 

Lease*  New  Offices — Pres*  Club’s 

Theatrical  Evening — Lesigue  to  Es¬ 
tablish  “Gentlewoman’s  Home’’ — 

Birth  of  Newspaper  English. 

(.'if'cifal  C  orrcsf'vHdencc.} 

Chicago,  Jan.  29. — Arthur  B.  Freeman, 
president  of  the  Freeman  Advertising 
Co.,  Chicago,  was  the  principal  speaker 
at  the  first  1913  meeting  of  the  Rotary 
Club  at  Joliet,  111.,  last  week.  The  talk 
was  declared  the  best  that  the  society  has 
listened  to  during  its  year  of  existence. 
Mr.  Freeman’s  topic  was  “A  New  View¬ 
point  in  Selling.” 

Samuel  Insull,  as  president  of  the  Pop¬ 
ular  lilectricity  Publishing  Co.,  has 
leased  space  for  five  offices  on  the  third 
Hoor  of  the  new  Thompson  building,  for 
ten  years,  at  a  rental  of  $24,000  for 
the  term. 

The  Press  Club  of  Chicago  will  ob¬ 
serve  the  evening  of  Feb.  1,  as  theatri¬ 
cal  night  for  that  month.  The  princi¬ 
pal  actors  of  two  plays  now  on  at  local 
theaters  will  be  the  guests  of  the  club 
that  evening.  Among  those  whom  the 
club  will  entertain  are:  Jack  Norworth, 
Nora  Bayes,  Harry  Fisher  and  (jeorg. 
W.  Monroe,  now  playing  at  the  .\mcri- 
can  Music  Hall,  and  Trixie  F'riganza, 
who  is  in  the  "Passing  Show,”  at  the 
Garrick.  In  addition  the  entire  casts 
of  both  plays  will  be  present. 

The  “Three  K.’s”  key  will  be  pre¬ 
sented  to  the  guests  of  honor. 

Former  president  of  the  County 
Board,  Peter  Bartzen,  has  been  ex¬ 
pelled  from  membership  of  the  German 
Press  Club.  The  action  is  the  result  of 
his  failure  to  explain  to  the  club  why 
he  stated  in  his  “accounting”  of  his  con¬ 
tingent  fund  as  •'resident  of  the  County 
Board  last  year  that  he  paid  $9  to  the 
club  for  tickets  to  a  club  function  which 
the  club  says  it  did  not  get.  When 
Mr.  Bartzen  made  his  “accounting”  to 
the  board,  the  club  a  few  days  later 
wrote  a  letter,  saying  it  had  not  received 
the  money,  and  that,  while  Mr.  Bartzen 
was  a  member,  all  the  money  it  had  re¬ 
ceived  from  him  was  $-j  for  initiation, 
and  a  few  dollars  at  other  times  for 
dues  and  tickets. 

The  Chicago  Press  League,  having 
withdrawn  from  participation  in  the 
Household  Show,  is  using  the  acquired 
sum  of  money  as  a  nucleus  fund  for  the 
establishment  of  a  home  to  be  known  as 
the  “Gentlewoman’s  Home,”  designed 
for  occupation  by  writers  not  too  well 
supplied  with  the  world’s  goods,  as  well 
as  indigent,  aged  and  enforcedly  re¬ 
tired  authors  or  journalists.  The  home 
will  be  on  the  North  Side,  not  far  from 
town,  and  will  consist  of  an  apartment 
house,  arranged  with  small  rooms  and 
a  cafe,  rates  to  be  nominal  for  those  able 
to  pay.  An  entertainment  is  being 
planned  to  help  the  fund. 

“Newspaper  English”  is  the  beginning 
of  a  new  language,  according  to  the 
statement  of  Louis  F'.  Post,  editor  of 
the  Public,  in  an  address  before  the 
Chicago  Press  Writers’  Club,  in  the 
John  Crerar  Library  last  week  Friday. 
“When  Wycliffe,  father  of  English 
prose,  several  centuries  ago  changed  his 
writings  from  the  language  of  the 
courtly  and  scholarly  to  that  of  the 
plowman,  he  laid  the  foundation  of 
newspaper  English,”  said  Mr.  Post. 

The  Chicago  Trade  Press  .\ssociation 
held  its  regular  monthly  meeting  at  the 
Press  Club  of  Chicago  on  Monday  eve¬ 
ning,  Jan.  27.  A.  Gray,  managing 
editor  and  general  manager  of  The  Elec¬ 
trical  Review  and  Western  Electrician, 
delivered  an  interesting  address  on 
“Editorial  Relations.”  The  subject  was 
handled  in  a  way  that  interested  the 
publishers,  and  some  of  the  questions 
of  policy  between  the  editorial  and  busi¬ 
ness  departments  were  explained.  The 
long  experience  of  Mr.  Gray  as  an  edi¬ 
tor  entitled  him  to  handle  the  subject  in 
a  capable  manner. 

A.  B.  Hulit  gave  some  interesti.ng  in¬ 
formation  on  the  American  Agricultural 
Association  and  its  plan  for  the  erection  I 
of  a  building  in  Chicago,  in  which  Chi- ' 


cago  business  men  generally,  and  mem¬ 
bers  of  the  Trade  Press  Association, 
were  very  much  interested.  Mr.  Hulit 
is  the  managing  director  of  the  project. 

President  F'.  D.  Porter  made  an  inter¬ 
esting  talk  on  what  the  Executive 
Board  of  F'ederation  of  Trade  Papers 
had  done  at  the  recent  meeting  at  Cleve¬ 
land.  There  were  formal  discussions  on 
topics  of  general  interest,  and  the  large 
attendance  had  an  interesting  meeting. 

The  Illinois  Staats  Zeitung  announce.s 
that  its  foreign  advertising  will  be  han¬ 
dled  by  Howard  C.  Story,  who  has  both 
N’ew  ^'()rk  and  Chicago  offices. 

There  will  be  a  meeting  of  the  presi¬ 
dents  of  the  advertising  clubs  of  the 
central  division  of  the  association  at  the 
La  Salle  Hotel  on  Monday,  Feb.  3. 
There  are  fourteen  clubs  in  the  division. 


PACIFIC  COAST  NEWS. 


Cecil  R.  Karberg,  who  was  drowned  at 
San  Diego,  Cal.,  last  summer,  in  attempt¬ 
ing  to  save  the  life  of  Dorothy  McGraw, 
aged  thirteen,  and  whose  name  appeared 
in  the  list  of  winners  of  Carnegie  hero 
medals,  announced  recently,  was  up  to 
about  a  year  ago  a  newspaper  reporter 
in  Spokane,  Wash.  The  mother  of  the 
dead  hero  has  been  awarded  her  son’s 
medal  and  $.500. 


The  Democrat  Publishing  Co.  has  been 
incorporated  at  $2.^,<KHI,  by  Thomas  A. 
White  and  George  S.  Weaver,  to  con¬ 
duct  a  newspaper  business  at  Spokane. 
The  papers  have  been  filed  at  Olympia. 


Wallace  R.  Struple,  secretary  of  the 
Lewiston  (Ida.)  Commercial  (Tlub,  and 
also  of  the  Idaho- Washington  Develop¬ 
ment  League,  after  attenting  an  en¬ 
thusiastic  meeting  of  the  Spokane  Ad 
Club  and  being  made  an  associate  mem¬ 
ber  of  that  organization,  has  announced 
his  intention  of  founding  a  similar  club 
in  his  home  city. 


At  the  last  meeting  of  the  Spokane 
Ad  Club.  A.  H.  Verrall  was  chairman 
of  the  day,  and  F.  H.  Lloyd  and  S.  H. 
.^nschell  spoke  in  favor  of  the  bill 
against  fraudulent  advertising  now  be¬ 
fore  the  Legislature.  A  letter  from  Sen¬ 
ator  Harry  Rosenhaupt  was  read,  in 
which  he  stated  that  the  bill  had  been 
placed  before  the  committee  and  favor¬ 
able  action  is  expected.  H.  G.  Duerfeldt, 
speaking  for  the  censorship  committee, 
outlined  its  work  in  detail. 


COUNTRY  OFFERS  BEST  FIELD. 

M.  E.  Miley,  of  American  Press  As¬ 
sociation,  Tells  Journalism  Stu¬ 
dents  to  Avoid  Big  Cities. 

“Hit  for  the  country,”  was  the  advice 
given  the  students  in  journalism  at  the 
L’niversity  of  Oregon,  Eugene,  in  an 
address  made  recently  by  M.  E.  Miley,  , 
Portland  manager  of  the  American 
Press  Association. 

“In  the  city,’'  he  continued,  “your 
youth  and  energy  are  your  only  capital, 
and  when  those  are  gone  there  is  noth¬ 
ing  left.  Only  the  genius  can  get  rich 
in  the  newspaper  hiisiness  in  the  city.  1 
The  country  editor,  however,  can  look 
forward  to  increasing  comfort  as  the 
years  go  by.  There  is  no  reason  why 
he  should  not  ride  around  in  a  ‘buzz- 
wagon’  like  the  banker,  lawyer  and  mill 
owner.” 

Mr.  Miley  then  discussed  the  cost 
system.  “Never  buy  a  piece  of  machin¬ 
ery  you  can’t  keep  busy,”  he  said. 
“Never  buy  anv  type  you  will  use  only 
once  a  year.  The  country  editor  has  to 
have  a  good  business  head. 

“Most  of  you  will  probably  xlrift  into 
city  work.  I  advise  you  to  get  a  little 
all-round  country  experience  first.  But 
if  you  aim  for  the  country,  I  advise  you 
to  get  a  little  city  experience  first.” 


Harry  N.  Price,  who  was  a  member  , 
of  the  press  galleries  of  Congress  dur¬ 
ing  the  51st  Congress — twenty-two  years 
ago — is  again  a  member  of  the  gal¬ 
leries,  assisting  Mr.  Hayward  in  repre¬ 
senting  the  Philadelphia  Press. 


EVENING  NEWSPAPER  ADVERTISING,  1912. 

Record  of  20  of  the  Leading  Publication*. 


Compiled  by  the  Indianapolit  Newt. 

.\UVEKTISI.NG  I.\  THE  YE.\K  1912. 


, — Evening  Editions  Only — . 

/ — Sunday  Editions  Only — . 

Name  of  Paper. 

Display. 

Classilied. 

Total. 

Display. 

Classilied. 

1  otal. 

Baltimore  News . 

19,129 

4,409 

23,538 

4,392 

713 

5,105 

Buffalo  News  . 

14,2b3 

6,206 

20,489 

1,131 

5j2 

l,Cs3 

Cincinnati  Times-Star  . 

15,573 

No  record. 

15,573 

Chicago  American  . 

11,775 

11,775 

Chicago  News  . 

16,881 

12,344 

29,225 

Cleveland  Press  . 

22,063 

5,407 

27,470 

Ues  Moines  Capital  . 

13,893 

1,986 

15,879 

Detroit  News  . 

24,275 

6,276 

30,551 

8,571 

4,493 

13,064 

Grand  l(apids  Press  . 

18.356 

3,351 

21,707 

Indianap'olis  News  . 

22,680 

5,980 

28,660 

Kansas  City  Star  . 

14,930 

5,315 

20,254 

5,546 

4,173 

9,719 

Los  .\ngeles  Express  . 

22,781 

4,627 

27,408 

Minneapolis  Journal  . 

18,522 

5,595 

24.117 

7,051 

3,500 

10,551 

Newark.  N.  J.,  News . 

,  24,372 

9,405 

33,777 

New  York  Evening;  World . 

21,452 

21,452 

16,961 

7,277 

18,178 

Philadelphia  Bulletm  . 

17,521 

5,347 

22,869 

Pittsburgh  Chronicle-Telegraph _ 

23.467 

2.280 

25,747 

Pittsburgh  Press  . 

30,413 

6,813 

37,226 

7,826 

3,651 

11,477 

St.  Louis  Post-Despatch  . 

15,111 

5,069 

20,180 

8,034 

5,234 

13,268 

Washington,  D.  C.,  Star . 

18.349 

9,486 

27,835 

7,525 

1,528 

9.053 

Society  Editor,  Washington  Times. 

The  position  of  society  editor  on  a 
Washington  paper  is  regarded  with  the 
same  importance  as  the  city  editorship 
is  to  the  average  newspaper.  Social 
affairs  are  of  great  import  in  the  Na¬ 
tional  Capital,  and  the  social  events 
arc  reported  with  the  same  care  and 


Miss  Mary  Edna  Noyes. 

given  quite  as  much  space  as  the  official 
affairs  of  the  city.  Miss  Mary  Edna 
Noyes,  who  is  a  daughter  of  Mr.  and 
Mrs.  Clarence  Noyes,  of  Washington, 
and  who  started  in  newspaper  work  in 
1905,  has  just  been  appointed  society 
editor  of  the  Washington  Evening 
Times,  one  of  Washington’s  most  pop¬ 
ular  newspapers.  Miss  Noyes  went  to 
the  Times  as  a  stenographer,  but  it  was 
soon  discovered  that  she  had  literary 
ability  and  was  given  a  position  on  the 
woman’s  page,  from  which  she  gradu¬ 
ated  to  the  position  of  assistant  society 
editor,  and  now  she  has  been  made  the 
society  editor  of  the  enterprising  Mun- 
sey  paper. 


THINGS  JONES  WANTS  TO  KNOW. 

{From  Bulletin  of  Associated  S'ewspapcrs.) 

Jones,  who  handles  your  product  at 
Youknowwhere,  U.  S.  A.,  wants  to 
know  what  you  are  doing  to  help  bring 
customers  to  his  store. 

Jones  does  not  care  so  much  about 
the  thousands  of  dollars  you  are  spend¬ 
ing  to  argue  with  North  America  about 
the  superiority  of  the  product  you  make 
and  the  goods  you  expect  him  to  sell 
over  his  counter. 

Jones  wants  to  know  whether  you  arc 
actually  creating  a  demand  that  w  11 
bring  real  buyers  to  his  establishment. 

It  does  not  comfort  or  enthuse  Jones 
one  bit  to  know  that  you  are  bu^ung  and 
paying  for  general  publicity  in  every 
hole  and  corner  of  the  map. 

Jones  is  only  human  and  somewhat 
practical.  He  is  in  business  in  You- 
knowwhere  and  he  would  like  to  know 
how  many  persons  in  his  town  have 


been  told  through  your  advertisements, 
that  you  must  go  to  Jones’  shop  to  get 
your  product. 

Advertising  that  sells  goods  for 
Jones  is  successful  advertising.  Adver¬ 
tising  that  talks  about  a  product  and 
stops  there  is  something  else. 

There  is  only  one  way  to  help  Jones 
through  advertising  and  that  is  to  ad¬ 
vertise  in  Jones’  town. 

The  local  home  newspapers  of  that 
town  are  the  recognized  mediums. 

Don’t  say  “It  costs  too  much.”  Any 
live  newspaper  can  show  you  how  to 
conduct  a  national  advertising  campaign 
in  newspapers  at  a  minimum  cost  and 
with  the  maximum  of  efficiency. 

1  he  Associated  Newspapers,  a  co¬ 
operative  organization  of  thirty  leading 
daily  publications,  will  show  you  if  you 
say  the  word. 

Newspaper  advertising  in  a  national 
way  is  economical  because  newspaper 
space  may  be  bought  in  accordance  with 
distribution. 

Newspaper  advertising  in  a  national 
way  is  effective  because  it  creates  direct 
demand  where  demand  can  be  turned 
into  actual  sales. 


LANDED  JOB  BY  SHEER  NERVE, 


Lansing  Newspaper  Man  Played  Mes¬ 
senger  to  Reach  Whitelaw  Reid. 

The  death  of  W  hitelaw  Reid  recalls 
an  experience  of  J.  \V.  Hannon,  a  Lan¬ 
sing  (Mich.)  newspaper  man,  in  his 
early  cub  days,  when  .Mr.  Reid  was 
editor-in-chief  of  the  New  York  Trib¬ 
une,  and  Flannon,  now  State  editor  of 
the  State  Journal  at  Lansing,  was  try¬ 
ing  to  “break  into”  the  newspaper  game 
in  New  York.  Hannon  had  a  desperate 
experience  when  he  attempted  to  invade 
the  editorial  rooms  of  the  Tribune. 

It  chanced  that  the  young  reporter 
needed  cash  very  keenly,  because  he 
had  l^gun  to  experience  the  terrors  of 
the  high  cost  of  living.  He  applied  for 
a  position  at  the  Tribune  office  and  was 
politely  informed  that  there  were  no 
vacancies.  Entrance  to  Mr.  Reid’s  pri¬ 
vate  office  was  denied  him. 

One  day,  becoming  desperate,  he  en¬ 
tered  a  telegraph  office,  secured  a  blank 
and  an  envelope,  wrote  a  message  to 
Mr.  Reid  and  carried  it  to  the  Tribune 
building.  .At  the  bottom  were  the  words, 
“To  be  delivered  in  person.” 

Hannon  refused  to  surrender  the  mes¬ 
sage  to  any  of  the  office  attaches  and 
was  finally  ushered  into  the  presence  of 
one  of  the  greatest  editors  of  his  time. 

Mr.  Reid  tore  open  the  envelope,  read 
the  message,  looked  up  sharply  and 
said.  “What’s  this?” 

“I  want  a  job,”  replied  Hannon,  "and 
I  couldn’t  get  in  to  see  you  any  other 
way.” 

“Are  you  the  reporter  who  has  been 
camping  around  here  for  the  past  two 
weeks?”  asked  Reid. 

Hannon  admitted  that  he  was. 

“Well,  you  ought  to  have  something 
to  do,”  _  declared  the  editor-in-chief. 
And,  taking  the  persi.stent  cub  out,  he 
introduced  him  to  the  city  editor,  and 
Hannon  got  the  job. 


The  Alarm,  a  Socialist  daily  at  Belle¬ 
ville,  Mo.,  which  suspended  recently,  has 
been  sold  at  auction. 
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THRFF  A’S  rONVFNTION*  MERCHANDISE  NECESSITIES.  You  gentlemen  should  discriminate  be-  Kellogg's.  Rattle  Creek,  R.  O.  Eastman. 

*  V.^v/1^  V  1  Ivgl^  .  .  _  •  CL  1  j  tween  the  good,  the  indifferent  and  the  bad  Orrine  Co.,  Washington,  D.  C.,  C.  C  Nixon 

(Continui’d  from  page  8.)  Mow  an  Advertising  Campaign  Should  agency;  between  the  efficient  man  and  the  and  E.  P.  Mertz. 

R*  tn  Suereed  inefficient,  with  the  same  preci.sion  as  you  Omega  Oil,  578  Fifth  .\ve..  New  York,  Bert 

work  out.  Success  often  hangs  on  the  elimi-  .  .  *  attempt  to  discriminate  between  the  efficient  M.  Moses. 

nation  of  minor  factors  of  waste.  The  circu-  \V.  H.  Johnson.  a.lvertlSlllg  managei  and  the  inefficient  medium.  Pahst  Brewing  Co.,  Milwaukee,  Wis.,  F. 

hition  liar  and  bunco  steerer  selling  hot  ^,{  jl,,.  \merican  Sunday  Monthly  Mag-  S<l“ire!s 

deVndinTon  adveSr*  azinc.  spokc  Upon  “The  Newspaper  Ad-  THE  MISSION  OF  SIGNS.  ' 

When  'Oil  call  on  every  medium  in  the  vertisitlg  Manager.”  The  address.  Something  About  Their  Value  in  Sell-  Pacific  Coast  Borax  Co.,  Chicago,  H.  Dumont. 
Ian. I  to  file  a  circula  ion  statement  of  the  which  made  a  deep  impression,  will  ap-  Ilardham. 

-ame  nlentical  form,  carrying  with  the  re-  npvt  woolc’s  issue  of  Thf  ^  Wiercnanuiae.  Postum  Cereal  Co.,  Ltd.,  Battle  Creek,  Mich., 

turn  the  right  to  verify  the  figures,  and  "eeKS  ISSlie  Ot  1  HE  \fphin  of  the  O  I  Glide  Co  H«>scher. 

eiery  ineinber  reriises  to  do  any  business  I'-DITOR  .^ND  PUBLISHER.  •  J-  _  .•  J-  •’  Scott  &  Bowne.  Bloomfield,  N.  J.,  Ida  Clark, 

with  any  paper  that  will  not  respond,  you  .Mian  C.  Hoffman,  of  the  Leslie  pU-1)-  New  lork,  spoke  on  ramted  and  r-lec-  The  intio  Washer  Co.,  Binghamton,  X.  Y.,  H. 

will  be  well  started  on  the  road  to  effective  lications  for  the  magazine  advertising  trie  Signs”  as  follows;  I.  Barber, 

ecnoniy  worth  many  tunes  the  temporary  • .  .  ^  f  earthquake  and  " 

inconvenience  nich  an  effort  involves.  L.jitiii,  saui  .  ...  .  mnef  in-  l-augnlin. 


L  a‘lvertising  are  good.  i^*"bring1nrhV'’annnlpir"ari‘^^^  'to  "m  Wrigiey.  Jr..  Co..  Chicago.  S.  C.  Stewart, 

uiii  think  hilt  .some  are  better  than  others.  Of  all.  the  desperate  and  despondent  people  was  The  following?  f^uests  were  present: 

licit  magazines  are  the  best.  All  things  exerted  w  a  few  outdoor  signs.  (ieo.  J.  .\uer.  The  Knickerbocker  Press.  .Mbany. 

ry  loreign  ,  .Upir  nlncps  and  npwsnancrs  -ind  Almost  before  the  dust  had  settled  over  Paul  .Vinswor'h,  E.  E.  Mason,  Syracuse, 
looks.  .ia\e  their  places,  and  newspaptrs  anti  stricken  city.  J.  Charles  Green  gath-  R.  Van  Benschoten,  \'aii  Reiischoteii  &  Coun- 

I  *  magazines  occupy  separate  places.  v)n  ered  a  few  of  his  men  and  soon  the  still  tryman,  S\racuse. 

by  huyiii^R  conscience  of  the  avlvertising  mana  smoking  walls  and  the  shattered  bulletins  W.  S.  Bird.’  Newspapers.  New  York. 


"-o/'K  «cr  doicn,!,  largely  ihe  prosperity  of  £  “S  ■”  « 

cad  too  long  for  you  to  the  publication.  The  public  mind  was  aroused,  a  spirit  of  Xew  York.  r  b  J. 


Even  the  anUieiit  hig  city  papers  which  “All  mediums  of  advertising  are  good. 
.St  present  ignore  your  reipiests  will  think  hut  some  are  better  than  others.  Of  all. 
twice  before  t.iking  a  s'ep  which  means  .  motr-itrinoc  aro  tbp  host  -MI  thinos 

the  cancellation  of  nearly  every  foreign  magazmes  are  tile  DeSt.  .\ll  tmilgs 

athertising  contract  on  thrir  books.  hUVC  thcir  plaCCS,  and  ncWSpapcrs  and 

Please  don’t  put  a  premium  on  <lis-  magazines  occupv  separate  places.  On 

h.mesty  regar.ling  circuhition  hy  huyiii^R  j,  conscience  of  the  advertising  mana- 
vpace  where  the  man  insists  on  his  right  i  *  t  t  ll  ‘a.  t 

to  sell  yi'u  a  pig  under  a  ba'^ket.  The  pig  wcpctlds  largely  the  prosperity  of 

mav  have  been  dead  too  long  for  you  to  the  publication. 

turn  him  into  sausages  or  other  commercial  "Jlip  publisher  is  as  much  a  manufac- 
pro(  nets.  turer  as  is  anybody.  He  takes  the  raw 

TAKE  OFF  THE  HANDICAP.  material  and  manufactures  the  paper. 

I ton’t  handicap  the  man  who  takes  up  manufactures  public  necessity^  and 

the  ha.-.ket  aud  lets  you  feel  of  and  weigh  .sells  to  the  advertiser  an  Opportunity  to 
the  Iiig.  You  may  think  you  are  paying  participate  ill  the  readers’  iiecessitv.  No- 
a  fraction  of  a  cent  more  per  pound,  but  ...i,,,-.  -1,.,.  i,rp.,ter  than  in  the 'niasa- 

yoti  really  are  not.  In  one  case  you  are  ".bcrc  !S  that  greater  tuail  m  tile  maga 

pajiiig  for  what  you  are  getting  and  in  ZtllC. 

the  other  the  Lord  only  knows  what  you  “Circulation  is  iiot  everything.  Tt  is 
have  hoiight  and  He  won  t  say  until  it  ^  ^  publication  has  that  make.s 

IS  too  late  to  get  a  ram  check.  r-  1  1  . 

Before  closing,  there  is  one  statement  I  'f  yaliiahle.  There  IS  110  cleaner  atlver- 
wish  to  make  which  I  think  once  for  all  tising  medium  nor  none  with  a  greater 
answers  the  arguments  of  our  friends  sell-  niagazine.” 

iiig  advertising  space  in  magazines.  * 

the■^'\':l^ed’s;ares  ;rom'";h'idrf  could  se'  THE  ADVERTISING  AGENCY, 
cure  any  data  from  the  hunch  of  circula-  Why  It  It  More  Effective  Than  a 
;ion  figures  furnished  hy  the  magazines  1  i  1  •  ■ 

we  find  this  result;  Single  Industrial. 

The  combined  circiilatioii  of  Cosmopoli-  }|  Q  Porter,  of  the  Frank  Preshrev 

tan.  Met  lure  s  and  Everybody  s  aggregited  --  ..  _  _ _ *„  i. 

i.'iia.Pto  per  issue  at  that  time  of  which  L()..  New  \  ork,  ga\e  ail  excellent  ta.k 
liTi.siia  were  sold  in  the  eighteen  cities  itii-  on  the  advertising  agency.  He  said ; 

der  consideration.  TKo  roK-,,rlisiocT  aor.nrv  Hoes  not  evisl 


Therefore,  the  advertiser  desiring  to 
create  a  demand  in  these  cities  where  it  is 
presinned  he  had  a  distribution  would  he 
paying  for  1.2t'.’,l)TS  cirenlation  that  is  of 
exircniely  douhifiil  value  to  him. 

Ills  space  would  cost  him  $t>.;hS  per  line 
for  only  about  etheienev. 

11.'  using  newspapers  which  more  com¬ 
pletely  cover  the  same  territory,  ami  which 
liii'e  a  far  greater  inllueiiee  for  silcs  in 
the  minds  of  the  men  handling  your  g  >ods 
itlie  local  merchants),  you  can  get  S.TTil.lll.'i 
circulation  for  ap|iroximately  $4  per  tine. 

(.BEAT  COST  OF  MAOAZINK  SPAl  K 

Ma/agine  space  costs  three  times  as  inu  h 
per  line  per  thousand  as  ncwspaiier  s|i,ace. 
without  consideration  of  the  enormous  ele¬ 
ment  of  waste,  which  probably  brings  the 
comparative  cost  to  eight  or  ten  to  one. 

The  towns  used  for  calculations  arc; 

.\tlanta,  Boston,  Buffalo.  Chicag.i,  C'iii- 
cinnati.  Deincr.  Kansas  Citv,  Los  .\ngeles. 
New  Orleans,  New  York.  Omaha.  Portland 
(Ore.),  lliiladelphia,  Pittsburgh,  San  Fran¬ 
cisco,  St.  Louis,  St.  Paul  and  Washington. 

Magazines  only  reach  the  people  once  a 
month,  or  twelve  times  a  year,  as  against 
the  iiossibilily  of  appealing  to  them  ever' 
day  for  a  quick,  effective  campaign  through 
tlic  newspapers. 

Magazine  campaigns  lose  heavily  in  ef¬ 
ficiency  through  the  necessity  of  preparing 
copy  weeks  in  .id'ancc  and  the  long  waits 
hetween  blows. 

Newspaper  space  can  he  bought  in  ex- 
r  t  accordance  with  distribii'ion  of  goods 
;  nd  in  co-operation  with  selling  effort  for 
a  full  100  per  cent,  efficiency,  timed  to  the 
hour,  and  taking  advantage  of  changing 
conditions. 


The  advertising  agency  does  not  exist  jiri- 
marily  because  of  its  mechanical  or  clearing 
service,  any  more  than  a  law  firm  jiins  its 
re-'iitation  to  its  bookkeeping.  It  exists  and 
will  continue  to  exist  because  of  the  varied 
and  highly  skilled  support  it  can  give  to  the 
merchandising  and  selling  prohicms  of  such 
concerns  as  advertise. 

In  other  words,  the  value  of  the  agency 
i-  ill  direct  proportion  to  the  service  i‘  can 
and  does  render.  When  I  say  docs  render, 

I  mean  where  actual  practise  bears  out  theory 

theory  Ixised  011  thorough  understanding 
of  the  prohlein  in  hand  and  the  ability  and 
knowledge  to  execute  it  successfully  and  with 
economy. 

Right  here  I  would  say  that  a  sure,  honest- 
to-Goil  agency  bases  its  claim  to  efficiency  on 
absolute  facts  only  attained  through  years  of 
exnerience. 

It  does  not  stand  to  reason  that  one  man 
can  accomplish  this.  It  is  a  rare  occurrence 
that  one  man  alone  by  himself  can  handle  our 
merchandising  campaign  with  fairness  to  his 
firm  without  the  outside  advice  and  sugges¬ 
tions  of  as  many  trained  and  experienced 
minds  as  he  is  able  to  gather  about  him — for 
the  deepest  thought,  the  widest  and  most 
practical  experience  in  every  phase  of  the 
work  is  an  absolute  necessity. 

In  these  days  of  forced  and  unremitting 
competition,  we  cannot  he  too  well_  equipped; 
we  cannot  have  too  wide  and  varied  experi¬ 
ence  at  our  disnos'il;  we  cannot  go  wrong, 
we  must  know  what  to  do,  what  not  to  do. 

This  condition  gives  the  advertising  agency 
the  only  economic  reason  for  its  existence, 
and  only  to  the  degree  that  meets  these  re¬ 
quirements  can  its  efficiency  be  judged. 

The  modern  agency  knowing  the  condition 
it  has  to  meet,  should  he  prepared  to  meet 
them,  in  fact,  it  should  he  required  to  be 
prepared.  1 


optimism  was  unconsciousfy  created  and  the  Seth  Brown,  Standard  .Advertising  Chicago 
suggestion  of  working  for  the  common  good  B.  D.  Brotolet.  Clover  Leaf  List  Chicago 
onered.  talvation  to  ..  anv  a  dispairing  soul.  I.  ii„rr  Bell,  Post-Standard  Syracuse 

In  no  other  way  could  this  powerful  in-  \v,  Howard  Burrill,  Syracuse  Journal  Svra- 
fluence  have  been  exerted.  The  people  were  cii.se.  >  ■  7 

homeless  and  scattered,  without  a  leader  H.  i).  P-urrill,  Syracuse  Journal  Syracuse 
and  without  organization,  but  they  responded  i.-.  n  Barnard  S  R  Uo  ’ 
at  once  to  the  iraiwning  suggestion  of  those  w.  rowell  Bradb'urn,  Leslie' Judee  Co 
simple,  patient,  all  pervading  signs.  Paul  Block.  New  York  ■ 

The  forcefulness  then  shown  is  inherent  a  Peyton  Berans,  Paul  Block  Inc  New  York 
to  outdoor  signs  and  is  being  exerted  m  stacev  Bender,  Post  S'aiidaril  Sv^'ciise 

every  part  of  the  country,  but  1  is  only  T.  E.  Conklin.  Verree  &  Conkiin  New  York, 

when  conditions  arise  that  eliminate  all.  the  Oan  .\.  Carroll,  publishers'  representative  Xew 
frills  and  luxuries  as  at  San  Francisco,  York  ‘  '>ew 

that  such  basic  vitality  is  revealed  in  start-  n.  C.  Calkins,  Tr..  Calkins  &  Holden  Xew  York 
ling  boldness.  ,,  ,  ,,  ,  ,  ,  t'ongdon.  Watertown  (X.  Y.)  Times, 

home  years  ago  11.  J.  Heinz  met  John  Willard  K.  Cariieiiter.  Carpenter-Scheerer  Stiec 

W  aiiamaker  111  Jai>an,  and  Mr.  Wanamaker,  .\iretu  v,  Xew  Yoi-k  and  Chicago.  ' 

as  he  shook  hands,  repeated  the  name  re-  H.  H.  Cooke,  William  Green.  Xeni'  York  City 

flectively,  and  ■  then  said  quickly.  "Oh,  yes,  .S.  W.  Dubois.  Clover  Leaf  List,  Xew  York  ’ 

you  are  the  man  who  has  that  hig  electric  ,L  Frank  Duffy,  J.  Build  Co.,  Xew  York  City 

sign  on  Broadway.”  Clinton  Elliott,  Eastern  Ad\\  Co.  Xew  York 

We  all  carry  in  our  memory  for  months  City, 
and  even  years,  impressions  made  by  domi-  T.  F.' Flynn.  .S.  C.  Beckwith  Siiec.  .\geiicy,  Xew 
nating  outdoor  displays.  We  have  to  argue  A  ork.  b  z.  v 

with  people  even  to-day  to  convince  them  John  P.  Fallon.  Xew  York  Globe.  New  York 
that  the  original  Wilson  High  Lall  wall.  t  ity. 

with  the  real  water  squirting  from  the  sy-  B.  A.  Frankel,  Stearns  \dv  Co  Syracuse 

phon  to  glass  is  no  longer  on  Broadway.  John  T.  Fitzgerald.  Benjamin  Kentnor  Co. 

The  proprietor  of  a  dyeing  and  clean-  .New  ^'jrk  t  iiy. 

ing  establishment  with  one  store  on  a  side  Irving  I.  I'inch,  .\ssoc.  Sunday  Magazines  Bos- 
street,  had  an  ambition  to  secure  what  he  -oi-.  Ni.-.--,..,  ’ 

termed  carriage  trade.  .-Ml  his  efforts  fai|ed  Louis  Gilman  Pliiladeipliia  I’ress  Xew  York 
until  he  finally  took  a  few  painted  bulletins  City.  ’ 

in  the  best  residential  section^  The  car-  C.  C.  Green,  The  North  .\iiiericaii.  Philadelphia. 
I'iage  trade  then  came,  a'so  niiieh  other  trade  Carlisle  N.  I  ireig.  Geo.  Batten  Co.,  New  Siirk. 
until  from  one  store  his  business  grew  to  M.  D.  HiiiUon,  .Six  Point  la^ague,  Xew  York, 
seven  big  establishments,  all  in  less  than  CTias.  T.  Henderson,  Chicago  Evening  .\meri- 
four  years,  and  from  an  ex|>enditure  of  can,  Chicago. 

$75  a  month,  his  advertising  appropriation  E.  F.  Hooiier,  X.  Y.  .American.  New  York, 
grew  to  more  that  $50,000  annually.  Wm.  F.  Henry,  Herald.  Duluth  Minn. 

This  was  an  exclusive  outdoor  adver-  Herman  G.  Halstead.  Paul  Block.  New  York, 
tising  success  demonstrating  the  facility  with  W.  H.  Inhnsun,  .Ani’erican  Sunday  Mo.  Maga 
which  the  medium  can  adapt  itself  to  the  ziin.  Xev  York. 

apjieal  to  special  classes  with  the  least  waste  I.ouis  Kram.  Jewish  Daily  News,  Xew  York, 

circulation.  .  Freilerick  Kimhall.  John  Build  Co.  Xew 

Going  to  the  other  class  extreme,  an  in-  A  rk. 
vestigation  made  recently  on  the  east  side  ,;p„  Krogness.  newspapers.  Chicago, 
showed  that  out  of  29  trade  marked  prod-  ,  ^  ^  York  City, 

nets  which  were  good  sellers  m  the  little  \\  vV.  King  Munsev  paper*  ^ 

grocery  stores  of  that  section,  19  were  (•.  Knjn  y  y  .Sun  Chicago 
users  of  painted  or  electric  signs.  Warren  C.  Klein,  Christian  .Science  Monitor, 

To  take  advantage  of  a  remarkable  con-  York 

centration  of  national  circulation  Mr.  William  J.  Kuhn.  Post-Standard.  Syracuse 
Squires  places  big  bullelins  along  the  rail-  (;,  k.  Katz,  newspapers,  Xew  York 
roads  entering  New  York  thus  telling  the  H.  I).  La  Cnste.  San  Francisco  P.iilletiii.  Xew 
Story  of  Pabst  Blue  Ribbon  every  day  to  York. 

498.000  people  riding  on  2.341  trains  S.  E.  Lcitli,  .\ssoc.  Farm  1‘apcrs  Xew  York. 

Hawk"’*  eonies  to  New  York  and  has  j>  j  ^mer.  The  Editor  and  Publisher,  Xew 

the  Gold  Dust  Twins  pictured  at  busy  cor-  York 

ners  all  over  Manhattan,  each  rign  support-  H.  Lawrence.  Williams,  I.awrence  &  Cress- 
mg  and  strengthening  the  other  and  all  York 

New 

live  six  times  as  many  people  to  the  square  CqI.  ,  .McCarthy.  Blade  &  Ledger.  New  York. 

’'sn"  Iw.r?r'"dUnIav  'fi'holland,  Pittsburgh  Press,  Pitts- 

Mr,  Wrigley  places  an  electric  display  hnrah  Pa 

at  each  end  of  the  Great  White  Way  and  ^  vr’v'  ir  1  v-  x-  v  1 

dominates  the  busiest  night  section  in  the  McKinney  Daily  Neivspa^rs,  New  York, 

world  with  its  hundreds  of  hotels,  theatres,  L.  Elona  Mason.  E.  E.  Mason  Adv.  Co.. 


THOSE  WHO  WERE  PRESENT. 

The  following  A.  A.  A.  members  were 


|irrparru.  wurui  wiiii  ii?«  ^  •  hv-bbs ■  v--*.  c 

It  is  not  a  one-man  problem,  it  is  a  har-  restaurants  and  amusements,  attracting  every  •  • 

Frederick  Ralston  of  the  Butterick  monious  gathering  together  of  men,  each  one  twenty-four  hours  more  than  half  a  millioii  Li  Maherty,  Urlahertys  List,  New 

trln  cnnl-o  fnr  tVio  moonTinoe  envintz  ■  "'horn  sn-cializ..  on  some  one  ohsce  of  people;  that  means  a  definite  circulation  of  '  otb-  .  ,  i.-  /i,  , 

*  the  magazines  saying.  capaMe  of  bringing  is.ooo.noo  a  month— definite,  herause  tt  ts  lugh  A.  ODonnel,  Philadelphia  (Pa.)  Press. 

1  here  IS  no  fight,  or  should  he  none.  a  different  viewpoint  based  on  actual  ex-  impossible  for  anyone  to  he  in  that  sec-  '■«'  S  Osborne,  Xeisspaper  Special,  Chicago, 

between  the  different  kinds  of  advertis-  to  tli^  in  tion  without  seeing  the  big  Spearmint  sign.  O  Mara»  Newspaper  Special*  New 

iniz  All  ozIfArticirnT  ronot  ho  nuid  f/xr  One  man,  for  instance,  specializes  on  vari-  A  well  known  national  advertiser  said  .... 

■  be  paid  tor  merrhandisitlg  and  their  rela-  that  he  would  have  given  $500  to  have  his  A.  O  Hara.  Syracu^  H'rald. 

out  of  the  percentage  of  profit  on  the  Bvc  values,  one  to  the  other  through  actual  si^  on  Broadway  last  New  Year's  eve.  •)uifustus  K.  Oliver,  Chronicle  Telegraph,  Pitts- 

goods  sold.  The  newspaperman,  who  has  experience,  and  as  a  result  of  long  years  of  \' hU.  ;t  i.-i'.tia  n-"  ha—  '•I'.t  him  a  frarrion  liurgh,  la.  „  .  ....  .  _ 

rimilatinn  to  cell  ic  eonfinod  to  a  ritv  training.  of  that  amount,  it  would  have  been  worth  JS;®*'***  ,I^P»burgh,  Pa. 

..  .  ■  Tj.  .  •  One  man  gives  the  result  of  years  of  mi-  it,  for  painted  and  electric  signs  offer  won-  '^^fy  Porter,  The  Frank  Presbrey  Co.,  New 

or  aistrict  or  State.  His  income  is  a  mite  and  sympathetic  analysis  of  media  based  derful  opportunities  by  taking  advantage  of  .  '  “f*-  ,  .  ,  . 

charge  against  the  profits  of  the  retailer.  not  alone  on  phvsical  data,  on  circulation  or  concentrated  circulation.  Guv  K.  Pierce,  .Associated  Sunday  Magazine, 

The  retailer  should  pay  the  advertising  n*'-  ''"G  bnt  also  from  the  Hhoml  in-  -  I  .laTpavue  Pavne  &  Younff  Chicago 

_t,  Aj  .L  ntience  and  appeal  in  its  relation  to  the  per-  '  t-<>gan  1  ayiie,  1  dyne  at  Young,  cnicago. 

charges.  .Mlvertistng  should  not  he  a  needs  and  the  personal  lives  of  the  THOSE  WHO  WERE  PRESENT.  (harles  H.  Porter.  Taylor,  Critchfield  Co., 

charge  against  the  consumer,  .\dvertis-  readers.  It  is  not  the  Ladies’  Home  Journal,  "ru-  fz'Iln'vintz  -\  A  A  momherc  were  Chicago. 

inir  floesn’t  increase  the  cost  of  livinir  i*  Ttok;  it  is  not  the  Xew  York  Tour-  ,  "  ‘  '  jt  '•  ,  IL  B.  Plum,  Troy  Record,  Troy,  X.  Y. 

ItMorY  increase  tne  cost  ot  living.  Arthur  Brisbane.  in  attendance  at  the  thirteenth  annual  F.  St.  J.  Richards.  Six-Point  Ix'ague,  New  York. 

I  nccrcascs  it  in  reality.  One  man_ knows  staples  and  how  to  over-  meeting:  Jason  Rogers,  Globe,  New  York. 

“I  am  in  mv  particular  line  of  busi-  come  the  difficult  competitive  price  problem.  Mfg.  Co.,  New  York.  E.  X.  Erickson.  Allyiie  C.  Sclieerer,  Carpenter-Scheerer  Special 

ness  because  T  find  there  the  thing.S  I  cr"alY[heTonomirlahmYf  H,e  indiri  aT"''*"  n '“’h'Yl  o“‘'f  F  Y'wer  Clover  I>.af  Papers.  Chicago 

like  best  and  can  get  the  most  pay  for  salesman  and  of  the  sales  force  at  large,  ri„7’  w*'  q.YnJliAa^r  H  P.  s'tonc’  ScrioDs’  Newsor^rs.  Chicago, 

doing.  T  render  a  service  to  society  and  creating  as  great  an  effi-  \rin'our"co*”  Chicago  E  B  Merritt.  <  has.  Seested,  Kansas  City  Star,  Xew  York, 

the  rnhiic.  .-.n,!  I  remler  it  in  si, eh  i  «;,v  r^,7i.*?n^^=C, """  "  I.  r  xi.;.,  IV.  XI.  F,l,.  a_R^Sh,,h.n.^Po„.sunH.* 

T  can  return  a  profit  to  mv  people.  To  The  advertising  agency  should  not  be  con-  t,  ,t  ■  r  -n  <r  i  v  v  Alt  n  v  York  '  ^  ’ 

be  successful  to-day  you  must  he  re-  adve!-'  Drake.  ‘  T.  TAlcott  Woman’s  World.  New  York, 

sourceful  in  ideas  and  have  a  policy.  I  tYin^  depar?menrW*7he"Vonee7n  it%7rres  Wro.m  of .  Wheat,  Minneapolis  E.  M^s.  j  J.  f:  -Trower.  Pittsburgh  Post  and  Sun.  Piits 
**Tn  the  niacrazine  business  the  reader  fhoroiurh  sympathy  anff  Interf^t.  N  K.  Fairbanks  Co.,  The.  (  hicago,  i.  H.  E.  i  i  u-  at  *1*1.  a 

is  the  iiltirmte  aim  ii-itli  tlie  nnVilieber  Through  the  enormously  varied  experience  ,, 7i*'s^'2*‘ i.  i  at  v  d  f  \T  r  v '  ir”"’  ^  North  American, 

U'l  publisher  problem  Hall  &  Ruckel,  New  \  ork,  (.eo.  M.  McCamp-  New  Yor^  i  ...  r  n  t  d-  u  . 

D  hen  readers  are  suited.  It  IS  no  trouble  of  the  manufacturer  to  which  it  cannot  bring  A  z-  mu  o  A  .  AT  AZ  H-’P-  ^.°<>^»ard,  \\ylie  B.  Jones,  BiMhamton. 

tn  get  advertising.  The  worth-while  pub-  .1  »esPh  of  romnarative  tho.-nht  and  under-  Co..  The.  Binghamton,  N.  Y.,  J.  W.  Woodman,  ( one.  Lorenzen  *  Woodman. 

lisher  guarantees  the  circulation  of  his  JdvYrrisIng^ge'ncr  as*  I  “know ’ind  7nd7-  T.  IIopkYr  &  Son.  37  Great  Jones  St.,  John' B.“  Woodward,  Chicago  Daily  Newt,  New 

magazine.”  stand  the  word.  New  York,  F.  T.  Hopkins,  Jr.  York- 


tive  values,  one  to  the  other  through  actual 
experience,  and  as  a  result  of  long  years  of 
training. 

One  man  gives  the  result  of  years  of  mi¬ 
nute  and  sympathetic  analysis  of  media  based 
not  alone  on  physical  data,  on  circulation  or 
rate  per  tine,  hut  also  from  the  editorial  in¬ 
fluence  and  appeal  in  its  relation  to  the  per¬ 
sonal  needs  and  the  personal  lives  of  the 
readers.  It  is  not  the  Ladies’  Home  Journal, 
it  is  Mr.  Ttok;  it  is  not  the  New  York  Jour¬ 
nal.  hut  Arthur  Brisbane. 


One  man  knows  staples  and  how  to  over-  meeting: 
come  the  difficult  competitive  price  problem.  y  ^  Kricksoi. 


:^r7IY:he”™m,•^’’lY.m7fY>e*’’^ndi^^^^  American  Radial';;  Co..  Chi^go,' Loiis  Brurii. 
rrrnsf  the  erononiir  nt  the  iriflivut’ia'  *  .  t>  u  c*  t  za..;«  r»  ir 

salesman  and  of  the  sales  force  at  large,  '7?“  J  vv 


in  attendance  at  the  thirteenth  annual  i*'  I  Kichards.  Six-Point  T,.eaKue*  New  York, 
meetinjf:  Jason  Roger*,  Globe,  New  York. 

.vllcock  Mfg.  Co..  New  York.  E.  X.  Erickson.  Allyne  C.  Sclieerer,  Carpenter-Scheerer  Special 


with  the  idea  of  creating  as  great  an  effi¬ 
ciency  and  economy  in  the  sates  force  as 
there  is  in  the  manufacturing  end. 

The  advertising  agency  should  not  be  con¬ 
sidered  as  a  separate  organization:  it  is 
and  should  he,  part  and  parcel  of  the  adver¬ 
tising  department  of  the  concern  it  serves, 
in  thorough  sympathy  and  interest. 

Through  the  enormously  varied  experience 


Berninghaus  ami  Chas.  W.  Standinger. 
Armour  Co.,  CTiicago,  E.  B.  Merritt. 


Agency. 

F.  B.  .Spicer,  Clover  I.eaf  Papers,  Chicago. 
H.  P.  .Stone,  Scripps’  Newspapers.  Chicago. 
Chas.  Seested,  Kansas  City  Star,  Xew  York. 


T.  C.  Ayer  Co.,  Ixiwell,  Mass.,  W.  M.  Fair-  D.  E.  Sheehan,  Post-Standard,  Syracuse. 

hanks.  Walter  A.  Tice,  Wm.  J.  Morton  Co.,  New 

Booth's  llyomei  Co.,  Buffalo,  X.  Y.,  .Mien  N,  ^  Ofli- 
Drake.  Wm.  T,  Tilcott.  Woman’s  World,  New  York. 

Cream  of  Wheat,  Minneapolis,  E.  Mapes.  J.  E.  Trower,  Pittsburgh  Post  and  Sun,  Pitts- 
X.  K.  Fairbanks  Co.,  The.  Chicago,  G.  H.  E.  burgh.  Pa. 


Through  the  enormously  varied  experience  1  1  at  a-  1  r-  ai  at  n  v '  t,”"’  ^  North  American, 

of  its  men  there  should  not  he  one  problem  Hall  &  Ruckel,  New  \  ork,  (teo.  M.  McCamp-  New  Yo^.  n  t  n-  u 

of  the  Tnanufactiirer  to  '«-hich  it  cannot  bring  j  z-  tu  n-  u  .  at  v  '' yh^  Jones,  BiMhamton. 

a  weH'h  of  eouinarative  thn'.nht  and  under-  •’■"Rhamton,  N.  Y.,  J.  W.  Woodman,  (one.  Lorenzen  &  Woodman. 

standing.  If  It  cannot  do  this  is  is  not  an  _  ?;  Jot}**-  or  z-  .  t  c»  t  u  w  a  a  z-l-  n  -i  at 

advertising  agency  as  I  know  and  under-  T-  HoPHl"*  Woodward,  Chicago  Daily  Newt,  New 

stand  the  word.  New  York,  F.  T.  Hopkins,  Jr.  York- 


f 


THE  EDITOR  AND  PUBLISHER. 


TIPS  FOR  THE  AD  MANAGER. 

N.  W.  .Vyer  A:  Son,  300  Chestnut  street, 
Philadelphia,  I*a..  are  plaeius  four-iach 
forty-time  orders  for  tlio  Hygienic  Prod¬ 
ucts  Co.,  Sani  Flush.  Canton,  H.,  with 
pajK'rs  having  contracts. 

The  Ceo.  Hatten  Co.,  Fourth  Avenue 
hiiilding.  New  York  City, .is  making  new 
contracts  and  renewing  old  ones,  with 
Western  puiiers  for  the  Loose-Wiles 
Cracker  &  Candy  Co. 

The  Chalmers  Knitting  Co..  Porosknit 
I'nderwear,  Amsterdam,  N.  Y..  generally 
lirepares  a  list  of  newspapers  about  this 
time  of  the  year.  The  George  Batten  Co., 
Fourth  .V venue  building.  New  Y'ork  City, 
handles  the  account.  It  is  also  reported 
that  Larus  Bros.  Co..  Edgeworth  To- 
liacco,  is  making  up  a  list  of  newsiwpcrs. 
The  business  is  placed  by  *he  Geo.  Bat¬ 
ten  Co. 

Beiiiis  Bro.s.  Bag  Co..  Economy  Mail¬ 
ing  Bags,  St.  Ixtuis,  .Mo.,  is  sending  out 
orders  direct  to  a  selected  list  of  papers. 

Bra<'kett-Parker  Co..  70  Milk  .stret>t. 
IViston.  Mass.,  and  Fifth  avenue. 

New  York  City,  is  Kindling  the  advenis- 
ing  for  the  Philiips-dones  Co.,  Eininror 
(Sold  laibel  f^hirts,’  oOl!  Broadway,  New 
Y’ork  City.  It  is  reported  that  a  general 
campaign  will  be  started  this  coming 
spring. 

The  W.  L.  Douglas  Shoe  Co.,  IKutglas 
Shoes,  is  renewing  its  contracts  with  Vir¬ 
ginia  papers. 

The  Dunlap-Ward  Advertising  Co., 
Hartford  building.  Chicago,  is  placing  or¬ 
ders  with  large  city  papers  for  the  United 
.States  Tire  Co..  Hartford,  G  &  .7,  Pon  i- 
nental  and  Morgan  &  Wright,  1T.H8 
Broadway,  New  Y’ork  City. 

Ewing  &  Mile.i.  I-Yiller  building.  New 
York  City,  are  issuing  orders  for  adver¬ 
tising  of  the  H.  W.  .lohns-Manviile  Co.. 
Madison  avenue  and  Forty-first  street. 
N<>w  Y'ork  City. 

The  Federal  Advertising  .Agency,  A31 
West  Thirty-ninth  street.  New  Y’ork  City, 
usually  makes  up  a  list  of  newspapers 
for  the  Niagara  Si!k  Ylills.  Niagara  .Maid 
.Silk  Glovt's.  North  Totiawanda.  New 
York,  about  this  time  of  the  year. 

The  Chas.  H.  Fuller  Comnany. 

South  Wahash  avenue.  Chicago,  is  p.iac- 
ing  the  advertising  of  Eugene  I’ullen.  14 
.Marcellus  avenue,  Manasquan,  N.  .7. 

The  Sam  Lloyd  .Ydvertising  .Ygeney, 
l.'iO  Nassiiu  street,  New  York  Cit.v.  has  i 
sent  seventy-line  two-time  orders  to  pa-  : 
pers  in  Iowa,  Maryland,  Ylichigan  and  1 
^Iinnesota.  for  the  Bapid  Bemedy  (3o.,  ! 
14-lG  Vesey  street.  New  Y’ork  City.  j 

Robert  M.  McMullen  Co..  Cambridge  | 
building.  New  Y’ork  City,  is  making  con¬ 
tracts  with  Southern  papers  for  the 
.American  Sugar  Refining  Co.,  117  Wall 
street,  New  York  City. 

The  Morse  International  .Vgency. 
Fourth  Avenue  and  Thirtieth  street.  New 
Y’ork  City,  is  handling  two-inch  three- 
time  .orders  for  the  Falcon  I’acking  Co., 
Falcon  Brand  Olive  Oil.  Ill  Hudson 
street.  New  Y’ork  City,  in  Denver,  Colo., 
[tapt'rs.  Thi.*  agency  will  also  handle  the 
a<lverti8ing  of  Ilorsford's  .\cid  Phosphate. 
Providence.  R.  I..  for  which  a  list  of 
newspapers  is  being  prepared. 

The  John  F.  Murray  .Vdvertisiug  ; 
.Ygency,  17  Battery  Place,  New  Y’ork  I 
City,  is  contracting  with  Western  papers  | 
for  the  advertising  of  the  Wyeth  Chemi-  j 

St.  Paul’s  Greatest  Newspaper 

The  St.  Paul  Daily  News 

Increases  its  lead  in  circulation  and  in  ad¬ 
vertising.  Its  commanding  position  is  now  | 
unquestioned.  Each  succeeding  month  | 
makes  it  more  and  more  secure  as  the  ' 
FIRST  paper  in  its  territory. 

November  increase  of 

Circulation  /U^U/  y  11,136  copies 
The  St.  Paul  Daily  News  in  November 
carried  64.778  more  lines  of  advertising 
than  it  did  in  the  corresponding  month  a 
year  ago;  19.153  more  lines  of  local  displav 
than  any  other  evening  paper,  and  69.973 
more  lines  of  local  display  than  any  morn¬ 
ing  Mper. 

rotEiCN  Advertising  Decartment. 

C.  D.  Rfrtoi.et,  Mgr..  ; 

1110  Boyce  Building,  Chicago.  i 

J.  r  'ntisdei..  O.  G.  Davies  I 

366  I'ifih  .Avenue,  306  Gumbel  Bldg., 

Vr-v  Vorli  Cifv.  Kansas  Citv.  1 


cal  Co.,  74  Cortlandt  street.  New  York 
Ciiy. 

The  National  Advertising  Co..  Central  ! 
Savings  Bank  building,  Denver,  Colo.,  is  | 
placing  orders  generally  with  large  city  ; 
■Sunday  papers  for  the  Mail  Order  ^hool, 
Brecht  building,  iKmver,  Colo. 

B.  P.  Bem^ngton,  Joukins  building, 
Pittsburgh,  Pa.,  :s  issuing  orders  with  ; 
weeklies  and  farm  papers  for  the  Pitts-  i 
burgh  .Steel  Co. 

The  Tomer  Advertising  Agency,  2414 
Washington  street.  Boston.  Mass.,  is  plac¬ 
ing  four-inch  twenty-six-time  orders  for  i 
the  Mack’s  Medical  Co.,  in  Southern  pa¬ 
pers. 

'lYie  'Trades  Advertising  Agency,  1182 
Broadway,  New  Y’ork,  is  making  con¬ 
tracts  for  the  advertising  of  Fellows  & 
Co.,  Sterling  Brand  Collars. 

Fred  I’.  Williams,  108  Fulton  street. 
New  Y’ork  Cit.v,  is  placing  orders  with 
New  Y’ork  State  papers  for  Thos.  .1.  Lip- 
ton  Co..  Lipton  s  Teas,  14J(  FVanklin 
street.  New  York  City. 

The  Wyckoff  Advertising  Co.,  J4  Elll- 
cott  street,  Buffalo.  N.  Y’..  is  sending  out 
orders  to  Indiana,  New  York  and  Ohio 
pai>er.<  for  Salada  Tea.  They  are  also 
renewing  contracts  wi.h  different  papers 
for  the  Hot  Springs  Chemical  (Jo...  Hot 
Springs,  Ark. 

The  Hotel  Puolicity  Association.  34 
Ea.st  Twenty-eighth  street.  New  York 
City,  is  issuing  eiders  to  the  Southern 
papers  for  the  Hotel  St.  Andrew,  Broad¬ 
way  at  Seventy-second  street.  New  York, 
and  the  Hotel  Bon  Ray.  Madison  •ivenue 
at  Niiiety--ieci,nd  street.  New  York. 

'The  J.  W.  Thompson  Co.,  Chicago,  is 
.sending  out  orders  with  Wes  ern  papers 
consisting  of  linas  for  one  .vear.  for 

the  Chicago,  Burlington  &  <Juin<-y  Hail- 
road  Co. 

The  Taylor  Critchfield  Co..  Flatiron 
building.  New  Y’ork  City,  is  making  con-  , 
tracts  for  r*,G<)t>  lines  for  one  year  for  the  ' 
.Imerican  Radiator  Co.,  with  selected 
liapers. 

The  Mahin  Advertising  Agency,  Chi¬ 
cago.  is  issuing  orders  consisting  of 
Ll.tldO  lines  for  one  ye.tr  for  the  B.  F. 
Gc.odricli  Co.,  with  Weslecn  papers. 

The  Chas.  H.  FYiller  Advertising 
.Vg»  ncy,  Chicago,  is  sending  out  5.000- 
line.  one-year  i-oiuracts  to  I'aeific  Coast 
papers  for  I  >r.  W.  'S.  Burkhart. 

Tlie  Snitzler  .Vdvertising  Co..  Hunter  ' 
building,  i'liicago.  is  jilacing  14.Y  lines 
two  times  with_  Texas  papers  for  the  ' 
.Vmerican  Croxoiie  Co. 

The  Dandy  Co..  New  Y’ork.  is  handling 
one-inoh  tliirty-nine-timc  orders  for  A.  S. 
Olmsted,  Le  Roj’.  New  York,  which  ad-  : 
vertising  is  being  placed  with  Eastern 
Iiapers. 

.Yrthur  T.  Bond,  advertising  agent,  20  | 
Central  street,  Boston,  will  place  the  ad-  ; 
vertising  of  .the  .Dwinell-Wright  C^,  | 
Boston  and  Chicago,  jiroprietor  of  White  i 
House  Coffee,  for  the  current  year  of  I 
1013.  This  is  Mr.  Bond’s  eleventh  an-  ^ 
nual  contract  with  this  firm  for  agency 
.service.  Orders  are  now  going  out  to  a 
slightly  contracted  list  of  magazines;; 
while  a  more  general  use  of  liberal  space 
in  newspapers  where  distribution  is  es¬ 
tablished  is  likely  to  obtain. 

The  Wrigley  Advertsing  Agency, 
Chicago,  has  been  incorporated  for  $50,-  ' 
000  by  Rawson  B.  Wrigley,  Herman 
Wegner  and  Ezra  W.  Clark. 

New  Orleans  States 

32,000  Daily. 

Guarantees  the  largest  Carries  deliveiy 
HOME  circulation,  also  the  largest  WHITE 
circulation  in  New  Orleans. 

Week  of  Dec.  SO,  to  Jan.  5,  1918,  inclu- 
rive.  The  States  led  The  Item  by  19.556 
ag.ate  lines  on  Total  Space  for  that  period. 

THIS  IS  NOT  IRREGUIJkR.  BUT 
VERY  FREQUENT. 

Don’t  be  fooled  by  wild,  unsupported 
claims  “month  after  month.” 

Proof  of  above  recoid  shown  by  agate 
rule.  The  States  produces  results  always. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 

New  York  Chicago  St.  Louis 


ND  PUBLISHER.  February  i,  1913. 

ROLL  OF  HONOR 

Publications  examined  by  the  Association  of  American  Advartisers,  of 
which  a  COMPLETE  EXAMINATION  of  the  various  records  of  circulation 
was  made  and  the  ACTUAL  CIRCULATION  ascertained,  with  later  figures, 
in  some  instances  furnished  by  the  publisher. 


ARIZONA. 

GA2IETTE — Av.  Cir.  Nov..  6,228... .Phoenix 

CALIFORNIA. 

ENTERPRISE  . . Chico 

RECORD  . Los  Angeles 

TRIBUNE  . . Los  Angeles 

Daily  circulation  in  excess  of  65,0W  cmies. 
This  is  the  largest  Daily  Circulation  of  any 
newspaper  published  in  Los  Angeles. 

INDEPENDENT  . Sants  Barbara 

BULLETIN  . San  Francisco 

CALL  . San  Francisco 

EXAMINER . San  Francisco 

ORCHARD  AND  FA^  IRRIGATION 

San  Francisco 

The  leading  Farm  Journal  of  the  Pacific 
Coast  and  the  Irrisated  States. 

RECORD  . Stockton 

Only  newspaper  in  Stockton 
that  will  tell  its  circulation. 


MISSOURI. 

GLOBE . Joplin 

POST-DISPATCH  . TSt  Louis 


MONTANA. 

MINER  . 

. . . .  Butte 

NEBRASKA 

FREIE  PRESSE  (Cir.  128,384).. 

. .  Lincoln 

FLORIDA. 

METROPOLIS . 

. .  .Jacksonville 

GEORGIA. 

ATLANTA  JOURNAL(Cir 

.55,1 17)  Atlanta 

CONSTITUTION . 

CHRONICLE  . 

LEDGER  . 

ILLINOIS. 

POLISH  DAILY  ZGODA 

SKANDINAVEN  . 

HERALD  . 

HERALD-TRANSCRIPT 

JOURNAL ...... 

STAR . 

. Peoria 

INDIANA. 

LEADER-TRIBUNE . 

THE  AVE  MARIA . 

. .  Notre  Dame 

IOWA. 

REGISTER  &  LEADER. . . 

. . .  Des  Moines 

THE  TIMES-JOURNAL. . 

KANSAS 

CAPITAL . Topeka 

KENTUCKY. 

COURIER-JOURNAL  . . . .  .7. .  .LouUville 

TIMES  . Louisville 

LOUISIANA. 

DAILY  STATES . New  Orleans 

ITEM  . New  Orleans 

TIMES-DEMOCRAT . New  Orleans 

MARYLAND. 


THE  SUN....... . . Balrimore 

has  a  net  paid  circulation  of  124,000 
copies  daily,  80,000  of  which  are 
served  in  Baltimore  homes. 

MASSACHUSETTS. 

THE  HERALD.. . Boston 

Guaranteed  daily  circulation  110,714  (average 
for  whole  year  1911).  The  Herald  is  the  news¬ 
paper  of  the  home  owners  of  New  England. 

MICHIGAN. 

PATRIOT  (Morning) . Jackson 

Daily  (Except  Monday) 

Average,  Year  of  1912 
Daily .  10,589  Sunday .  11,629 

MINNESOTA. 

TRIBUNE,  Mom.  &  Eve . Minneapolis 


NEW  JERSEY. 

PRESS  . Asbury  Park 

JOURNAL  . Elizabeth 

COUR1ER-NEWs”TT7.” . PUinfield 

NEW  MEXICO. 

MORNING  JOURNAL. . . . .,  Albuquerque 

NEW  YORK. 

KNICKERBOCKER  PRESS . Albany 

BUFFALO  EVENING  NEWS ....  Buffalo 
BOLLETTINO  DELLA  SERA.  New  York 

EVENING  MAIL. . .  .T. . New  York 

STANDARD  PRESS... . Troy 

OHIO. 

PLAIN  DEALER. . .".  .7. . . .....Cleveland 

Circulation  for  December,  1912 

Daily  .  103.732 

Sunday  . 140,769 

^indicator . Youngstown 

PENNSYLVANIA. 

TIMES . Chester 

DAILY  DEMOCRAT . Johnstown 

DISPATCH  . Pittsburgh 

PRESS  . Pittsburgh 

GERMAN  GAZETTE . Philadelphia 

TIMES-LEADER . 7. . .  ."Wilkes-Barre 

GAZETTE  . York 

SOUTH  CAROLINA. 

DAILY  MAIL . Anderson 

THE  STATE . Columbia 

(Cir.  July,  1912,  S.  20,986;  D.  20,956) 

TENNESSEE. 

NEWS  -SCI  M ITAR  . .777.  hde^phis 

BANNER  . Nashville 

TEXAS, 

STAR-TELEGRAM  . ^Fori  Worth 

Sworn  circulation  over  25,(X)0  daily.  Only  daily  in 
Fort  Worth  that  permitted  1912  examination  by 
Association  of  American  Advertisers. 

CHRONICLE  .TTTTTr::?: . Houston 

WASHINGTON. 

POST-lNTELLlGENCER  . Seattle 

WISCONSIN. 

EVENING  WISCONSIN . Milwaukee 

CANADA. 

ALBERTA. 

HERALD . Calgary 

BRITISH  COLUMBIA. 

W  ORLD  . . V  ancouver 

ONTARIO. 

FREE  PRESS . London 

QUEBEC. 

LA  PATRIE . Montreal 

LA  PRESSE  . Montreal 

(Ave.  Cir.  for  1912,  114371). 
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William  A.  Schmidt,  formerly  head  of 
the  art  department  of  Nelson,  Chesman 
&  Co.,  St.  Louis,  is  now  with  the  Lesau 
.Agency,  New  York. 

Ben  Williams  and  B.  V.  Unwin,  re¬ 
cently  of  Louis  A.  Pratt  Advertising 
Agency,  Detroit,  have  branched  out  for 
themselves  under  the  name  of  Williams 
&  Unwin,  as  a  general  advertising 
agency. 

L.  P.  Bryant  is  in  charge  of  the  ad¬ 
vertising  department  of  H.  O.  Wilbur 
&  Sons,  Inc.,  Philadelphia. 


AD  FIELD  PERSONALS. 


Joseph  McKeon,  for  twenty-three 
jears  with  the  Brooklyn  Citizen,  has 
been  appointed  advertising  manager  of 
the  Brooklyn  Times,  succeeding  George 
Holland,  who  resigned  this  week. 


Advertising  Agents 


Publishers’  Representatives 


ADVERTISERS’  SERVICE 

5  Beckman  St.,  New  York 
V  Tel.  Cortlandt  3155 


ALLEN  &  WARD 

Bnuuwick  Bldg.,  New  York 
30  N.  Dearborn  St.,  Chicago 

ANDERSON.  C.  J. 

Marquette  Bldg.,  Chicago,  III. 
Tel.  Cent.  1112 


Forrest  W.  Montague,  advertising 
manager  of  the  Bridgeport  (Conn.) 
Post,  has  been  seriously  ill  with  an  at¬ 
tack  of  pneumonia. 


AMERICAN  SPORTS  PUB.  CO. 
21  Warren  St.,  New  York 
Tel.  Barclay  7095 


ARMSTRONG,  COLLIN  ADV  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 


JOHN  M.  BRANHAM  CO. 

Brunswick  Bldg.,  New  York 
M  alien  Bldg.,  Chicago 

BUDD,  THE  JOHN.  COMPANY 
Brunswick  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis 

CARPENTER-SCHEERER  SP.  AGCY 
Fifth  Ave.  Bldg.,  New  York 
People’s  Gas  Bldg.,  Chicago 

CONE,  LORENZEN  &  WOODMAN 
Bnmswick  Bl^.,  N.  Y>;  Mallen  Bldg., 
Chic.;  Gumbel  Bldg.,  Kansas  City 

GRIFFITH.  HARRY  C 

Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  3154 

HENKEL,  F.  W. 

People’s  Gas  Bldg.,  Qiicago 
Tel.  Randolph  3465 

KEATOR,  A.  R 

715  Hartford  Bldg.,  Chicago,  III. 

Tel.  Randolph  6065 

LINDENSTEIN,  S.  G. 

1 16  East  28d>  St.,  New  York 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
200  Fifth  Ave.,  New  York 


Roy  D.  Mock  has  been  elected  direc- 1 
tor  of  the  W.  W.  Hoopes  Advertising 
Co.,  of  Chicago. 

E.  St.  Elmo  Lewis  has  been  elected 
vice-president  of  the  National  Associa¬ 
tion  of  Corporation  Schools,  composed 
of  manufacturing  concerns  that  conduct  i 
schools  to  train  employes  in  the  technical 
branches  of  their  work. 

A.  H.  Chapin,  for  many  years  adver¬ 
tising  manager  of  the  Brownwood 
(Tex.)  Bulletin,  is  now  with  the  Ar¬ 
lington  (lex.)  Journal  in  the  same 
capacity. 

S.  Morgon,  formerly  advertising  man¬ 
ager  of  the  Birmingham  (Ala.)  Ledger,  j 
and  more  recently  assistant  foreign 
advertising  manager  of  the  Atlanta  Con¬ 
stitution,  has  joined  the  staff  of  the 
Thomas  E.  Basham  Advertising  Agency, 
Louisville,  Ky. 

A.  C.  MePhee,  who  for  many  years 
has  occupied  important  positions  in  the  I 
advertising  department  of  the  Toronto 
Globe  and  the  News,  has  returned  to 
that  city  from  Montreal  to  assume  the 
business  management  of  Advertising 
Designers,  Ltd.,  of  Toronto. 

C.  W.  Wilson,  who  has  been  with  M. 
D.  Hunton,  of  the  Hearst  Examiner  or¬ 
ganization  in  the  East,  has  been  appoint¬ 
ed  Eastern  manager  of  the  Home  Life. 

W.  C.  Everett,  who  has  been  with  the 
Mead  Agency  for  many  years,  is  now 
with  the  Will  H.  Dilg  Agency  of  Chi¬ 
cago. 

Henry  H.  Lozier,  formerly  advertis¬ 
ing  manager  of  the  Varsity  Cigar  Co., 
New  Haven,  is  now  associated  with  the 
Trade  Advertising  Agency,  New  York. 

Frank  E.  Morrison,  for  several  years 
advertising  manager  of  Success  Maga¬ 
zine,  has  been  appointed  Eastern  man¬ 
ager  of  Associated  Advertising,  the  offi¬ 
cial  organ  of  the  A.  A.  C.  of  A. 

L.  A.  Hamilton  has  been  made  vice- 
president  of  the  Ballard  &  Alvard,  ad¬ 
vertising  agents.  Owen  Jones,  formerly 
of  the  advertising  staff  of  Good  House¬ 
keeping  Magazine,  is  to  become  secre¬ 
tary  of  the  agency  Feb.  1. 


WILL  REPRESENT  CLOVER  LEAF. 


BRICKA,  GEORGE  W.,  Adv.  Agent. 
1 14-1 16  East  28lh  St.,  New  York 
Tel.  1528  Mad.  Sq. 

FRANK.  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 


the  Minneapolis  Daily  News,  the  St. 

Paul  Daily  News, 
the  Omaha  Daily 
IHIBIIIimillllll  News  the  Chi- 

cago  Daily  Press, 
has  appointed  W. 
G.  McMurchy  as 
H  Washington  corre- 

■  ^  spondent  for  the 

entire  organization. 
HPw  For  the  last 

three  years  Mr. 

m  McMurchy  has 

been  editor  of  the 
St.  Paul  Daily 
^SBBMUlvBK  News,  and  the  pa- 
per  reached  its 
commanding  circu- 
70,000  under  his  editorship. 

Prior  to  taking  this  position  he  was 
for  some  twelve  years  on  the  editorial 
staff  of  the  t:,t.  Paul  News. 

A  farewell  banquet  tendered  to 
Mr.  McMurchy  by  members  of  his  staff 
and  Twin  City  friends  on  Thursday 
evening,  Jan.  16,  at  the  St.  Paul  Hotel. 
On  that  occasion  he  was  presented  a 
handsome  gold  watch  and  various  verbal 
tributes. 


HOGUET  &  HAFLEY  INC., 

Successors  to  ’’Hoguel  Advertising,” 
20  Vesey  Street,  Tel.  Cortlandt  2252, 

HOWLAND-GARDINER-FENTON 
20  Broad  St.,  New  York 
Tel.  Rector  2573 


KIERNAN,  FRANK  &  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 


MEYEN,  C,  &  CO. 

'Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 


SECURITIES  ADV.  AGENCY 
27  William  St.,  New  York 
Tel.  Broad  1420 


ANKRUM  ADVERTISING  AGENCY 
Clauified  Specialists 
431  S.  Dearborn  St.,  Chicago,  III. 


CLASSIFIED  AD  COMPANY 

Clearing  House  For  All  Agencies 
Karpen  Bldg.,  Chicago. 


Taylor-Critchfield  Co.  Election. 

The  holdings  of  the  late  David  L. 
Taylor,  in  the  Taylor-Critchfield  Co., 
have  been  acquired  by  his  former  as¬ 
sociates.  There  was  a  meeting  of  the 
stock  holders  and  the  board  of  directors 
on  Jan.  24,  at  the  Chicago  office,  and 
the  following  officers  were  elected:  E. 
E.  Critchfield,  president;  C.  H.  Porter 
and  F.  A.  Sperry,  vice-presidents;  B.  F. 
Sawin,  secretary;  M.  B.  Hart,  treasurer. 


PULLEN,  BRYANT  &  CO. 

225  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 

PUTNAM,  C  L 

45  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 

VERREE  &  CONKUN,  Inc 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  962 

STOCKWELL,  W.  H. 

629  People’s  Gat  Bldg.,  Chicaj 
Canadian  papers  exchisively. 


GUENTHER-BRADFORD  &  CO. 

64  W.  Randolph  St.,  Chicago 
Newspaper  and  Magazine  Advertising 


LEVEN  ADVERTISING  CO. 

175  5th  Ave.,  New  York. 
Majestic  Theatre  Bldg.,  Chicago. 


THE  BEERS  ADV.  AGENCY 
37  Cuba  St,  Havana, 

N.  Y.  Office.  11th  Hoor,  Fuller  Bldg. 


Pittsburgh  Leader  Pure-Food  Page. 

The  Pittsburgh  Leader  has  started  a 
pure-food  page  as  a  regular  Friday  fea¬ 
ture,  which  contains  a  Saturday  market¬ 
ing  guide  for  the  housekeeper,  and  prac¬ 
tical  heart-to-heart  talks  by  Mrs.  Mabel 
Miller.  On  this  page  may  be  found 
menus  for  each  meal  of  the  week, 
recipes  for  the  preparation  of  the  indi¬ 
vidual  dishes,  and  helpful  hints  calcu¬ 
lated  to  ease  the  housewife’s  work  as 
well  as  aid  her  in  knocking  down  the 
high  cost  of  living.  Attractive  ads  form 
no  small  part  of  this  page,  Vhich  has 
proved  a  drawing  card  for  the  business 
man  who  would  reach  the  discriminate 
buyers  for  the  household. 


Chronicle-News  is  able  to  offer  its  ad¬ 
vertisers  much  greater  results  and  a 
larger  field.  The  contest  was  conducted 
by  the  Northeastern  Circulation  Co., 
Inc.,  of  Davenport,  la. 


ADVERTISING  MEDIA 


ILUNOn. 


CHICAGO  EXAMINBB 

Tht  krfest  Moming  and  Ssaiday  Nwrg- 
paper  waet  of  New  York,  mud  Ihe  grel 
Home  Medium  of  She  Middle  Weal. 


A.  W.  Peterson,  general  manager  of 
the  W.  H.  Hartman  Co.,  publishers  of 
the  Waterloo  (la.)  Courier,  recently 
had  a  census  taken  of  the  telephone  sub¬ 
scribers  of  Waterloo,  for  the  purpose  of 
ascertaining  the  strength  of  the  Courier 
and  the  percentage  of  duplication  of 
Waterloo  papers.  The  method  adopted 
was  unique  and  the  results  secured  sur¬ 
prising.  Mr.  Peterson  writes  that  the 
Courier  is  making  rapid  strides  ill  cir¬ 
culation  and  advertising. 


*Try  our  perfecting  News  at 
5  cents.  It  u  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.'* 

SEND  FOR  SAMPLE 

F.  E.  OKIE  CO. 

Maaafactunn  Fin*  Prinllag  laka 
PmLADBLPHIA.  PA. 


THE  SEATTLE  TIMES 

The  muiiMtakable  leader  of  the  Nerthwmt 
Ahead  of  all  American  newapapera  axejnM  oM 
in  total  volume  of  hnaineta  carried.  CiiuiilBr 
tion— Daily.  SS.tOO;  Sunday,  SLUS  SS% 
ahead  of  ita  nearest  home  competitor. 

A  matchless  record — an  nnheatahle  nesrapaper. 


Spends  $500,000  on  Pill  Ada  Yearly. 

Sir  Joseph  Beecham,  of  “worth  a 
guinea  a  box  fame,”  testified  before  the 
Committee  on  Patent  Medicines  at  Lon¬ 
don,  England,  last  week  that  he  sold  a 
million  pills  a  day.  The  approximate 
weight  of  the  pills  sold  by  his  firm  every 
year  is  fifty  tons.  Sir  Joseph  admitted 
that  his  expenditure  for  advertising 
these  pills  was  $500,000  a  year. 


in  nnheatahle  nasrapapar. 


A  Broken  Chase — A  Pied  Form 


Press  Clippings 


Everything  and  anything  that 
is  printed  in  any  newspaper 
or  magazine,  anywhere— can 
be  supplied  by 


Don’t  have  a  repetition  of  it.  Get 
Barnhart’s  unbreakable  Silver  Gloss 
Steel  Electric- Welded  Cha^.  Twice 
as  strong.  Over  75,000  in  Use. 
Write  today  for  a  price  on  the  chase 
you  need. 


CIRCULATION  CONTESTS. 

The  Trinidad  (Colo.)  Chronicle- 
News  has  just  finished  a  popularity  con¬ 
test  for  young  women,  which  proved 
very  successful,  and  resulted  in  almost 
doubling  the  circulation.  An  automo¬ 
bile  was  awarded  as  a  capital  prize,  with 
pianos,  diamonds  rings,  watches  and 
business  courses  as  minor  prizes.  South¬ 
ern  Colorado  was  thoroughly  covered 
by  the  campaign,  and  as  a  result  the 


BURRELLE 


Chicago  New  York  Washington 
St.  Lonis  Dallas  Kansas  City 

Omaha  Seattle  St.  Paul 

Makers  of  BARNHART  Superior 
Copper  Mixed  Type 
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February  i,  1913. 


XHE  CIPMCIISIIMAXI 
^  ENQUIRER 

New  York  Office:  Chicago  Office: 

Metropolitan  Tower,  Peoples  Gas  Building, 

I.  A.  KLEIN,  Manager.  JOHN  GLASS,  Manager. 


CINCINNATI  IS  THE  HEART  of  one  of  the  strongest  buy¬ 
ing  communities  in  America. 

More  than  a  score  of  railroads  keep  it  in  close  touch  with 
surrounding  sections  in  every  direction  for  hundreds  of  miles. 

Its  huge  retail  establishments  and  manufactories  are  the 
natural  result  of  this  and  the  added  advantages  of  natural  gas, 
cheap  coal  and  nearness  to  raw  material. 

It  has  the  largest  printing  ink  factory,  tannery  and  playing 
card  factory;  is  the  largest  whiskey  and  lumber  market  and  the 
largest' soap,  laundry  machinery  and  machine  tool  manufactur¬ 
ing  center  in  America. 

It  is  the  first  city  in  the  United  States  in  the  value  of  its 
manufactured  products  in  proportion  to  its  population. 

These  are  some  of  the  reasons  why  there  is  a  savings  bank 
on  every  corner  of  its  business  district. 

The  Ohio  Valley  is  destined  to  be  the  workshop  of  the 
world,  and  Cincinnati  is  the  central  city  of  this  territory  as  well 
as  of  the  entire  country. 

$33,000,000  are  paid  yearly  in  wages  in  Cincinnati. 

YOUR  share  of  this  vast  sum  is  waiting  for  you  if  you 
advertise  rightly  in  this  great  zone. 

To  consider  advertising  in  Cincinnati  is  to  instinctively  think 
of  THE  CINCINNATI  ENQUIRER.  There  is  a  logical  reason 
for  this.  A  glance  at  your  elbow  advertising  guides  will  tell  why. 

Write  us  or  consult  your  agent. 
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